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Creative cultural economy has originated from practices and researches
made in cultural industry, art and literature and creative schemes in the
.recent years. It is a new conception that comprehensively reflects man’ s
creative activities and theoretic thinking in economy, society and culture.
And it refers to advanced and creative — concentrated practices and views in
the cultural and economical development, taking creative thinking and
technology as the essential, with a optimization distribution of cultural
resources and high additional values attained in the links of production and
consumption. Since 80s of the 20th century, many developed countries
have paid great attentions to the exploitation of their own historical &
cultural resources, to develop cultural industry and make themselves more
powerful. So developing the creative cultural economy has become an
important part in the whole national development strategy. As the global
economy enters the age with knowledge as the core competitive force, the
competitions between enterprises are more and more reflected in their
contest of “cultural power”. And people begin to redlize that single,
traditional economic development could not go on and we must make
changes and seek new economic and cultural development conceptions and
modes.

Creative cultural economy is a kind of new economic, social and
cultural form after the agricultural economy and industrial economy. Since
70s of the 20th century, with the word economy being toward
globalization and intellectualization, the new technologies, especially the
computer and communication technology, have developed dramatically, and
knowledge, information, technology spread more quickly within the scope
of the world, which makes the knowledge more likely merchandized and
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helps to form a new kind of economy which mainly relies on intellectual
resources and creative cultural capacity.

In the world today, the creative cultural economy is no more merely
a conception, it has already become a reality that brings huge economic
resuls. In many developed countries and regions, the creative cultural

economy has already become their primary industty or secondary industry,
and their creative products, creative marketing and creative service have
attracted the people’s eyes across the world, forming a great creative
cultural economic trend. Early in 90s of the 20th century, the conceptions
such as “creative industry”, “creative économy” appeared in the cultural
industry research reports made in Britain, Australia and America. The
Japanese think that “the creativity decides a nation’s flourishing or
declining”; the people in Singapore regard their future economic flowering
will come from “creative industry”. One educational specialist in America
predicts: “ the age of the capital is over, and the age of the creative is
coming. Who first occupies this commanding ground will dominate the
world! ”

In this new age with the creative cultural economy and informational
technology as its motive force, the mode and the role of cultural
dissemination have changed greatly, and the culture has more and more
economic connotation, while economy adopts more and more cultural
forms, and the coexistence and inter —action between culture and economy
has become one of the main characteristics of this new economic age.
Many scholars believe that the modemn economy is a “humanized
economy”, and the traditional “humanities” have already penetrated into
the every parts of the economic life through “humane creative and
planning”, and now we could not even find the products that have no
cultural signs, the sales that do not resort to the cultural influence, and the
consumptions that do not let people experience the cultural meaning. In
the sense of cognition, the creative cultural economy is conceptually an
issue about the cultural strategy, is basically an isue about economic
development and is formally an issue about comprehensive strength. In the
age with a high cultural consumption rate and “the creative being

paramount”, through the continuous creative activities the cultural
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resources could be not only transformed into global economic disciplines
and industrial groups, but also play a role in trade liberalization,
production internalization and financial globalization.

We could say that if a country or a region prefers to develop
creative cultural economy, it actually has chosen a more advanced
development route in the world today. As for the developing countries,
creative cultural economy and creative industry is also an effective way to
realize their striding development and their economic development mode
transformation. Since 50s of the 20th century, the world has experienced
a development from the traditional, single developing mode to the
modern synthesized — development. Since 70s of the 20th century, through
the reflections on the traditional development strategy, people have
gradually realized that “increase” and “development” are two different
conceptions, so various development strategies have been put out, among
which “the basic needs development strategy” and “the sustainable
development strategy” are most influential. Later, in 1982 the Science
&Education & Culture Organization of U. N. held again the world
conference for the world next ten years development and put forward
The Ten Years Plan for Cultural Development across the World, which
was approved by the U.N. and implemented in 1988. The plan pointed
out, “In order to answer the world great challenges that will be put
farward by the next century, we must stress two goals in the
development: the cultural scale in the development and people "s cultural
life. And in the economic and technical development the value of
culture and man should be restored to its central position,” which
signifies the great change in the human development outlook, that is,
“human —oriented comprehensive development view being gradually
formed. Based on this thinking, the Plan & Development Department of
U.N. made up a set of index system that could asset the level of

comprehensive development the index for human development.

In 2007, WTO issued a report on the special topic about
knowing creative economy’, which clearly pointed out that the
informational revolution, inter —net and the computer and the

development toward the globalization propelled the creative economy to
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be formed and developed. More than 50 years practice shows that the
creative culture is already integrated with economy and society, closely
combined with technology, and its position and role played in the
competition of the national comprehensive strength becomes more and
more important.

The creative cultural economy is now greatly influencing the modes
of people’ s life and thinking, the activities in the economic field, the
organization forms of enterprises, and the governments’ administrations.

As the largest developing country in the world, with the rich
cultural and historical resources, it is a wise option for China to develop
creative cultural economy and by using it to realize the transformation of
our social and economic development modes. Wang Delu, the director
of Changcheng Strategy Institute, says that as our national economy
develops into the period of 11th Five —years Plan, the development of
national manufacturing industry has reached its climax, so our next goal
is to raise the manufacturing to the level of creation, our only way—out
lies in innovation on our own, while the innovation on our own could
not be separated from the creative; technically speaking, innovation on
our own is the innovation, and if combined with culture, it is the
creative.

The cultural industry, a promising one in the twenty —first century,
has played an important role in promoting the transformation of the
regional economic and social development modes and raising the core
competitive force, whose practices have shown that the creative culture
plays a critical role in this industry. Especially in the period of present
financial crisis, people have further realized that the creative, knowledge,
spirit and morality have their powers; the creative and knowledge is not
only a kind of spiritual need which could bring pleasure to people and
raise man’s quality, but also may inspire people to create new
production modes and new economic and cultural conceptions, and it
even may renovate man’s existence & development mode, to realize the
striding development of society and economy.

The present financial crisis brings about spiritual crisis. People need

recreations to comfort or adjust their spirit. According to the media, in
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the cold economic atmosphere of the world, our nation’s creative
industry brings pleasant warmness, the economic index of our press,
broadcasting and television, artistic performances and recreation has been
increased. According to the statistics of the first season of 2009, the
book sales and net —publication rose greatly, and their consumption
market increased by 20% . Only within the region of Beijing, the
income of the nine disciplines such as culture & arts, movie .& television
reached 48.27 billion RMB in the first season of 2009, being increased
by 21% compared with the same period of the last year. This is one
reason for our cultural industry’s flourishing. Another more important
reason is that we are already in the age when society and economy has
developed into information society and intellectualized economy.

Shanxi ranks first in the historical & cultural resources in our
country, and it is the province most suitable for developing the creative
cultural economy and has a huge potentiality for the creative industry. In
the recent years, the provincial government has paid great attention to
the cultural industry development and has made up the special plan and
integrate goal for the cultural industry development in Shanxi, and issued
a series of scientific policies and measures in the cultural system reform
and concrete programs implementation. By 2010, our province will
realize the transformation from the province rich in cultural resources to
the province with a strong cultural industry. However, according to the
related statistics, the total cultural consumption in Shanxi in recent years
is actually only 7.191 billion RMB, while its expected amount should be
24.735 billion, that is to say there is at least a potential cultural
consumption market (17 billion RMB) to be exploited. What has caused
this phenomenon? The main reason is that we lack of the modem
creative conceptions, the ways of resources optimization distribution and
some critical programs of creative cultural industry to propel its
development; another reason is that the traditional industrial modes and
the closed thinking ways still restrict the cultural industry’ s
development. Generally speaking, facing the rich cultural resources we are
short of the creative capacity and the means to realize this transformation.

The creative cultural economy is a kind of economic cultural form
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that is beyond the layer of concrete industries, which stresses its
influences on the sustainable development of society and economy on the
whole and on the transformation of industrial structures under the new
economic and technical background of the world, and also stresses the
transformation and innovation of culture development modes. China is
now catching up the world advanced trend and constructing the national
cultural innovation system, at this key moment it is urgent and critical to
waken up our people’s sense of developing the creative cultural
economy and setting up the new cultural ideas.
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