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PROLOGUE

THE CHARM OF THE
INTERNATIONALIZED
CHINA BRANDS

ince we were born in China, we would watch the world from China’s perspective.
Various international and Chinese brands are developing in China prosperously, so it is meaningless to
distinguish a Chinese brand from an international brand.

In the early 1980s, my father introduced me an essay called "National Interests Go Beyond Everything" which was
written by a famous author after my father's sentence in the "Cultural Revolation" was overturned, and | learned the
meaning of a nation to a patriot from it.

The countries with different political systems and religions, as America, Britain, France, Russia, Japan, India and so on,
are all finest nations in the world. After hundred years of brave striveing struggleing, China finally can stand proudly in the
east of the world.

The former prosperous Tang Dynasty, the former peaceful Song Dynasty, the former flourishing Ming Dynasty, the former
“Center of the World” all just leave the impression of an Empire in the history scroll and history relics, deeply in people’s
dreams. WHat impression can we get at present?

In the history of human's civilization, many countries revealed that the competition promoted the further development
of the world, and the world achieved the balance and harmony in the development. It is the obligation to every great power
to popularize great nation’s culture and broadcast their worthy national spirits.

The book of "World HoteleBrands in China" is about the top hotel brands in China and other nations, but the brands are
not just the famous products made by enterprises in different countries, which meanwhile also the treasure of the gallery of
history. Their existences represent the connotation of their cultural values in China.

No matter the simple characters, or the complicated deep doctrines, all need diversified ways to be broadcast to people.
From the courier station of the Silk Road to the hotel of the modern economic trend are good means of cultural heritage.
The book of "World HoteleBrands in China" is a publication sharing information with readers from all around the world, and
we hope readers can learn from the information carrier that the world we live on is so great.

A man who loves his motherland loves the world as well. Whoever doesn't love his motherland will definitely lack love
for the world. No matter you are a Chinese, American, British, Japanese, etc. when you read this book, you have to express
your gratitude to China since she brings the world so many opportunities for development in several decades of reform and
opening-up.

A strong and prosperous China definitely will bring the world business opportunities, benefits, and peace.

After all, we sincerely love this planet that we all live on!

Junlin Wu
World Hotel Association Founder & Executive President

March 30, 2010
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EDITOR’S NOTE:

Because of the occupation habit we always pay attention to the charming hotel like paying attention
to the stars. The hotels, which keep in low profile, or luxury, or petty-bourgeois, or glamor, or yearning, or
obsessing, make the living memory become a romance.

As a media worker of hospitality, transmitting fascinating culture is a professional spirit. We want to share
those hotels with more people. No matter you are worshiping, overlooking, viewing from distance or closely
looking at them, the hotels, which originate from Europe and China, all tower over the land of China as stars.

Let us enjoy the visual feast with admiration, free our mind and soul......

Celine Yang
World Hotel Association Vice President & Chief Editor

March 30, 2010
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ocated in the Olympic center of Beijing, Marco Polo Parkside, Beijing is only one
kilometer away from the Olympic Park, the famous “Bird’s Nest” (the Beijing
National Stadium) and “Water Cube”(the Beijing National Aquatics Center) . The
hotel is within a quick 25-minute drive to the Beijing International Airport and
a 5-minute walk to nearby subway stations. In sight of the China National Convention Center
and other major conference and exhibition centers, the hotel is also close to the Zhongguancun,
Wangjing and Shangdi IT zones. The Great Wall, the Summer Palace and other local attractions are

easily accessible.
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Designed and Constructed with the
contemporary architectural concept, Marco Polo
Parkside, Beijing gives people an expression of
being smart, cozy and welcoming. Choose from
the 315 well-appointed guestroom comprising
the Superior Rooms, Deluxe twin Bedrooms,
Continental Club Rooms and the Junior Suite to
experience the famed Marco Polo brand of comfort,
elegance and legendary service. Every room comes
with free broadband access, in-room safe, mini bar,

coffee/tea machine, Satellite TV and writing desk.
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