NIl wmmesmxsxanngs  RERAR

INNOVATION

COLLEGE H

£ /7




ONEl: wimm s A sm RoUsH - [ ARAR

NOVATION

COLLEGE ENGLISH

A Readmg, Wntmg and Translatlon Course
A M E HOEKME

AME EHODHRE
2 EZOTE ¥ BWENX XY T B

O ximss k% iR



P AehR 4w B (CIP) B

I R ¥FRIBREFHBBINA B 3/EXMHE B E 5.
— L AR ARIBFER S AR , 2010

LIE R FHE RFIERTIEM - AR AR

ISBN 978 —7 —5617 —7695 —7

[.06] 0.OFE- N OEEFEHEF FEER:
BER%FK—HESFEERHOEB EA REER . BRER—
HHBERHOREME RFTER - BAER HESFRE
¥ V. DH31

R R A B CIP ¥ 7 (2010) 2 075319 &5

AR R IGERIIBH - AR
BIFTR A IR RS B0 B0 A 3

S ER EXFH

THER TAH KEH
NEwE ZBY % 2
HimiE BRE

RIERY Btk

UGt BRE BB TXX

HhERT  ERIDEAZEBR

£ U BEmhPUIdEg 3663 S diB4E 200062

EEIERA 021 -62450163 B2ZF| ]  THIEE 021 -62572105
BAREIE 021 -62865537 (FHEH)

[IrB(BRE)EBIE 021 — 62869887

b ERErhaLILES 3663 SERIMEASERATERO

B #f  www. ecnupress. com. cn

Bl B & HRIMSBRZAC0mIT

F A& 787 x1092 1671

B0 ¥ 9.25

F W 200FF

R R 2010F8HEF1R

] R 2010F8F/FIR

B S ISBN978-7-5617 -7695-7/H - 520
E T 30.007T

R A REA

CINR AR B B BT R R, 3 % B A K R L Bl 35 021 - 62865537 BKR)



 owmne

AT HRBFEBRAFREHEIRFNEZ, AMNE ALK E TRES 4R
ARARGRGEM , AHFFRERBTLAHALERARERENZIZEM,

MEARAHE BAE, BRRAE0E . 2F LA AEHERATE, 4
2FHERERELHELENEOAT, HINRGXFELRAEFHRS L4l E
i, G IE R TR R RE RS, XM RAERA G TS P EBMR, BRI %
WXEXFREBEM RO L WHENTORN ZTANALS, XBAHGHFELP
HEFF NPAERESH B KGELSTE R,

AEHEMAOBE+HEZEMBAELHIGER, AFAHTEAH P oMk, BiA
AW PAHFARTRELEFRERAGEFES, B 4%, A BHAFENEE
B#, AHML AL REIA RERME, LS A ERR DA BRFMAGIR Y, AR
BMENGESEREINREGEIHAR, W EHNANEABAHERFZEGERE
K, B TRV AGHARGRIE, KGR AARTFFERR THEFER,

ARFBMEFRAOLEHFRBRGNETRARSBEER S, AT HITFEXEHM,
BME FRBFHRELN, LFESEABRE LSS EABEBRFE JRIEIITRFE T
ABXF ERFRRF AFXERF LB IXF LRXZIRF AdF W)l
SEEFR HHFRERF FHMBHERF LERTRE Hx THRE BEIFE
KFHMKFE LHEFFXFE LEFEXF LFTE S EEFR . 2R RF LT
RRPEENIR ATFR . FLER . EEFEFR ANFEIR . SEFER . EXF
REBROEERT LR BHF, HEM BB IR ETEFHEL, ERER
TE SR,

B, BMFZEAHEMEARXRBDRFEER PR E G H/Eh— BT ok, B o Lk
RALREHRFER FH RFLEHE-BHIFUAAS Kk ENAEXMREEZR
B, AER W Bt B R

AR IR SR R
2009 4 6 F




(RIH X FRERBEHAE)E — EWM AL B FESHM BERSE LA
AR TR ERE G A FERA,

R EETAMAR PR SRS E BB AT R N, B FEAEA
FHEERFEELFBRR, RV KPP RBESRMLL AR AR P& AL RLBR
MBI BRI K, ST R, AT B R B SO, A g ARk 1K 2k 9 MR

CE Rl & Aok g S

AHBUBARANRRFENE RO P ERENRE, AL I REAEZ,
S OFEARGEEETPERLR R PF XA P RIS RIE R, HEN,
Wk . EFFEEtwT NG, EFAAEEE, H$#I . FLEEFRPYFAEERLE
BT i E T ERERARAFTE, TARAKRFEESAGRE; PERFHSF A
HRBIAB KPR EBOWRNKT, B ETAETERLBRFE THABMXYG T,

AFBROHERFEHEEZLTITHFALERS, URLAPS, WANE, G5 H
b, 3 ATE R AL R s R G AHF N FANE B FEFEAARRRTLB NN
% EFFELABRAFoRETETIRGRS

HFHMEREXLRINBEREASHIER, ATHEEHSRATHEM AHEBLELINRE
BAMAETER B EE . — LRI LEEAREPHBTES:

FET LA LA FEHARXERS RN FEFREF TN, B RN ES
HEFBHEA RS, AHBNFARIXARAREE  AMER, TARHEAES T
L, NARBRES , X ESLA &,

BOMREWSET, FIRUHHEERLEZTRX, FESHNEAIFES AN
EREEVNEHER, TAFERFESRFE. T FELTAKENNS, RARHEE
FEFIETWNA, ,

EMEW, o THE BEHRERSH, AT BXFR, LR, FH&K
HEMERTE, EERRERTMBIUNENE G, XRFEKBTREEA, TTR
REREHEERAREEA

ABELG 4B, FHEEH M. F— —MEFLERAEBLE, RGEHEER A
BREHFRAAET R, EAZLZLAB(RFRERBHEFERINFAR =T
MAEABEAG G EBL $—FWiREET RIFER KA GZHR, FRRME TIRE
HEFRGKPFFRBEAZHTFRR, GHRFHL, FRAEHEAT:

o MR L(AMA RL BB RILEMGY 5RARXGFILES] Fk4%T)

o APFRIX (AR R ERX RILEM4EIT REAIF)



o ETAM(HiE LFS%T BRLHEE)

o B4

EAHERESEAGATHER(1—4) R 2R e8] HFHHAOHM, KFE
FEBRMB RO TRHINER T RHBEM P AT RBAEG TS L 5EHE FASE
FRAEZE KFRIEY NRAFRREEL THEL R T ed Bk 35 H KT EHr4E,

RE ABBERBIREFHRIASEREFHFIRFRGEIE, A 1— il kT
oo ol B,

KFEHKERINBAMBEER 2
2009 46 F



AHBRELAL, FAFIHE HANELTEALKRERAE,

AHBRORISARELABHM, RV ES-REEM, 5EEITILBELA,
REAEBAATREFEAGRLERE, AHETREMNRXPHETRE, 4 K3
S5 LR RMANEL(RA YV EREIFALAL A LHARRN) , XAHTFREXEFET
MR RBFORERETE, HREEEMOE - P RAERANEKEHEL, L&
RATHM PR I3 GAC, RGBS AFA-ETLRTHRERE, RERKX, &
FRBIHCAMNERE B TRAMARR, ARFAEFNENESHILA AL,

—. XI5 '

AHBIZHEETERRARELE, AAORFEBRAMEIEHLRREAR
BE SEELERFAM LR, AHEEEFEKX,

WO A KEHMGRIALENE FABRRGAZA L, AATEEATTRE
HIETEABANTSEER ZH], mELEIEREEBRMAGAST RS, REE L
B ey kS Be b bR s b T KA, B E B PN A K EE,

HETFH, AMNBET —EHEM BRESLABEREF L LGRAE, PHEHETE
B, AERILEFEL STAIRE ARG RERA T  REERSGFLEGRLESE,

—. BB 54

1. A#HEENEAGBEXLF(ARBREG(THLEIE) Py stiEa ) R E %R
— MM BAEE TR, RTFEAREREANE T,

2. BMAHRSEAE ERAEAM, i FAFURA,

3. AHBRBRAEBSEAETH L SR (ot 2. 2.7 & . A8EH
F), FREEAZGH AR, Hlebd T L FER ARAEN GRT REFHEEM,

4, AHAERLTLH3 BEERL, 538 THE ik bgik,

=, HIBRE

1. %I BXEHN, R LOSHEBEM POFLAEY, M L OS&EMFXME,

2. HTFALSTARFEBEE SEERXAEAE, FT A 2R RET,

3. FARSBRTMAREH B4 THE, SHLEEHARBTRKEFABGEH
SFETE ETFAEAFRIT®, RARBT oOERAGLAL LR, ARBEHIFERY
IHE.

4. BB M (JoiEik HAEHEA MEMIF)P, FHETRELSREBLE R
Y It BFEHIREG AN 4 A FARTHREWZTAERARNETZF,

5. BARAEBRBEGIBEEHT (R RAFAR, EHIFA B PRMBHE




TEARABEGRFSORFHEFL,BHBIFLE, BN HAAEAEXAFFM 58 26
%M RRBHEFFIRFESORFZEE XA B A HERTOHBELG/TH
3k, S FEKREARARA®RSE, '

6. BHHHEILRERAHBXNERNBENRL T, 625 B4 LFIL LT
R ESRHE RBRE.AFE, M AL THS  FRUSHOHEKR, ZEEXFAE
BB, - b X FEREWEELZRIETF BETEZARE N
MAE BRI HEREAEER G S, A TRRERER ik TRELH LA

A
2009 4 6 F






)

- AdV/EFtHSI "9

Introduction

Advertisement plays a very crucial role in the development and success of any business. The
aim of an advertisement is to attract the customer and create an urge in his mind to have that
product and if the advertisement does not fulfill this objective, the expenditure done on
advertising is quite useless. In this unit, you will learn the definition of advertisement, the
history and media of adveftising as well as the advantages and disadvantages of advertising.

Background Information

1. Small ads

Small ads are short advertisements which are found in local and national newspapers, and
sometimes on notice boards in shops, colleges, etc. In newspaper and magazine advertisements,
each word and/or letter has to be paid for, so to make them cheaper, people often use short
forms and abbreviations, and some non-essential words are not used.
2. Agony column .

An agony column is a type of newspaper column which offers advice for personal problems.
The author of such a column is often called an agony aunt or an agony uncle, conjuring up an
image of a competent, friendly figure who will offer sound and useful advice, and in some cases
the author may actually be a credentialed professional in a field such as medicine or psychology.
Many newspapers carry agony columns, which can be generated in house or purchased from
national syndicates. Agony columns can also be found on Internet sites; in some cases, general
site visitors are invited to submit suggestions as well.

~ Many people enjoy reading the agony column in their local newspaper since it provides an

interesting window into the lives of other people. Such columns can also offer generally useful
advice which might be applicable to a reader’s own life. All sorts of people write in to agony
columns, and in some cases an agony column also comes with a message hotline for readers to
call if they want to record their questions for radio or podcast columns.
3. E-zine '

An online magazine shares some features with a blog and also with online newspapers, but
can usually be distinguished by its approach to editorial control. Magazines typically have editors




or editorial boards who review submissions and perform a quality control function to ensure that

all material meets the expectations of the publishers (those investing time or money in its
production) and the readership. . -

Online magazines that are part of the World Wide Web, that is, all-or part of a web site,
are also called webzines. E-zine is a more generic term commonly applied to small magazines
and newsletters distributed by any electronic method, for example, by electronic mail (e-mail/
email). Some social groups may use the terms cyberzine and hyperzine when referring to
electronically distributed resources. Similarly, some online magazines may refer to themselves as
“electronic magazines” to reflect their readership demographics, and more importantly to capture
alternative terms and spellings in online searches.

Many large print-publishers now provide digital reproduction of their print magazine titles
through various online services for a fee. These service providers also refer to their collections of
these digital format products as online magazines, and sometimes as digital magazines.

4. Newsletter '

A newsletter is a regularly distributed publication generally about one main topic that is of
interest to its subscribers. Newspapers and leaflets are types of newsletters. Additionally,
newsletters delivered electronically via email ( e-Newsletters) have gained rapid acceptance for
the same reasons why email in general is gaining popularity over printed correspondence.

Many newsletters are published by clubs, churches, societies, associations, and businesses,
especially companies, to provide information of interest to their members, customers or
employees. Some newsletters are created as money-making ventures and sold directly to
subscribers. Sending newsletters to customers and prospects is a common marketing strategy,
which can have benefits and drawbacks.

General attributes of newsletters include news and upcoming events of the related
organization, as well as contact information for general inquiries.

Tasks
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Identify what you believe to be the functions of advertisements by entering (Y).
( Y ) Build brand recognition.

(Y ) Spread messages of a particular service or product.

() Improve relationships between a company and the government.

(Y ) Promote product sales.

{ ) Increase company operating costs.

( ) Increase purchasing power.

( Y) Enrich cultural life.

(Y ) Promote inter-industry competition.




Discussion Questions :
1. Is it fair that people blame adverhsmg when they buy something they don’t need?
Sampie Answer
It is unfair. Though people can attribute their poor decision to an overwhelming variety of

advertisements, they should still bear much of the responsibility for their action. It is they not the
ads that have made the decision to buy a particular product or service.

2. How many different kinds of advertising can you mention?

Sample Answer

There are many types of advertisements, like billboards, posters, junk mail or spam,
flyers, blurbs, various sizes of layouts in newspapers and magazines, and finally, commercials
on radio or television.

Which of these types of advertising do you think is the most effective? Which provides the
best value for advertisers in terms of costs per exposure?

3. Do you think women are more influenced than men by advertisements?

Sample Answer

I think so. Most women are very fashion-conscious and enjoy following the latest fashions.
I’'m not to say men are not interested in fashion, but the proportion is relatively low.

' Note: The key offered here is just for the teachers reference, and the students
,should be allowed to express their opinions any ‘way as they like. The important
‘thing is to encourage them to talk.

Text A
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. 1. It indicates advertising is extremely important to companies and businessmen. By
advertising, they make their products and service known by the public, hence improving
the corporate image and competitive edge in the market.

2. It depends what show will be on. Some commercials are engaging and informative by
using figures of speech or other subtle techniques. Still remember the slogan “Good to
the last drop” used in advertising Maxwell. It conveys to us a warm feeling that can
hardly be rendered into proper words. But some other commercials really annoy us by
appearing again and again on the screen.

3. The world will be a terrible mess if there were no advertisements. Newspapers would
become prohibitively expensive because there would be no sponsorship from advertisers.




Unemployment rate in related sectors would shoot up accordingly. Companies would be
less competitive than before as no one would know about their new products and
services. Hence daily life and information exchanges would be strongly influenced.

4. It is a newspaper column containing personal messages and advertisements, sometimes
about missing relatives or friends.

i

Vocabulary
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I.1. insight 2. Critics 3. gaze 4. agonies 5. mass 6. wit . resentful

8. positively 9. household 10. blank

Il. 1. derives from 2. virtually 3. dispatched 4. tend to 5. revenue 6. self-promotion
0. 1. standing against 2. stand out 3. standing over 4. stands for 5. stand up to

6. stand by

Cloze

1.

8.

recognizable 2, oriented 3. tied 4. related 5. seemingly 6. toward 7. subsequently
endless ¢. longer 10. primary n. purpose 12. on 13. bombarded 14. methods

15. influence

Translation
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Righteous and hardworking, he is precisely the kind of person we’re looking for.

He is righteous and diligent, and is exactly the sort/type of person we want.

Much to our surprise, Nancy is married to a man a good deal older than herself. He was
jobless and penniless. :

To our great surprise, Nancy married a man, much older than her, out of work, and with no
money.

It is more than likely that the Minister of Transport will attend the ribbon-cutting ceremony.
It is almost certain that the Ministry of Transport will come to the opening ceremony to cut the
ribbon.

It was his father that introduced him to the joy of horse racing, which later totally changed his
life.

It was none other than his father who made him enjoy horse racing, which then changed his
life altogether. : ‘ '

Horse racing, which he was introduced to by his father, changed his life completely.

Why are you so quick-tempered? You didn’t use to be like this.

‘What has made you so bad-tempered? You used to be a different person.



6. She is by far the most intelligent student and seems to have been her teacher’s favorite.
She is much cleverer than her fellow students, and is the favorite of her teacher.
7. All domestic flights were delayed due to bad weather this morning, with more than 500

passengers stranded at the airport.
The bad weather this morning has delayed/postponed all domestic flights, leaving over 500
passengers trapped at the airport.
8. If there really is a fire, what would you do? Dial 911 or put out the fire by yourself?
In a fire, how would you react? Call 911 or extinguish the fire on your own? ‘

9. The municipal government has come in for a lot of criticism over its handling of this affair and
the mayor has accepted the blame and resigned.
As a result of the mishandling of the matter (improper treatment of the issue) , the municipal
government has received (has come under) sharp criticisms, and the mayor has had to take
the blame and resign.

10. The Seven Deadly Sins in Christianity reflect ( come from/emanate from) the dark side of
human nature. They consist of “Lust”, “Gluttony”, “Greed”, “Sloth”, “ Wrath” ,
“Envy”, and “Pride”.

The Seven Deadly Sins in Christianity — lust, gluttony, greed, sloth, wrath, envy, and
pride — show the dark side of human nature.
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1. soliciting 2. astronomical 3. directory 4. freelance 5. capitalizes 6. newsworthy
7. hungry for 8. engaging ¢. sponsored 10. charity
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resent vi. R, K%
I resent your attempts to interfere in my private affair.

BB AE TR,
The child resented having to get his mother’s permission for everything he did.

BTt REFERLIR R SRR,

derive vi./vi. BETF,HH

‘These stories derive from his own experiences during the Long March.

X ERBEMERIETHESSTE RN,
Many French words are derived from Latin. [ X8 B &Yzhia ]

ALRERRF AR T E,

gaze vi./n. BEW
I enjoy taking the train and gazing out of the window.

BE R K ERBEEE S

The Notre-Dame was in the direction of her gaze, though she didn’t realize it at that moment.

Hi BT SRR IR L AR R, B X i i 3 AR A

regulation

1) n. %&%Bi

He was fined 200 yuan for violating the traffic regulations.
B o A E AL, T 3K 200 7T,

According to the regulations of the club, pets are not allowed inside.




BB EAHIE , BUABRAN.

2) n. P,/
In a socialist market economy, one responsibility of the government is economic regulation.
RS EUTHEFTEG T, BN EZ—REHTTEE.

Emotion regulation contributes to the psychological health of a person.

148 R X A\ L BR AR FREA ST 4L o

column n RH, &
My favorite column of the Discovery Channel is “ Animal Planet”.

REFEEREEROEEHE YRR,

The famous writer used to contribute a column to a magazine.

INMELERG B —ARRETER,

witty adj. SRIKIER, TP
Although the subject of the speech is dull, her witty delivery keeps people interested.
REFEVN EEFAHE, iikKiE RS TRE AT AREE %,

His witty remarks caused a storm of laughter.

BRI TES B R KK

calamity »n. KM, KR

War is a frightful calamity for any country.
XHEMTEZ T 5 R AR S AZHR MR KM
Calamity is man’s true touchstone.

BEZ R AL

revenue 7. WEURA

The import tariff has become a major revenue of the government.

2 OB B & UV BUR 9 — DT EZ M BBA

Our company allocates 30% of the total revenue to develop new products.

RA B R BUAR 30% BT FRFT=FMo

insight n. JF£S, iR
Good teachers have an insight into students’ problems.

a2 L Y RIRE

The travel guide book provides insight and inspiration for backpackers.

IRATHE RN TR T B2 i TR A R IR TR

absorb vr. TR, 5|

Plants can absorb carbon dioxide and release oxygen.
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