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Preface

In recent years, computer, the modern tool, is highly devel-
oped and widely adopted; the use of handwriting is therefore
decreasing. In a same sense, hand-painted design drawings are
rarely used, even for students from design or fine arts academies,
they are less inclined to draw design pictures with hands. with the
increasing dependence on computer technology, many of them
become unable to produce such pictures.

In the fashion design realm, those people who were called
| as "Beach-goers of times", "Master of leading international fash-
|ion", did not or were unable to draw fashion design pictures. In-
deed, such as French senior fashion designer Madeleine Vionnet,
who was a seamstress before being famous, designed on man-
nequins directly. Gabrielle Chanel did not draw design pictures.
But most of the designers do draw design pictures(also called de-
sign drafts) when they are creating, such as well-known Christian
Dior, Yves Saint Laurent, Karl Lagerfeld, Christian Lacroix and so on.
‘ Only when he or she can not draw, in other words, could not ex-
press their own design idea through painting language, otherwise,
drawing design draft is an essential and basic skill for all designers.
It is the most convenient, rapid, direct and economic method to
express design idea and intention. Therefore, fashion design draw-
ing is an obligatory course in fashion design education.

"Fashion design drawing" and "fashion illustration" is two com-
pletely distinct concepts. The former is created by fashion design-
ers with their own hands, the latter is done by some painters or
illustrators who do not know fashion design; the former is the illus-
tration of designer's conception and idea, a project waiting to be
implemented, the initiative of design and an essential component
of design procedure. But, the latter is the illustrations and adver-
tisements which are imitated from some designers or brands’ pub-

| lished works. Accompanied by the flourish of photographing and




printing technology, these fashion pictures are gradually losing
their market, such painters are also reducing. In contrast, the
meaning behind fashion design drawing for a designer is not
only his or her creation process and result’s vivid record, but
also the communication with the design team, and a necessity
to report his or her project to the head or the person who is in
charge. Some designers now seldom put pen to paper, moreo-
ver they let their assistants to copy and paste pictures from the
internet or magazines, but only swing his arms around to give
guidance to piece and combine those pictures fogether. This
kind of design can never emerge origindlity in their collection.
In the long term, designers will certainly lose their fashion per-
ception and turn fo be numb and rigid.

By talking so much above, my main purpose is to recom-
mend Mr. Mark Cheung's design works collection to the public.
Different from his previous published collection, he will open up
his specialty—fashion design drawing.

We know Mark Cheung mostly through his shocking design
works conference or his brand MARK CHEUNG, MARK FAIR-
WHALE. Only a minority of people have seen his design draw-
ings. The first time that | saw his design pictures was more than
ten years ago when we were invited as the judging panel in
Zhengzhou Fashion Design Competition. In a half-way break, he
drew a pile of design pictures quickly while we were chatting in
a hotel. | was extremely impressed by his agile mind and adept
painting techniques. | realized later on that he experienced rig-
orous or even "cruel" training before his debut. In those years
when he did design works in America, he had to draw a large
number of design pictures everyday. Each year when he is
planning a large-scale works conference, apart from spending

a month to field surveying, he draws a large number of design

pictures before the production,though he has possessed succ-
ess and fame. This collection is selected from those pictures.

The friendship with Mark Cheung has formed for a long time.
His profound philosophical insight on life and career, his sensitiv-
ity for arts, strong and active creativity, the wisdom of marketing
control, perseverance and fighting spirit inspired me all the time.
| believe, young students and designers would sense and realize
my perception from this collection.

The "blowout" of information provides grounds for the pop-
ular use of "collage" and "create" their design with computers.
In contrast, the application of hand-painting to express idea of
main thinking on paper—this original and traditional method
might seem to be valuable. | highly praise this hand-painting de-
sign pictures, therefore | hope the young designers, when you
are conceiving your design plan, minimize the dependence on
computer, and make use of your hands to "think" more.

| admire my old friend Mark Cheung, worship his artistic cre-
ation, and love his design drawings. | would like to appreciate

and learn them together with young readers.

Lidangqi
september,2009 in Tsinghua
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Sunrise

The condensed lifestyles of 56 minorities are reproduced on the shiny stage and breathe in vivacious colors.

Harmony gets the top of the messy and wild turmoil. New style emphasizes, simplicity and elegance, balances

the complicated content. Everything is in position following an overarching principle.
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