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Preface: “Tea as a national drink™

(Liu Feng, President of China International Tea Culture Institute)
While historical wheel strives into a new century,tea is given a new cognition by the world.
This brings Chinese tea industry a new chance. In the course of comprehensive construction of a
well-off and harmonious society, it is an important task to call for tea as a national drink, improve
mankind's health, carry forward Chinese culture, and revive Chinese nation.

Looking at Chinese history of thousands years, tea has always been Praised by our sages. In
the second part of Nation-building Strategy, Dr.Sun Yat-sen pointed out that tea is the most health,
the most beautiful of human drinks. Since then, there were constant voice of promoting tea as a
national drink.But today we advocate tea as a national drink again is in a new context,with a new

perspective to a new awareness of the meaning and value of tea.
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1. It is specific significantion for promoting healthy livelihood to call for “tea as a national drink”.

With thousands years of tea planting and tea drinking history, tea possesses a special position
in Chinese livelihood, and has deeply melted into Chinese daily life. There is a Chinese saying that
"seven things begin a day, there are firewood, rice, cooking oil, salt, soy sauce, vinegar and tea".
In the past, the simple diet is the base line of livelihood. As economic crop with the largest plant-
ing area, tea now becomes an important approach to raise farmers' revenue and to solve "three
agro-problems" in many districts. Under present background of ecnomic globalization, China got
a new opportunity for tea industry. As one of three most popular non-alcohol drinks, the demand
of tea is enlarged greatly. According to relevant statistics, since 1984, world's tea production has
increased by 43%, in which the proportion of green tea has increased greater. In recent years china's
annual export of tea in more than 500,000 tons.

The close relationship between tea and livelihood includes much more contents. Tea has
been not only a crop, but also participated both in the first industry, the second industry and the
third industry. Tea planting industry, tea manufacture industry and tea house industry have got
great developed, tea tour and other relative culture industry is making a figure. Chinese tea is now
facing a bright and vital foreground in the new century.
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As rising of people's living standard, the order of tea in the rank of “seven things of liveli-
hood” is raised. It shows more and more important role of tea in livelihood in new century. Tea
drink, in certain degree, means a healthy life style in new century. Chinese tea is now striding to
the world with its inherent green and healthy concepts. Now tea is more and more loved by
people from different nations and of different colours. The exploitation of tea has gone beyond
beverage itself, but has also closely combined with modern medicine and biology, and enriches
our livelihood.

Advocating “tea as a national drink” helps us with a modern vision to deepen the ecnomic,
benifit people who plant tea and drink tea, push the old tea industry forward and enrich our lives.
More importantly, tea fits the 21st century to the development trend of people’s lives.

2. Calling for “tea as a national drink™ is an important roll booster for the socialist spiritual civilization.

The charm of Chinese tea also comes from the soul of Chinese traditional culture condensed in
tea. Tea is not only a beverage, but also a health-keeping way and a life style. Expressing emotion
through tea, meeting frends with tea, purifing sentiment with tea, improving physical and spiritual
condition with tea, tea can not only “wet one's whistle”, but also “wash one’s soul”. With its

special culture meaning, while having a cup of tea, you also chose the concepts of “honest and
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clean; beauty; peace; respect”. There are very few other things have so much points of culture and
at same time be identified with the whole nation. Tea, not only traditional, but also advanced,
becomes a very good medium to carry forward the Chinese traditional culture. This medium is
enriching and extending continually.

It is helpful for incorruptionness and thrift to call for “tea as a national drink”. If tea party can
substitute for wine banquet and let a cup of clean tea display wine drinking, let veritable tea party
display lengthy and empty speech, it will must close to the mass and promote the style of incor-
ruptibility and justness.

3. Calling for “tea as a national drink™ is good for spiritualization and promoting social harmonious.

For thousand years the development of Chinese tea business is close related with harmonious.
There are such discussion in Lu Yu’s The Classic of Tea (the first book about tea in the world): the
stove for tea cooking is classed as “Jin” (means metal), the ground that put tea and tea sets are
“Tu” (means soil), the charcoal that cooking tea is “Mu” (means wood), the burning of charcoal is
called “Huo” (means fire), the tea infusion belongs to “Shui” (means water). The process of tea
cooking is just a course of reaching harmonious for “Jin”, “Mu”, “Shui”, “Huo” and “Tu”. Ac-
cording to this ancient Chinese philosophy of “Wu Xing”, in Chinese tea and tea culture, people
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should always harmonize to the nature and the society. The harmonious spirit exists everywhere of
Chinese tea and tea culture.

One of the aims of harmonious society is the harmonious between people and nature, this is
just Chinese tea and tea culture advocated. The nature is the base of tea, from “the mist surrounding
high mountain” to the concept of “green and organic”, as a symbol of healthy life style in new
century, tea and its represented idea call for regressing to and harmonizing with nature.

Another important content for the construction of harmonious society is the harmonizing
between people and society and also people to people. This is just Chinese tea and tea culture want
to promote. Although different tea ceremony in Chinese has its different explanation, they all advo-
cate that people treat each other kindly and peacefully, give emphasis on friendship, exchange
ideas each other, and live with each other in earnest.

“He” (means harmony) means coexisting peacefully with heaven, ground and people. In the
course of harmonious society construction tea will play a special role.

4. Calling for “tea as a national drink” can promote the international intercommunication and
accelerate the friendship between countries.

In the civilization intercommunication between China and other countries, tea always plays a
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role of amicability. It was supposed that there have been more than 2000 years history for China
tea spreading abroad. Now, there are more than 50 countries in the world introduced tea plant
from Chinese, and people in more than 150 countries and districts have tea drinking habit.

The globalization of economy and the informalization of society bring the intercommunica-
tion and confliction between oriental culture and western culture. Tea culture is an important
component of our traditional culture, including our history, culture, orient philosophy and moral
character. Tea not only inherits the soul of the national culture, but also becomes a bridge for
culture intercommunication between each nation of the world.

Tea has become a symbol of oriental culture in many countries, and represents a spirit of
peaceful coexistence and nature-uphold, it suggests us to consider a new developing viewpoint of
mankind. Chinese tea has become the world tea, and is also a good medium for the intercommu-
nication between orient culture and western culture. Just as premier Mahadier said in the 7th
International Tea Culture Festival hold in Kuala Lumpur of Malaysia in 2002: “If there is some-
thing can promote the relationship between people, it must be tea. With strong perfume and deep
artistic conception reflected, tea symbolized middlebrow and peace. In today’s world, with dras-
tic conflict of different cultures, people need intercommunication and dialogue, tea is the best
medium for these.”
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5. Calling for “tea as a national drink”, we need recognize the connotation and value of tea
with new angle of view, so as to connect the tradition and future.

Today, we call for “tea as a national drink™, not only for that the value of tea meets the need
of mankind development in the new century, but also for that tea represents the future. Calling for
“teq as a national drink”, it does not mean we exclude other helpful beverage. Our purpose is to
encourage the new lifestyle and new axiology. Further intensify propagandizing, let tea drinking
become a national healthy life style, disinter the cultural value and spirit value of tea, carry for-
ward tea virtue and national culture. We encourage tea gift, encourage confrere with tea, and
promote the construction of harmonious society. Enhance the amicability effect of tea, promote
the intercommunication of oriental culture and west culture. We want the development of tea
business combines to new science and technology, new industries and new consumption mode, to

coruscate the bloom vigor of tea in the new century.
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