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INTRODUCTION

Wisdom is the most precious asset our ancestors have left behind. But
it is something that cannot be genetically inherited. Unless we make an effort
to learn and practice it, wisdom will not be ours to keep.

The Book of Chinese Wisdom brings together a host of thought-
provoking stories that are among the most famous in Chinese classics. They
are the gems in the treasure trove of Chinese wisdom. You do not need prior
knowledge of Chinese history to appreciate these stories whose morals tran-
scend time and space.

Wisdom is not one-dimensional or singly focused; wisdom is rich in
variety and kaleidoscopic in manifestation. The Book of Chinese Wisdom is
in four volumes. Book [ is about the art of management; Book II’s theme is
wit and humor; Book /Il focuses on virtues and values; and Book IV contains
famous stories of power and influence.

Book I gleans nearly seventy tales of the art of management. With
China’s long tradition of civil administration, management was a refined art
in ancient China. Management, in essence, is about people. Despite advances
in science and technology, human nature has hardly changed since ancient
times. That is why when | read the stories in the following pages, the practi-
cal value of the wisdom embedded therein strike me as fresh and relevant as |
first discovered it.

The last part of Book I explores the wisdom of The Book of Changes.
Besides serving as a tool for divination, this classic contains multi-dimensional
wisdom. | shall examine the underlying wisdom of its oracles from a business
perspective.
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'THE HANDSOME MAN

Zou Ji, prime minister of Qi, was a handsome man. One
day as he was straightening his clothes in front of a mirror
before going to the court, he asked his wife, “Who do you think
is more handsome, me or Lord Xu?”

“Of course, it’s you, my lord,” said his wife.

But Zou Ji was not sure because Lord Xu was well-known
for his handsome look. So he put the question to his maid.

“Who is better-looking, me or Lord Xu?”

“Lord Xu can’t compare with Your Lordship,” came the
maid’s reply.

The following day Zou Ji asked a guest, “Between Lord Xu
and I, who do you think is better looking?”

“Lord Xu is nowhere near so handsome as Your Excellency,”
said the guest.

A few days later Lord Xu himself called upon him.
Looking at his visitor up close, Zou Ji decided that Lord Xu was
definitely more handsome. There was no doubt about it.

He thought to himself, “My wife says I am better looking
because she loves me; my maid says I am better looking because
she is afraid of me; my guest says the same thing because he is
asking a favor of me.”

Then he had an audience with the king.

“I am not as handsome as Lord Xu,” he said to the king,
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