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Cultural Creative Industry is a newly emerging industry in the 21* century. It is the new form,
new carrier and new driver for the development of urban economy. In 2007, the strategic target
to build the center of Cultural Creative Industry in China was first brought forward on the 10th
Hangzhou Municipal Congress of CPC and the second plenary session of the 10th municipal
Committee of CPC. In Apr. 2008, such strategic target was promoted once again. Focusing on
eight major industries of information service, taking the platform of ten cultural creative towns as
West Lake Creative Valley, the city is aiming at boosting the development of cultural creative
industry. By the year 2015, it will be a cluster of Cultural Creative Industry characterized by large
scale, distinct industry feature, strong innovation ability, professional staff, well-known brands,
strict regulation of property rights and well-developed service. It will be a center of cultural
creative industry in China which is domestically advanced and of world first - class, featured by
close amalgamation of culture, enterprise start-up and environment.

For better popularization and communication, we edited and published this Creative Hangzhou-
Overview of Cultural Creative Industry of Hangzhou. This book emphasize the target,
advantages and supporting policies concerning Hangzhou to be the center of cultural creative
industry of China. It also includes brief introduction to the eight major industries and the
construction of ten major towns. All the information is for reference only.
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Hangzhou -the capital of Zhejiang Province, is
one of the first batch of National Historical and
Cultural Cities, an international tourism city. It
governs eight districts and five counties (county-
level cities), covers an area of 16,600 sq.km. The
population is 7.862 million with 6.7235 million of
resident population, among which 4.195 million
are from urban area.

As one of the seven ancient capitals of China,
Hangzhou was called the “Earthly Paradise” since
the ancient time due to its beautiful landscape
and abundant products. In Yuan Dynasty
(A.D.1271-A.D.1368), when the ltalian traveler
Marco Polo came to the city, he described
Hangzhou “the world's most beautiful heavenly
city”.
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COMPREHENSIVE POWER
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Comprehensive Power

With the reform and opening up policies
urban construction of Hangzhou has been
improving day by day. Economic society is
developing vigorously. For successive 17
years, the GDP
The economic total amount ranks the second

increased by double-digit.

among all the capital cities, the third among
provincial cities, and the eighth among all the
large and medium sized cities in China. In
2007, GDP of Hangzhou reached 410.389
billion RMB which 14.6%
compared with previous year. GDP per capita
reached 8,063 USD. Sticking to concept of

increased by

“Government builds environment and

enterprises create fortune” , Hangzhou has

made great efforts to improve environment
for enterprise start—up. For successive 4
the World Bank has
Hangzhou

years, recogmzed

as "City with Best Overall
Investment Climate in China" . Forbes has
recognized Hangzhou as the best Chinese
city for commerce for the past successive 4
years. The Oriental Weekly of the Outlook
Magazine of Xinhua News Agency
recognizes Hangzhou where people can
obtain the utmost sense of happiness. It is
now equipped with four “Golden Titles” of
“economically powerful city” , “culturally
famous city” “holy land for travel” and

“paradise silicon valley”
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Rosy Clouds of Baoshi Hill
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Development Strategy

In 2008, in the new round of mind
emancipation, Hangzhou put forward six
strategies of ‘“internationalization of city”
“prospering the city through industry”
“service industry first" , “upgrade soft—
power" , “regard environment protection as
the root" and “democracy and people's
livelihood” , covering “four constructions”
of economy, politics, culture and society,
“five qualities” of economic life quality,
cultural life quality, political life quality, social
life quality and environmental life quality, and
“six fields" of city, industry, culture,
environment, democracy and people's
livelihood. Meanwhile, it also aims at building
a modern industrial system, in which
manufacturing and creation are inter-
promoting, manufacturing industry and
service industry are inter—matchable,
industrialization and informationalization are
inter—melted and science, culture and talent
are inter—-supportive. Such modern
industrial system is a “3+1" system
featured by its nature of innovation,
knowledge, opening, amalgamation,
convergence and sustainability. “3" refers
to primary, secondary and tertiary industry
while “1" refers to cultural creative
industry. After fifty years' endeavor,
Hangzhou will be made the center of

cultural creative center that is domestically

advanced and of world class.
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ADVANTAGES OF DEVELOPING
CULTURAL CREATIVE INDUSTRY
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NE “FEHE” Y,
Pavonine west lake—Pavilion for Riding in
Lakeshore PARK
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