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Unit 1

..« PROFESSION AND CAREER

The Profession of Modeling

Modeling today has become one of the most sought-after career options for youngsters.
This is one of the most lucrative professions. It attracts males and females equally, though
there was a time when females dominated the field. With the expansion of consumerism and
media there has been a fabulous boost in the advertising industry. This, along with the
upsurge in the fashion industry, has made modeling an attractive career option. It has
generated a large and continuing demand for fresh faces and personalities to launch and
promote a variety of branded products or show a garment to its best advantage.

Modeling is undoubtedly a glamorous field which offers tremendous opportunities to
travel and meet various kinds of people. Moreover, once established it is a highly paid job.
Even with all these plus points it involves a lot of hard work, dedication and perseverance to
be successful in this field. It is a highly competitive and short-lived career. Further, stress
factor is high and the hours are erratic. The job also requires a lot of stamina and patience.

Modeling is a profession where physical attributes and personal qualities assume
importance. 4

Modeling jobs are of various types. Modeling can be broadly classified into ramp
modeling, television modeling and print modeling.

Eligibility There is no specific qualification or age limit to enter into this field. The first
step for making an entry is to prepare a portfolio. This consists of a series of photographs
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taken by a professional photographer. The portfolio can then be shown to an advertising
agency. A model coordinating agency provides suitable models or a fashion designer
according to the requirements. Another way to enter into this career is to apply for contests
sponsored by magazines, cloth manufacturers, cosmetic companies, etc. , or to participate in
beauty pageants.

" There are no set standards of training in this area, and models are usually expected to
learn on the job. A beginning for training in this field has been made by ex-models who have
set up training schools.

Training programs include instructions on beauty care, make-up, hair styling, diet and
exercise, how to walk and carry yourself elegantly and so on. These training programs
include guidance on how to make a contract and other technicalities. Guidance on making a
portfolio also forms a part of such training programs.

Personal attributes Main attributes required to become a model are a good and healthy
complexion, and lustrous hair. Models should be tall. The fashion industry criteria for best
models are 5°7” t0 6’ or 6° plus. For a man, the height should be 6’ or 6° plus and he 3hould
be muscular. Being photogenic is the single most important quality to have for a model.
Apart from good acting skills and a camera friendly attitude, a great amount of self-
confidence will reward success in this profession. They must also be open to criticism.

Education , Certification & Licensing Models are hired on the basis of their portfolios,
not their degrees, but it really helps to have enough education to understand and negotiate the
contracts and other business deals models have to cope with. Most female models start
working between the ages of 15 and 22 while male models are usually a bit older, 18 to 25.
The minimum height for a high fashion female model is about 5’8 inches and most models
average between 108 and 125 Ibs. Average dimensions for a male model are 5’11 to 6’2, and
most weigh between 140 and 165 lbs.

There are lots of scams in the business of modeling, as companies try to take advantage
of young people who want to be 'models by selling them photo shoots and training sessions
they don’t need. Modeling agencies will accept models based on just a few informal
snapshots. With these in hand, aspiring models can attend the open calls held by reputable
agencies looking for new talent and send photos to those agencies that don’t hold open calls.
There is also a number of legitimate modeling contests held each year. These can be fun, and
the reputable ones are free. Avoid fly-by-night agencies that charge “registration fees” and
“modeling schools” that are more interested in getting you to take their courses than they are
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getting you hired to work. ‘

In addition to a portfolio, models need to have a brochure called a “composite” , a
single sheet with a head shot on one side and more photos “and vital statistics on the other,
which they distribute to photographers, art directors, casting agents and others. Most
agencies will help models puf together a composite once they are signed. These days, models
also need a Web presence. Those who sign with an agency will be displayed on an agency
site, but others need to set up their own sites, either independently or through one of the
online model listing sites and agencies. These listing sites also need to be thoroughly
investigated , since some are legitimate and some are not.

Job prospects There is no dearth of jobs in modeling these days. Job prospects are
available to models:

¢ In product advertising

e Featuring in music videos

e Doing live fashion shows

® Showroom displays or garment fairs

¢ Opening a school for models

e Setting up a model coordinating agency

e Acting in television programs or films

Outlook The field of modeling is growing, but no matter how many models people
want, the field will still be competitive because so many people want this career. Only those
with extraordinary qualifications can hope to enter the field, let alone become a success.
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