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Unit One 1

Unit One

Listening & Speaking

Jwk 1. Listen to the conversations and choose the best answer to each of the

questions you hear.Q

1.

A,

OFPEPO PO

She is ill. B. She is all right,

She feels worried.

At church. B. In the doctor’s office.
In the lawyer’s office. '

She would not go to have a barbecue.

She would eat more meat, C. She had lost weight.
Eat much food and then exercise.

Eat only fruits and drink only water,

Eat little food and exercise,

Jask 2 : Listen to the dialogue and choose the best answer to each of the questions

you hear, Q

1.

A. She had a cold and couldn’t sleep.
B. She had a fever, felt thirsty and couldn’t sleep.
C. She had a cough and felt thirsty.

. A. Give the patient some medicine.
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B. Let the patient go home,
C. Take the patient’s temperature.

3. A. For a long time. B. For more than one week.
C. For about two days.

4. A. Take some medicine and see the doctor again.
B. Do exercises and see the doctor again.
C.

Take some medicine and stay at home.

Jusk 3 l.ook at the pictures and list words or phrases about them in the box. ,@S

Jusk 4 : Study the following sentence patterns and practice in pairs. Try to use the
words or phrases you have listed in Task 3. éé

Sentence Pattern A: What’s the matter with you / What's wrong?
e.g. — What’s the matter with you / What’s wrong?

— I feel weak, tired and out of breath / I have a dry cough,
Sentence Pattern B: Could you give me some advice?
. g. — Could you give me some advice?

— Doing more swimming can keep you in good shape,
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¥

Gask 5 ¢ Study the following dialogue and practice in pairs. E\.

Bob: You look so good. How do you stay in good shape?

Henry:1 like sports.

Bob: What kind of sports do you do?

Henry: I go swimming twice a week, even in winter. Swimming keeps me in good
shape,

Bob: Do you run?

Henry: Yes. I like jogging in the early morning. The fresh air makes me happy
and energetic for the whole busy day.

Bob: I used to jog, but I don’t do it now,

Henry: How come?

Bob: I'm too busy with my work. I'd like to, but I can’t spare any time for
sports these days.

Henry: You're working too hard. Give yourself a break once in a while. Sports
can give you more energy and efficiency.

Bob: Any other good advice?

Henry: Nutritious food and enough sleep are both important for good health as
well,

Bob: Thanks. I'll try to follow your advice. Can I join you this weekend when
you go jogging?

Henry : Of course, you can.

Reading

Rending A

Advertising Everywhere

In the advertising industry, selling products is the most important - goal.
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Now that messages can go around the world at high speed, the world is becoming
smaller and products can be sold everywhere. But it is also true that the problems
of international advertising -— problems of language and culture — have become
larger than ever. For example, Braniff Airlines wanted to advertise its fine seats.
But when its advertisement was translated from English into Spanish, it told
people that they could fly without wearing clothes! Another bad translation was
when the Chevrolet Automobile Company tried to market the Chevy Nova Car in
Latin America. In English, the word “nova” refers to a star. But in Spanish, it
means “doesn’t go”. Would you buy a car with this name?

To avoid problems in translation, most advertising firms are now writing
completely new ads. In writing new ads, international advertisers must choose
different methods of advertising for different countries. In some countries, an
advertisement usually gives a description of the product and explains why it is
better than others. This is true in the United States, Britain, and Germany. But
in Japan, the message is based more on situations and feelings than on words.
For this reason, many television advertisements broadcast in Japan show people
at a party, at a picnic, or in some other pleasant situations. They will not say
that a product is better than others. Instead, the goal will be to create a good
feeling about the product.

Finally, there is the choice of what to advertise. People around the world
have different likes and dislikes. So the best advertisement in the world means
nothing if the product is not suitable for the market. Companies such as
McDonald’s have found that it is very important to sell different products in
different places. So when you go to a McDonald’s in Hawaii, you’ll find Chinese
food provided on the menu. If you stop at a McDonald’s in Germany, you can
order a beer with your meal. In Malaysia, if you are thirsty you can try a drink
that is flavored with a fruit that most people in other countries have never tasted.

All of these products must be sold with the right kind of message. It has
never been an easy job for advertisers to create the message. But no matter how
difficult this job may be, it is very important for global advertisers to do it well.
Knowing how to advertise in the world market can help companies to advertise

for success.



