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Abstract

As a branch of economics, consumption economics was promoted since the
1930’s and being matured gradually after the 1950’s. John Maynard Keynes foun-
ded the consumption theory under the absolute income hypothesis. In recent years
there are three scholars whose Nobel Prize for Economics have direct connection
with the research of consumption. They are Milton Friedman who put forth con-
sumption theory under permanent income hypothesis, Franco Modigliani who
put forth consumption theory under life cycle hypothesis, Gary S. Becker who
expanded the scope of microeconomic analysis to the subdivided scopes of con-
sumption.

Studying consumption economic problem should exert quantitative analysis.
It is because for the economic phenomena in the world of consumption, the
quantitative relationships are very complicated. No matter residential incomes,
consumption expenditure, consumption level, consumption structure, they all
possess specific quantitative characteristics exist complicated quantitative interde-
pendency. Based on large quantities of statistical data, methods of quantitative
analysis should be used to interpret the basic quantitative relations and their forms,
which are important means to reveal the laws of economic development in the
world of consumption. It is the first time that this paper enumerates the related
problems of consumption economy from the logic of quantitative economics,

paying attention to the intersection and fusion of several academic disciplines,
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combining macroeconomics, microeconomics, macro-econometrics, micro-
econometrics, consumption economics, macroeconomic statistics, consumption
statistics, information economics and other subjects. This research enriches the
quantitative analytical methods of consumption economy gradually, and further-
more, deals with the residential consumption of Fujian province, carries through
intensive research. And suggestions were put forth according to the results of
analysis.

This book is arranged as follows: The first chapter is the introduction of the
whole book. Chapter 2 and 3 exert research on the relationships between con-
sumption and economic growth from the macroeconomic view, combining the
methods of economic statistics and classical econometrics. Chapter 4 and 5 study
the relationships between consumption and income from the microeconomic
view, combining the methods of classical econometrics and modern economet-
rics. Chapter 6 and 7 study the consumption structure from the microeconomic
view, and carry on research on the extended linear expenditure system model
and the almost-ideal demand system model, among which the study on the al-
most-ideal demand system model is at the preliminary stage. Furthermore, make
an exhaustive study on the effects of income gap and regional disparity to the con-
sumption structure by applying panel data model in micro-econometrics. And
furthermore, according to the real situation of the expansion planning of Fujian
economy, the research is carried on among the urban and rural consumption
structure from three levles. Chapter 8 to 11 discuss about the utilization of newly
econometric methods in consumption economics. Chapter 8 utilizes the single-
variable time-series econometric model to analyze and forecast the variation rule of
the Consumer Price Index. Chapter 9 performs Granger research between two
economic variables and the method is used to study the relationships between two
sets of macroeconomic data which are residential expenditure and residential in-

come, governmental expenditure and governmental income of Fujian province.



Abstract \ 3

Based on the multivariate co-integration theory. Chapter 10 does Johansen re-
search between residential expenditure, governmental expenditure and GDP of
Fujian province. Chapter 11 applies the methods of cointegration analysis and
one-way effect causal analysis among the multivariate series to the investigation of
the long-run and causal relationships between economic growth and energy con-
sumption. Chapter 12 is the conclusion. And the whole book is concerned with
studying the relationships between consumption and income of Fujian Province.

After the positive study, the related suggestions are put forward. Furthermore,

problems needed to be further studied are also discussed.

Keywords: Consumption Demand; Consumption Function; Consump-

tion Structure; Co-integration; One-way Effect Causal Rela-

tions
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