| R 3 » A4

3 | 0
FEEERTEE
THE YEARBOOK OF CHINA
TOURISM STATISTICS

\ O . . o] gl
I

l_ e ARZEMERXRIKER |
N NATIONAL TOURISM ADMINISTRATION - TEkE
. 88 OF THE PEOPLE'S REPUBLIC OF CHINA




P ERRES T E &

THE YEARBOOK OF
CHINA TOURISM
STATISTICS

1991

T AR % M B B R K ¥ B
NATIONAL TOURISM ADMINISTRATION

OF THE PEOPLE'S REPUBLIC OF CHINA



FAEG: 5 R
HHTTE: e

R B S5t 4 1991

e N RS [ K e e
o R s R H
(AT = Tk A LS )
JEHT R & ERR ) ERRY
A T8IX1092 %K 1/16 N3k 7 =¥ 170 +
IOVETHE—R 199148 7 55—k EPRY
EN%g:  1-5000 EM: 12.00 55
ISBN  7-5032—0446—X / F+ 20



RERFERITEERESBE

* % 1oTEBE

Bl £ 4m: #h 3K

REER: AEHE A £k
= B O

LIST OF EDITORIAL BOARD OF
THE YEARBOOK OF
CHINA TOURISM STATISTICS

CHIEF EDITOR: HE GUANGWEI

DEPUTY CHIEF EDITOR: SUN GANG

MEMBERS OF BOARD: SHI JIANGUO, LI CHENGRONG,
REN JIAYAN, LI DECAI,
HUANG PING



: A i o
Fo f anoqy. 3000001 ,
p it TR0 o |
. ‘ wmxA I3 , 7
) \ g~ l/ .~\, Jusuusanch _S-B-GI!EE
[ u / ! ..w.J ‘uoibes
| # ' e © ¢ Tew h..w.,\\..?)...l J JuswiwiaroB s,9jd0ed oYy J0 1895
*  noyBueng j_f “ue_s.. om ( NVNNNA rw iutuu<ueuu Bee'y ©
I “A i INQAONVA, | Y oz 5
| B BT e T SN
:H\ 143/ sunimg /4 ) \
o . %
ﬂ“c P f,p NVNAH ¢, % w (I i
. .v XONVIF; B B < :o:ﬂ:u\ 2.~ \ {
./\../ - B T \. o-l-_lﬂ ?.J ¢ 1\ = F o~ N
| L€ redasM o P (A ™
i o P LA g %e oAy
:IEz< ) .Mu: yagnn e NVNHOIS | e ..)J.
A e S5 o m W ) - N
) au e P D PP AN No ka8
/fﬂ.l: (VZ<ZH= NS _xZ<<=\m_V.\ F.\, \f\q\f, //\. /fl -mnmu MN-OEOZO._.D< 13911 S
NI Y \ &Y S - ¥ % BB ¥ A
SRR \ ezr L ¥ Vg N S
i iw.» mum e Pl B B
\
zonz<= \
% }}_xzim, /p __..i.w....md IVHNIO ¢ Dm
= =%“ /mu L ¢ \
1 \hﬂllﬂ% nw-lipr xq_ é ./ U\Jﬂ./‘/\ni\\(\// ~ \.ﬂ.(ﬂ»
IR N !
noymenp  vewery  mojweys fb m .\ I i /.r-
we  UN ¥R ¥y E/\. oﬁr % y N&\/ a | 2
uewguoys  npBusy) \ /
e [ e = oz_zamw\_ﬂcﬂ.i o o s Y/I[ { .7  NOID SNOWONOLAY 1OAN HNVIFNIX ._V
Suwuny  noums  Buifuey 1.\v z_,_._.,,,u,..m.m. A oioumw? 7 i o Iiw,ﬂ Ap L ERES {
- uy ol s ez /\zoao_uwwzosﬁ \.)W 1 )17{!&
nowbuey  ueIX inying W T "\ B N o ’
Wy =% S i w .\.\ -~ ot p
nowbueng  teybusys  Butheq MI\ ) m.h....o(ﬁ/.\mc P~ f
W =) ux 2 S gt N N L
2A0QE % 000001 ~ uZ< —_.QZO‘:H: .\\ et ) i .
emgTavooooorss | R ¥ ) .\ \ »
N - //LL
& -

{ ¢
I/\ 2 7 0661 'YNIHD NI sisignol 40 NOILNYIYLSIO Tv3IHdYH9039

S\
LA,

27

&6 Ly T 0 B 40 5 e 5 066



0661 6861 8861 L86T 9861 GR6T ¥86T €861 2ZR61 1861 0861
A
098°T
8122 1727 25821
£e8‘ L1
€0S5°72 18,5 . (U $SN) SLdIADTY -
29% L2 20692 (UEL E)\ENE I
| SEEE (ANVSNOHL) STVAII AV
yogvey
G69°T¢
| A

0661—6861 'SLAIADTY INSIINOL ANV STVAIYYV JOLISIA TVANNV

NI TN HAM R Y B\ 3437 066 1—0861



I\ 0¢-
A
f 01-
dVHX 06 \mw / 88 L3 98 1% 78 €8 8 18 08 0
Y / \
\ /
\ 7 \/ /
-7 \

77 1 JT\ ) p 77 01

/ \ / \ 7 /

/ / \\ / \\ 1 \
.IIII,/I..‘\ //\\ / \\ 03

\\ Y
\'}
i % V1"
/\
(%)SLAIADHY oy
(AR ————— %
(%)STVAINYVY 9% ] By
(%)X Beg Y ey

0661—6861 ‘SIAIHOTY SIYNOL NV
STVAIdIV YOLISIA dLVY ONISVIYONI TVINNYV

S EHRIN TN A 0y B Y B\ S F ¥ 35 066 1—086 1



1990 5F £ [ hi 5 I M4t At RX
BREAKDOWN OF INTERNATIONAL
TOURISM RECEIPTS, 1990

EBIBEIA22.5%
ACCOMMODATION

HAXE, REHTKRAN.3%
LOCAL TRANSPORT. ENTERTAINMENT

AND OTHERS

HERERIAL5.4%
SHOPPING

TREHERAY. %
FOOD - BEVERAGE

KEZE, BBEBRFIWAI.3%
LONG - DISTANCE TRANSPORT
AND COMMUNICATION




g H U W

K E RIS HELE—1991) B —ALm B 1990 4 AR
S B i il & R O SR AR L. % S 3 SOR R
A, WA R 1990 F EREF LGt A, KRR EEATEALL,
MW FEARE, FERTAEFEN. EERTEGENL. Wit
WOE AN L. RS EEAR ML, FERTEZ BT An /A
4y, EBKEMAE «FERIESITIE AR, W EERFES TS
WS X, GiEEMmgi sk, ETRIERA. FEPReES
HHFHAEERESBAMNEE, WX T

A YRR IR T4 E A R, SRR, AL IAKERT]
MITRATBEMER]. EgHmBEdfEpd, TATX 1990 44 H B+
BT TRSE, A, BRRFEMSITDRSEZRSGITR. BRKRTE
S 52 R W Ge R R AL E B DR —B AN —BUW 7
T R, EAMHNMEREEAHNEITTRFESFELERFA
5, DA SR M.

AAEME R T, W P E AR W EBE S TR, ] AR A
7. EBREFHEA LI, AR R ET T/EE K%
BTG, RAEIRIFISMEA, efF, BREFEK, EIMREE L
W4T A ATk AR a] AR BBl RGNS E R, T E Rk
b K TR BT I DL

B T4 5 AR ) B AR B AR, IR BPIA A M AL, THEEE R

HESTE L.

oA RS A B B KRR
— LI —FT A



INTRODUCTION

The Yearbook of China Tourism Statistics for 1991 is a yearly review with in-
formation on the overall development of the international tourism industry in the
People’s Republic of China in 1990. Written in both Chinese and English, the
Yearbook provides information on eight aspects: The Statistics Report on China’s
Tourism Industry In 1990, International Visitor Arrivals To China, Major Profiles Of
International Visitor, International Tourists Received By Major Travel Agencies,
Statistics Of International Tourists By Major Cities, Statistics Of Hotels, Statistics Of
Tourism Enterprises, Major Statistics Of Tourism Economy. At the end of the
Yearbook is attached a Notes to the Index of Major Statistic Terms which gives a
brief explanation of the meaning of main tourism statistics, scope and method of
data—collecting. However, the data regarding the whole country as presented in this
yearbook do not include that of China’s Taiwan province, Hong Kong and Macao.

The data sources of this yearbook are from various local tourism departments
and statistical departments, public security and frontier offices and the industry and
commerce administrations all over the country. In the process of compiling the
yearbook, we have checked and made adjustments of the figures of each month of
1990. Therefore, the statistical specifications and arrangements of the yearbook are in
accord with those required in the Tourism Statistical Tables set forth by the State
Statistical Bureau and the National Tourism Administration. Slight differences are il-
lustrated in the notes. If readers find, while using this yearbook, incoherences be-
tween figures in the yearbook and those published before, please take the ones pres-
ented here as the standard.

This yearbook is an important reference material for making studies on China’s
tourism industry. It is thus suited for use by people working in the tourism and all
other related national economic departments and the teaching and research institu-
tions and by economists, teachers and students of universities and colleges. In addi-
tion, foreigners, overseas Chinese, compatriots from Hong Kong, Macao and
Taiwan, our tourism counterparts in foreign countries and other relevant personnel
are also able to obtain systematic statistical information herefrom, and to get know-
ledge of China’s Tourism industry.

Due to limited time for the editing and publishing of this yearbook, there are
shortcomings in this yearbook and we would earnestly await your good comment
and criticism.

National Tourism Administration
The People’s Republic of China
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