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Preface

Since its birth in the 1960’s, the Internet has been growing explosively through-
out the world. The latest statistics show that there are now over one billion Inter-
net users—that is one sixth of the world’s total population. This incredible growth
has made the Internet not only a critical infrastructure that the global economy de-
pends on, but also a ubiquitous technology that connects people from all corners of
the world. Therefore, acquiring computer proficiency, particularly Internet-relat-
ed skills, has become a prerequisite for achieving success in today’s increasingly
digital and interconnected society.

The Internet has also become the largest reservoir of knowledge in human history.
Information of any subject can be found on websites and digital archives or be ob-
tained by inquiring other netizens. However, although languages such as Chinese,
Spanish, and Japanese are gaining popularity on the Internet, English is still the
lingua franca of the online world—the majority of the information available on
the Net is in English, and most online communications are conducted using Eng-
lish. Therefore, obtaining an adequate level of Internet English proficiency is also

vital to a person’s success.

This book, Internet Communication: Mastering Online Communication Skills
and Harnessing Internet Resources , aims to help readers develop both the technical
know-how and Internet English proficiency to meet the challenges of the Internet
Age. Through eight independent chapters, the book provides a comprehensive in-

troduction to the different domains of Internet communication:
9 Chapter 1 introduces the fundamentals of human communication from an

online perspective, and explains the importance of developing effective
communication skills.

9 Chapter 2 helps the readers understand the unique elements of English used
'on the Internet, including emoticons, abbreviations, and Leet.

9 Chapter 3 focuses on netiquette, and how it affects online communication.



9 Chapter 4 introduces web browsing and important web resources such as

portals, online dictionaries, and encyclopedias.
© Chapter 5 provides an in-depth introduction to online searching, covering

major categories of search engines and essential search techniques such as

query syntax and advanced search interfaces.
2 Chapter 6 focuses on email communication. Key issues in email software,

message formats, and styles are analyzed. Case studies are also provided.
9 Chapter 7 examines online chatting and instant messaging services such as

Windows Live Messenger and IRC. Key issues and techniques related to

these services are also discussed.
© Chapter 8 introduces blogs and the major Internet tools that can be used to

1
search, create, and manage blogs.

The book is most useful to intermediate-level English learners such as high school
and college students. This English-Chinese bilingual edition can be used either as a
textbook in a classroom setting or as a self-study guide. The book is designed to

help readers achieve a set of specific goals:
9 Understand the fundamentals of human online communication
© Understand the unique elements of Internet English
<" Master browsing, searching, emailing, blogging, chatting, instant mes-
saging, and other essential online communication skills
9 Develop strong online research and resource utilization skills
® Improve vocabulary, especially information technology related vocabulary
9 Improve writing skills (both ad-hoc and formal)

This book aims to provide the readers with practical knowledge that they can use
in everyday lives. Not only is each theory introduced in the book carefully ex-
plained, how the theory should be applied in real communication scenario is also
demonstrated. The book’s content is based on a wide spectrum of the latest re-
searches, publications, and industry news, providing the readers with the most
up-to-date information. Furthermore, the author has tried to keep the text both
academic and fun-to-read. Humor is included in the writing to cultivate readers’
continuous interest in the content. A set of interesting exercises and lab activities
is also added to the end of each chapter to help readers better absorb the informa-
tion learned.



v

Because the Internet is ever evolving, some of the information introduced in this
book may become obsolete someday. However, the communication skills and foun-
dational knowledge that readers acquire from the book will always be useful to
them. The author understands that the book may contain some errors and imper-
fections. The author greatly welcomes readers to point out such imperfections and
offer suggestions on how to improve the book. The author can be reached at writer

@haiyang. com.

Haiyang Yang
Tokyo, Japan
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Chapter 1
Fundamentals of Human
Communication

I. Introduction

As the core purpose of this book is to help you develop strdng online
communication skills, it is important to clarify the concept of communication at the
very beginning. According to Merriam-Webster Dictionary (2006), communi-
cation is “a process by which information is exchanged between individuals through
a common system of symbols, signs, or behavior”. In other words, communication
is a vast domain that includes conversations, writings, speeches, gestures, paintings,
movies, TV shows, and many other information related activities. In this book,
however, we will focus on the communication activities on the Internet.

Interestingly, the plural form of the word, “communications” , refers to information
activities involving technologies or the mass media. Because this book covers both
the information exchange of individuals and utilization of specific Internet
technologies, we will use the singular and plural forms of communication
interchangeably. We will explore not only human communication activities such as
emailing and instant messaging but also technical subjects such as information
retrieval technology and blog systems.

Il. Importance of Communication

Some of you may wonder why you need to spend time studying communication.
Isn’t communication about simple things such as talking to someone or writing a
message? To answer this type of question and help you see the true significance of
communication, we need to have a close look at the five fundamental functions that

communication serves.
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1. Psychological Needs

As psychologists Arthur Combs and Donald Snygg (1959, p.134) point out, “the self
is essentially a social product arising against experience with people”. Your
self-identity is formed almost completely based on the communication and interaction
with others. Whether you view yourself as attractive or ugly, intelligent or mediocre,
your self-image has been shaped by how other people reacted to you. Without
communicating with others, you would not have the sense of identity as you do today.

2. Social Needs

Communication also plays an important role in
satisfying your social needs. Through communication,
you are able to convey feelings and obtain affections.
You are able to share your worries and concerns, and
express your gratitude and love. Through commun-
ication, other people can let you know that they want

you and care about you. Communication provides the
basis for all of your social relationships.

3. Physical Needs

Communication is essential to good physical health. The lack of communication
can lead to social isolation, which shortens human life. In fact, “social connect-
edness is among the most important predicators of health...almost as strong as not
smoking or being overweight” (Amersbach, 2000, Section 6). Numerous medical
studies have clearly demonstrated the critical effects that communication has on
health. For example, in researches conducted by Harvard School of Public Health,
scientists found that people without close social relationships are at a higher risk for
death from heart disease, stroke, and even accidents and suicide. Scientists also
found that among the people who suffered heart attacks, 53 percent of those socially
isolated and without emotional support died, compared with 23 percent of those
with emotional support.

4. Practical Needs

Communication also serves practical functions in everyday life. According to a



