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(#11])
In the first year or so of Web business, most of the action has revolved around efforts to tap the

consuirier market. More recently, as the Web proved to be more than a fashion, companies have started

" to buy and sell products and services with one another. Such business-to-business sales make sense be-
cause businesspeople typically know what product they’re looking for.

Nonetheless, many companies still hesitate to use the Web because of doubts about its reliability.
“Business need to feel they can trust the pathway between them and the supplier, ” says senior analyst
Blane Erwin of Forrester Research. Some companies are limiting the risk by conducting online transac-
tions only with established business partners who are given access to the company’s private intranet.
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Another major shift in the model for Internet marketing commerce concerns the technology
available for marketing. Until recently, Internet marketing activities have focused on strategies to
“pull” customers into sites. In the past year, however, software companies have developed tools that al-
low companies to “push” information directly out to customers, transmitting marketing messages di-
rectly to targeted customers. Most notably, the Pointcast Network uses a screen saver to deliver a con- ‘
tinually updated stream of news and advertisements to subscribers’ computer monitors. Subscribers can
customize the information they want to receive and proceed directly t6 a company’s Web site. Compa-
nies such as Virtual Vineyards are already starting to use similar technologies to push messages to cus-
tomers about special sales, product offerings, or other events. Illt push technology has earned the con-
tempt of many Web users. Online culture thinks highly of the notion that the information flowing onto
the screen comes there by specific request. Once commercial promotion begins to fill the screen uninvit-
ed, the dlstmctlon between the Web andtelevision fades. That’s a prospect that horrifies w

But it is haw that companies on the Web will need to resort to push strategies to

ﬂ%&'fhe examples of Virtual Vineyards, Amazon. com, and other pic pioneers show that a Web
site selling the right kind of products with the right mix of interactivity, hospitality, and security will
attract online customers. And the cost of computing power continues to free fall, which is a good sign
for nay enterprise setting up sﬁop in silicon. People looking back 5 or 10 years from now may well
wonder why so few companies took the online plunge. (99 SEHm]) *
v FEA] B-BRE-EMEZ . Zma RN AEER T MEFILHERE, £ oBET—
MEW,RETEAXEERAWRE . FEZAFRRARSAHNERARE OIS, B 118
FRMEH T RS, X—EEERF—ABIEN, BRE—ad, REEELES~10 FH %,
AN EH S5 - Ot A BRI I 455 T Rl 55 19 24 ) d e Wi
BB NA— BR8] another 12 LM T H ML N 4 AL FT L B Br 2 B B9 5 — Fis
5] (55 business-to-business sales X—{H I L), BEFE =B, MSME S TR, X EFF R 8 8
W WG (technology available for marketing) B3 F5A8 45 M\ “push” Bl “pull”IFEAS, SFNB &8 F—B,
6 A “push” RS L BE R 51/ £ A P, #ZﬁTJLA’\_]B’JM%VE?QWJ?O BB — AR
B#FE8a,
SE R, A CRE T HBHUMSTER L BN R PR, HEETHE TE .
ULRINEFREAXHERGFE, AEXEMHETE, METX—IR, %iﬂ“"éﬁﬁ‘i
P AT HETE RIS W,
ERNBE — B AR B R A
- 55 .We learn from the begmmng of the passage that Web business
A. has been str1v1 expa ts market
B. intended to fol a fanc‘ﬁ ashion

C. tried but in vain to control the market

151999 SFH THAB P I, BECHIEZE M, TR,
FEM X ENRBERE, BEAFHE=8,
» HEEEXELBFLERGE, BRNEESREESEES, UEEHLSHE, TH,



D. has been booming for one year or so
(9#7] ABREEEAGLEE B, LR ERAYERSXHER, BASE B 2N R A E
BART MERIMER, FEHTE—FENEEGY, FARERERNZE A, —HECRBREN
Q—-——\‘—/,/
%

-

56. Speaking of the online technology available for marketingsthe author implies that .
G/A. the technologmmx/ :
B. businesses have faith in the reliability of online transactions
C. ‘there is a radical change in strategy
D. it is accessible limitedly to established partners
(9#7] FEELRERFAHRE=ZB, MAREIRENT, N XM RITNE, S=Z8RE
—A LR ERABREEE, THRTX—HUE, FERESRIES BRI NERE Wl E
technology #7 B & & X, T # 4 A] [y w&ﬁﬁs%&ﬁ@ FIHETXWMHWEEE, BRESHR
SHWEIERERE C(%%:-%EWE)O
57.In the view of Net purists,
. &7 A. there should be no marketing messages in online culture
B. money making should be given priority to on the Web
C. the Web should be able to function as the television set 2
D. there should be no online commercial information without requests
(9#7] FERE LRMERE BRG], HER X — AR AR AR T mE, i b —
REAEREE, AW that AR GANER LA £, B2, EREHOER L A8 com-
mercial promotion, uninvited %A #95 E, MBI push F1 pull FHFSE S B RE , X FEBoR %
LR B RS — AR B TR, AR 5T 20 IR R B Y IF B
W D(EN AERA B EEROENL TR ESHRERFTLE L),

FS. We learn from the last paragraph.that
A. pushing information on the Web is essential to Internet commerce

B. interactivity, h@_i‘tality and security are importaﬁt to gnline gustomers

C. leading companies began to take the online plunge decades ago

D. setting up shops in silicon is independent of the cost of computing power
(5#7] B ERTHT R, S5 —BM AR A B8 —4), A MR — A WEEE ) (not in-
evitable), WE T E HF T H &, A A M & B R YA A “push” IS LEEW 5 R L F P, # B A & FF 96
M _Efl 45, (B2, A3 “push” BB UM FIAH 27 VBT BERS hn 82k RE RE R 3 B0 B(E % .
Ha AL KX M EE AR RER), '

DRERBATHER 5 A (8 A DR 07 ik, WA LA BT T LB ih, B R 308 B 20, R LB %
MR B LR CEN BN A, T ELRE A B % 4 A O e
N T EEREMIERE, BRE LT
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A report consistently brought back by visitors to the y§ is how friendly, courteous, and helpful
most Americans were to them. To be fair, this observation is also frequently made of Canada and Cana-
dians, and should best be considered North American. There are, of course, exceptions. Small-minded
officials, rude waiters, and ill-mannered taxi drivers are hardly unknown in the USYet it is an observa-
tion made so frequently that it deserves comment.

For a long period of time and in many parts of the country, a traveler was a welcome break in an

otherwise dull existence. Dullness and loneliness were common problems of the families who generally
lived distant from one another. Strangers and travelers were welcome sources of dlverswn, and brought
news of the outside world. t‘;\’“ % “

The harsh realities of the frontier also shaped this tradition of hespitality. Someone traveling
alone, if hungry, injured, or ill, often had nowhere to turn except to the nearest cabin or settlement. It
was not a matter of choice for the traveler or merely a charitable impulse on the part of the settlers. It
reflected the harshness of daily life: if you didn’t take in the s{fanger and take care of him, there was
no one else who would. And someday, remember, you might be in the same situation.

Today there are many charitable organizations which specialize in helping the weary traveler. Yet,
the old tradition of hospitality to strangers is still very strong in the US, especially in the smaller
cities and towns away from the busy tourist trails. “I was just tréveling through, got talking with this
American, and pretty soon he invited me home for dinner—amazing.” Such observations reported by
visitors to the US are not uncommon, but are not always understood properly. The casual friendliness of

many Americans should be interrupted neither as superficial nor as artificial, but as the result of a_his-

\il
torically developed cultural tradition. %(@«9 ‘/ J ,m ¥

N N B U b e )

As is true of any developed society, in American a complex set of cultural signals, assumptions,

and conventions underlies all social interrelationships. And, of course, speaking a language does not
necessarily mean that someone understands social and cultural patterns. Visitors who fail to “translate”
cultural meanings properly often draw wrong conclusions. For example, when an American uses the
word “friends”, the cultural imﬁlications of the word may be quite different from those it has in the
visitor’s language and culture. It takes more than a brief encounter on a bus to distinguish between
courteous convention and individual interest. Yet, being friendly is a virtue that many Americans value
highly and expect from both neighbors and strangers. (97 F%&)
[RED] AXR--FBOEX. B—BRE— _ARAXMWES, M, TERE—HAREX
fghie, ZH RN, B SBHRT T — PG 4 I s S LR, X 7 B 4 — ) 4
X P B B R 5 S B X — UL A R M S SR, FBRE A RX B EE
ALBABI L REAS A SR RE L RAM SO E .

TUEVE EBRERRE, BUIRIEA XM ER, HE T M A BEA(FHIEA)XEEA
RERABIEFILR FE R FHA

W& 3CE B B AL

In the eyes of visitors from the outside world,

A. rude taxi drivers are rarely seen in the US



B. small-minded officials deserve a serious comment

C. Canadians are not so friendly as their neighbors

D. most Americans are ready to offer help
(447] FEOIFRAERE A, B8R SR RS b%l‘jéﬁ%éiﬂ‘ﬁi g, B, %
B0 D BRIEREER,

56. It could be inferred from the last paragraph that
/%A. culture exercises an influence over social interrelationship

B. courteous convention and individual interest are interrelated

C. various virtues manifest themselves exclusively among friends

D. social intefrelationships equal the complex set of cultural conventions
[4#7] FERFAGEERE B, WRERENRE—TH. &5 B EENRFEHE A,
ABEMHEMILARM XA HRR(BE AR . THRTX—SUE, mREEEBRE—MF
BRI, 5% AT LA o B S At ) TR AR S — ), B BRIE ACE N UL & X R) B IER
ER

\ 57. Families in frontier settlements used to entertain strangers
Cg to improve their hard life
. in view of their long-distance travel
C. to add some flavor to their own daily life

D. out of a charitable impulse

[47] AEREGRE B, WREF—HEWRE. RBHE—aRXEHEEA, ME=HJL
FRABHER. B C(ER ARNMMNECHARER REREE.

8. The tradition of hospitality to strangers
A. tends to be superficial and artificial
B. is generally well kept in the United States
C. is always understood properly

D. has something to do with the busy tourist trails

[(3#] FERFAXEZHEFEERPAT, FBENSE _ARXEHNEE, 58 =8 2XHX
— R RE, Hit, EH#% B RIEHMER,

(81 3]
Exceptional children are different in some significant way from others of the same age. For these
children te develop to their full adult potential, their education must be adapted to those differences.
Although we focus on the needs of exceptional children, we find ourselves describing their envi-
ronment as well. While the leading actor on the stage captures our attention, we are aware of the im-
portance of the supporting players and the scenery of the play itself. Both the family and the society in
which exceptional children live are often the key to their growth and development. And it is in the pub-

lic schools that we find the full expression of society’s understanding—the knowledge, hopes, and fears
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that are passed on to the next generation.

Education in any society is a mirror of that society. [n that mirror we can see the strengths, the
weaknesses, the hopes, the prejudices, and the central value of the culture itself. The great interest in
exceptional children shown in public education over the past three decades indicates the strong feeling
in our society that all citizens, whatever their special conditions, deserve the opportunity to fully develo_p
their capabilities. : T

“All men are created equal.” We've heard it many times, but it still has important meaning for e-
ducation in a democratic society. Aithough the phrase was used by this country’s founders to denote e-
quality before the law, it has also been interpreted to mean equality of opportunity. That concept im-
plies educational opportunity for all children—the right of each child to receive help in learning to the
limits of his or her capacity, whether that capacity be small or great. Recent court decisions have con-
firmed the right of all children—disabled or not—to an appropriate education, and have ordered that
public schools take the necessary steps to provide that ;ducatlon In responsé, schools are modifying
their programs, adapting instruction to children who are exceptional, to those who cannet profit sub-
stantially from regular programs. (94 SEFEFR)
(Zeat] AXBE-BRBE_MRHNEFEEENUE, &5 —B&E —NEEXHER, BN
TiZAL R BT HE RN R, HxEENRRILENRE,

BLRROEABEEFFIILEMRKIBPIENEEER, E=ERIRMBRE M ST
FODRBRTEMNHEN; BE —BBRATREMSFEMATPERBENWERE, XZBR4ET
R, LS A SRR

HE SUE A .

59. In paragraph 2, the author cites the example of the leading actor on the stage to show that

A. the growth of exceptional children has much to do with their family and the society
B. exceptional children are more influenced by their families and society
C. exceptional children are the key interest of the family and society
D. the needs of the society weigh heavier than the nge s 0 tthé exdeptional children
[#h] SEEW A BIEWER. FRET A TR 5 L%"ﬁ!ﬂ% il (T8 R EE Je k& (B . FL3F
B) AR KX E (have much to do with B 5 BEMK, 5 RERK), KFAR, T
WEXEFCRERER, ZARITEANFAERMEHESNTEMRE, CELE_BEE 4
BT EHSHMEARALGFRAMERANE T, EERPHEIT—AME A 3L EANEE,
HHRE—RMX —ERYREEMAR (" LR EEFRX—FRERN), MERE—OR
B EER, BRI EE R R T X— T,
BREMBBR(KZEFILE, FFHEILEZIRELZWER) XELRES,
CEM:FERMSHFEMXBEFKRILES L, X—EAR NG AMHFE, TENH
L ERBURKEN.
DENHANTEXFRILENREERER S, XEFHENEEFERAHY,

60. The reason that the exceptional children receive soc much concern in education is that



A. they are expected to be leaders of the society
B. they might become a burden of the society
C. they should fully develop their potentials
D. disabled children deserves special consideration
(247] CHEBMBEER. HETE R ATV RS REE CrkeE, WX —®mm s 8RR
EXEEZBRE =M, Bk, 55— BIER S HEA GBS~ MR — BRI RS H (LR
BUSR =), MR T — A, B B RAE N TR RR, B2 R RIEE ORI,
AREWER 'ﬁ)‘(ﬁﬁﬁ%}%%ﬂ’]lﬁl@—ﬁﬁﬁﬁu}\J\:F«‘?——ﬁ%%#:ﬂ i H., ZFB'CJ@?%B’]
exceptional children EFERE ILE,
BEN MATTRER A S A, X—REEREWART SR EBERAHAT.
DEXMREILEFESRYFE, XEHLUPFAER, B CERBUERFFILEFTTFER
HEWIS, HAEKRN BRERE, ‘

61. This passage mainly deals with
/’7’\ A. the differences of children in their learning capabilities
B. the definition of exceptional children in modern society
C. the special educational programs for exceptional children
D. the .necessity of adapting education to exceptional children
(24F] EHETDHERER. WEEMHBF IR, 2 EEHTRKILEMREKER
B, XIERALER., X—WEHBRAES BN ENRE UGBS A S XERE —&
HI R (EERZBE BN RENA),
AR, ASCRTIAELEAE ST RE S R AER R 2 5,
BARXt, AXREFRAT AN ILER I ERFKRILE.
CAXt, FEBRRMBEFEUHNA TR EEE THERILEMRKABRER(RLEN),
EIFARRIC AT R M E RIS B, B, C B AR IER
6\ From the passage we learn that the educational concern for exceptional children -
A. is now enjoying legal support
B. disagrees with the tradition of the country
C. was clearly stated by the country’s founders
D. will exert great influence over court decisions \
[9#7] SEETAREWER. WEFTEN . CHRBEEM LRGN EEZEENRP)., X2
BB TERRME, RXEL=ZFENRE, SR - EFNRACEERAXERE-BRERL
f], A confirm BN IAAT, HEHE, oo AR
BEN: HV@(M?*%?&%@)E’”’?%I"“?&(& T E ; disagree with BN . 5 -
S, MARAETRRI R M), 504 AR R Ay, (o115 38 L B 4 41 1%’Mm it
ANFHEX—REEE,

CHRAME, AXERE, BRHRIMGE R T A NP5 — BB IR — RS #R ik
HE AN, EXHE A S P4, (AR WE t 1O 3R T X453 LR 3
BFHIRM, ‘
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D B8 M E R B R R AR KR, iX{u%Z%B‘CEﬂ%%ﬂE’J, AR, B LR 2 R
HRRRILENHE ™ E R,

BT UL FT L, B4R R R F AR A BE S (IR R L AN WA RE I R B S R RE T, B R T MR AE
HHBE)FEEHEM TR, BHAUEFEENRE R RALEN, MET XENEERF
B RS B G N — AR, A B E IR T 0%, X R A TR A =
B AZTHRME. AW, EHELHCERE. RIMNARERFEZZXEUEBESIFHLE
AR R, MR B RE EDIRDEFERIRBEKIBET, '

AT, # 1Tk Rk — ik el f) I & MR RIERBCEMNEEF L,

B BEXENEEEL

(=) %£§9

X H TR £ B AR R CER OB R T, B e, IR, =
B RAEE IR SCEM S — B (R M) () Fa — B (41R), HRARA,

(51 4]

Discoveries in science and technology are thought‘ by untaught mmds/ to come in blinding flashes
or as the result of dramatic accidents. Sir Alexander Fleming did not, as ls_g_ellg_ would have it, look at
the mold () on a piece of cheese and get the idea for penicillin there and then. He experimented with
antibacterial substances for nine years before he made his discovery. Inventions and innovations almest
always come out of laborious trial and error. Innovation is like soccer; even the best players miss the
goal and have their shots blocked much more frequently than they score. ‘

The point is that the players who score most are the ones who take the most shots at the goal—
and so it goes with innovation in any field of activity. The prime difference between innovators and
others is one of appreoach. Everybody gets ideas, but innovators work consciously on theirs, and they
follow themMﬂ they prove practicable or otherwise. What ordmary people see as fanciful ab-
stractions, professional innovators see as solid possibilities.

“Creative thinking may mean simply the realization that there’s no particular virtue in doing
things the way they have always been done,” wrote Rudolph Flesch, a language authority. This ac-
counts for our reaction to seemingly simple innovations like plastic bags and suitcases on wheels that
make life more convenient: “How come nobody thought of that before?™

The creative approach begins with the proposmon that nothing is as it appears. Innovators will not
accept that there is only one way to do anythmg Faced with getting from A to B, the average person
will automatically set out on the best-known and apparently simplest route. The innovator will search
for alternate courses, which may prove easier in the long run and are bound to be more interesting and
challenging even if they lead to dead ends. ‘ ,

Highly creative individuals really do march to a different drummer. (94 FEE )
(ZRE] AXE-BRAEORFT T —FE RO, 5 RS A, /E8 N IEHEE i #£ik
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THOCHWA, BE—BA— I HWMAENNRE T 2 XEERANNAAREANANEEANE
B X BI7E T IR R g 7 vk (RS ) Lo T8RS0 o, XA IS HEBR MR 3K T 1R BT
—XENTE, W@,

67. What does the author probably mean by “untaught mind” in the first paragraph?
. . A person ignorant of the hard work involved in experimentation.
/Xg . ‘A citizen of a society that restricts personal creativity.

C. A person who has had no education.

D. An individual who often comes up with new ideas by accident.
(A#7] BEHETHAREBRER, AEN ATHEEZRPHRELEM A, FXH untaught mind
FEWRERAE. REXES—BE A P40 58 320 6 8] 7 UK 58 10 8] 15 3 69 IE T bR
B NEEBIRE AT —REMEF KB TREMEAT LM (trial and error)e AT HEFR
AN R B T Mt — N &SR TS &, untaught mind JLIERMEIXEA

BEN:#& ERHNACETHAN . XERLREMARTLE,

CEN: RZAHEM A, untaught BREX FEA & X, Bk b4 £ T XHHREXFA,
IR T EEHRE PR ENARDREZIHE . XEHIRREEE A, 75050 32 27 Ay
A AR, BB ARYE BT SCHT I B AR AT, TIASREAUR S = 5 L,

" DEXN:ZL¥BHTIHaMMARL ARG A, W LR, untaught mind BIERT BAlE R
B ERFEMXT A FRE LN AR ESE ), IAREREHUEL(FHERHA,

68. According to the author, what distinguishes innovators from non-innovators?
A. The variety of ideas they have.
B. The intelligence they possess.
C. The way they deal with problems.
D. The way they present their findings.
[3#7] BHET CREWER, CEN MITMFRBEN TR (EMILEEBYTE). XEX
EMER,FBECARB TR —ER . ETRALENASEAEANRRNARET HELY
AFE (B H one #§ difference)e XEUTHWMAS EETETEX—E8, EERF—BRHA—
BRI T XM AZ R ARRZ A4,
ABRMINAFNSHEHNEE, XIS XENEEABBRA -8, 55 BARENEES
REEH LR EHRETR, H =, A XEFERRHR R —F, FRE I AEEENFTL
B R AR
BEN:ETRUIMNEHNASEHMAS XA REU LS, X—SERRBE,
DEN:ETXKHAMENARBECHRIANFTXMA 1. XURANEEH,

69. The author quotes Rudolph Flesch in Paragraph 3 because
A. Rudolph Flesch is the best expert in the study of human creativity
B. the quotation strengthens the assertion that creative individuals look for new ways of doing
things ‘
C. the reader is familiar with Rudolph Flesch’s point of view
10



D. the quotation adds a new idea to the information previously presented
[4F] EHET B HIEFEE. 1FHSIH Flesch FIMIERRRN T XFAXNER . AEEN
BN H R BT T BR . TEAI5 = BU Flesch £ 297 i Q11 B A G R T QB # M —
R E GRS IR T 2 BB
A TIARIER, B, AULHE i Flesch A7 A K 83& /1 77 T 9 % 5 TT B T U WA /R 2 WL A Y IE

o
C W AIER, AN H Ti#E T # Flesch MM 5 A p Gt B AR RX—F1EREH
D It A, Flesch #1E S1EF AR m BB RMY 51, FRAFIH M B ELZE,

70. The phrase “march to a different drummer” (the last line of the passage)suggests that highly cre-
ative individuals are .
IZ A. diligent in pursuing their goals
" B. reluctant to follow common ways of doing things
C. devoted to the progress of science
D. concerned about the advance of society
(#7] S®EFBREMER. BEN FEBHEB/EAMFIN TR, . AEEMEER, &
Wi E—BRER, AUMM TR S THEENNA . ARENMASE AMIFEHTERR, X&
IR A drummer BN FHF, 1o BHR M F, % ; match to a different drummer JRE X f£E RFEH
HPREMBATEITHE, BER . (5% A)EEEGEEEN B RFH. ' :
ABER AWHERE CWER. BHEBIITE, FENZBNME LR,
CEA-BATHREM#L ., SXEHHOLBELRRF,
DEXN . ROHEMER, LEXEFEERNFEAEZS K,

(51 5]

Few creations of big technology capture the imagination like giant dams. Perhaps it is
humankind’s long suffering at the mercy of flood and drought that makes the idea of forcing the waters
to do our bidding so fascinating. But to be fascinated is also, sometimes, to be blind. Several giant dam
projects threaten to do more harm than good. '

The lesson from dams is that big is not always beautiful. It doesn’t help that building a big, power-
ful dam has become a symbol of achievement for nations and people striving to assert themselves.
Egypt’s leadership in the Arab world was ,nggnlg_(i, by the Aswan High Dam. Turkey’s bid for First
World status includes the giant Ataturk Dam.

But big dams tend not to work as intended. The Aswan Dam, for example, stopped the Nile flood-
ing but deprived Egypt of the fertile silt that floods left—all in return for a giant reservoir of disease
which is now so full of silt that it barely generates electricity.

And yet, the myth of controlling the waters persists. This week, in the heart of civilized Europe,
Slovaks and Hungarians stopped just short of sending in the troops in their contention over a dam on
the Danube. The huge complex will probably have all the usual problems of big dams. But Slovakia is
bidding for independence from the Czechs, and now needs a dam to prove itself.

Meanwhile, in India, the World Bank has given the go-ahead to the even more wrong-headed Nar-
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