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Preface

In writing Englisk for Trade and Finance, we have tried to provide a unique
and innovative book to students who major in International Trade, Finance and
Banking, Management, Marketing, and Accounting and similar courses of study.

What makes this book special?
The following features make this textbook unique:

1. It Is Based on Surveys and Interviews with Prospective Students. The
first thing we wanted to understand is: What do the target students of this book need?
What will make this book appeal to them? To find out, we carried out extensive re-
search before actually starting to write. We began with questionnaire surveys
which mvestigated ways in which the ability of Chinese students to learn English as
a Major in China can be improved. After we had completed the first edition of
book, we invited a random sample of about thirty students to read each chapter
carefully and to comment on the book as a whole. Their comments enabled us to
discover many new ideas and to learn from their valuable opinions. The main
body of the book therefore focuses on enhancing the ability of students to write

and communicate.

2. Level of Integration. The outstanding characteristic of this book that
makes it different to others on the market is that the readers are not only required
to keep on reading and developing their professional knowledge, but also to en-
hance their ability to communicate and write on a continual basis. The book is di-
vided therefore into three parts which increase in difficulty; Primary Level, Se-
condary Level, and Advanced Level.

The Primary Level is divided into six sections. It introduces basic theories
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of, and rudimentary knowledge in, economics, ménagement, marketing, interna-
tional trade, finance, and banking. In Section [ , students learn about the history
of modern economics and some details of the major economic schools of thought.
They gain an understanding of the problems in society that economists attempt to
solve. Section I defines the term management, explains the managerial significance
of the terms effectiveness and efficiency, and it also explores the nature of the basic
formula for managerial success. Section Il talks about the basic principles and
concepts of marketing within a contemporary business environment. It emphasizes
the importance of customer-oriented marketing. In Section IV, students will find
out why a country imports or exports, and why a country restricts international
trade. Section V gives the students an insight into the mysteries of finance and ex-
plains some of the terms used in the management of money, banking, credit, in-
vestments, and assets. Section VI tells the students what money is, and assesses
the importance of the role money plays in the performance of the economy.

Every section consists of three blocks: Reading A, Reading B and Case Study.
These blocks are designed to be taught in three periods. Reading A should be lear-
ned intensively, whilst Reading B provides students with additional reading material.
In Case Study, the case should be discussed with the students in class.

The Secondary Level likewise includes six sections. It highlights the know-
ledge of trade, finance, and banking. The structure of each section is the same
with the Primary Level. However, the subject matter is more complex. Every
section is expected to be taught in 4 periods.

The Advanced Level introduces the methods of essay writing. It provides
two model essays in banking and international trade. In this part, students learn

how to write a formal economic thesis in English.

3. Words, Phrases and Sentences for Business English. Another feature of
this book is that students will really understand many practical and useful words,
phrases and sentences once they have read the texts provided throughout the
book. This will help them improve their proficiency in English. The writing ele-
ments provided in the Advanced Level section do not only enable the students to
write proficient dissertations and to get their papers published, but also enable the

students to enter employment - an essential for students majoring in Business.



Writing Group

The writing group was successfully set up in March 2005 after we had agreed
to undertake this project. Outstanding teachers from thirteen universities came to-
gether and brought their creative ideas together to fulfill these glorious and hard
tasks. Several sub-stages were completed in order to bring the book to fruition.
Many seminars were held in Nanjing city, at SCUTA (South China University of
Tropical Agriculture) in Hainan, and through the internet. The meeting to enable
the initial allocation of each editor’s task was held in Nanjing. This meeting was
presided over by Professor Fu Guohua, the editor-in-chief of this book. After
every editor’s industrious and meticulous effort, the meeting to finalise the manu-
script was held at Danzhou, Hainan. This meeting was also presided over by Pro-
fessor Fu Guohua. At the meeting each editor presented comprehensive and di-
verse suggestions. Most importantly, constructive feedback on each editor’s work

was solicited from over thirty students of the School of Economics and Trade at
SCUTA.
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Section I Economics

In this section, you will learn about the history of modern economics,
¢ some details of the major economic schools of thoughts, and gain an

understanding of the problems in society that economists attempt to solve.
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. Separating Our ‘ Needs’
from Our ‘ Wants’ "

Introdruction

Economics is the study of how human beings allocate scarce resources to
produce various commodities and how those commodities are distributed for
consumption among the people in society. The essence of economics lies in the
fact that resources are scarce, or at least limited, and that not all human needs and
desires can be met. How to distribute these resources in the most efficient and
equitable way is a principal concern of economists. The field of economics has
undergone a remarkable expansion in the 20th century, as the world economy has
grown increasingly large and complex. Today, economists are employed in large
numbers in private industry, government, and higher education. Many subjects,
such as political science and sociology, which were once regarded as part of the
study of economics, have today become separate disciplines, although the study of
any one generally implies a working knowledge of the others. '’

#» Source: The World of Economics, a unique exhibition on economics by the Federal Reserve Bank of San

Francisco.




