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About the Author ° ]

Chinese advent-grade designer from Germany. The first product designer for Absolut Vodka from Sweden.

Being a former product designer of designaffairs in Siemens headquarter, Germany, he is the founder of Mingjie Yan‘g &
Associates Design Inc (2005), Deputy Secretary of Shanghai Design Center and ranked as one of the Ten Excel lent Young
‘Chinese Designers.

After graduation from Zhejiang University and China Art Academy, he was rewarded with full scholarship of “WK” Foundation
to achieve master degree in Germany. His professional activities include various international design awards such as
Germany Red Dot Concept Gold Award, design for Asia Awaid, and as invited judges for various design competitions.

Since Mingjie Yang & Associates Design Inc was estab|l ished, the design studio has been offering service to internafional
hiéhend clients including Siemens (Germany), Bosch (Germany), Absolut Vodka (Sweden), Kingston (America), Emtec(France), F1,

China National Offshore 0il Corp. and World Expo. In 2007, Jamy Yang became founder of designer brand Y-TOWN.
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Preface

This is a book on brand strategy, brand identity, product planning and product design, by the author of Design
Documentation From Munich to Shanghai

The book consists of 9 chapters. From Chapter 2 to 9, each chapter compriseds of 1 to 3 design showcases of

top brands including Fuji-Siemens, Absolut Vodka, BMW, Porsche and F1, most of which the author has directed or
participated in design

With cases mentioned, the book focuses on brand strategy centered about product design, and elaborates how to enhance and
strengthen company competitiveness in an increasingly complex and changing market, by way of developing from one product
to a product\system and to a brand system, and then moving up to brand differentiation and personalization

In different developing stages, there're continuous adjustments and upgrading requirements by different market areas
and companies.

Mean while, the book queries the effect and value of the introduced standardised design flows constantly used by western

big companies, considering the complicated situation in Chinese market




¥—B N1 EHNERI— NSRS




oos










2008 £ B A FI K ZFIAHI 5 — DRI A IR A
BTH: AERFRZHELS AN R Z TG,

REFRH—K, EEXRF K= Mﬁ} FEHMRR X HAERKD
ARAT. MERIFANERIAHMERPHEBETIES. REEXFHHIFR
IR AE . BWERTTUAR RS Y B — A
EXELEEFTL, BRETLE—NEEMIIRA. ‘

REEMBEMEAIHAEROMEE. AT LAANESEX ¥Mﬁ
A? ABITASIMR? ARIAESR? ABEME? ABRR? ERGHAY

TSR T IR I RE .

SRR R E A,
AMERBIE R L.

BEZAE— T LBNBTEET: SESHUHNELLTHHO—RTR
MpEL ARREEAROTRRO. MEXFRRBADCELEE,
BAM—AREE, X258 UFTUELERTE. REGHE
B, INMERL—IRE.

MBEEBX—AWMELEL. RERNSBRITMEBET. BaE
i, AARKNEESLTEEHESR, RNLAIRNKEEOER,

BAMMAFER IR EHRFEEER T X%




CIRARMME, IEAPEENTR. XIHBNATHEEAEL BXT
K, AR EF S RELI kA KRR,

BARAMTMMARKZEH, EX2HOHARBLHS, RS

HROER, BEEELTLMBANEEHE, NEEHARKSEH
AR, BNEBRBOER, #MEAEIMAE5FE, RRMEHE
R :

- HUERMNAUES, TENBENREEEOREIEA, DX
AURMFAFEMEXMBLNE, SNBASEELAMRYELERS

S uts
Ly s g

V 1 s :'b

v < 4
A i N N la W\

BELRERARLANBRN. ARFRBARSENERES — 21
REEXESNBRILE TUBHALSLL. L4AHR. REEH
BB RARMEUKERSRMAM. FTEUE, ROEEE— e
BRI THELHS. BLEERNESN, BLALERNESH.

EAMATE, REETRAKSEOAR, EHRFERTEN
Bl ERSRITESSCEE.

RIS, REBETHARSENOKR, ALK A LU
BHRMEHEXSEHAE. EX—BE, XAEEHEHEFEY.










2008 BRAFEA —HRTHMEER

EME: BRSFEH—HETHRBES.
ERIUBRREHX—EEE, MXAMOEER—BRET.
ERRSZEM—EERRITT, BABKENERANSEL,

MK EMB 28, 4TS T 2 RS0 518 4058 2 — R B 1€

BEUANREBOGE, BEARDZFRR BT OKIE.
MFRFME, SRWAVRBMFH, HHFROMEUL— 45

SFREFAAMENEAR, SAFFHNLHTNRMAILHEZE

 ABMEEE XMENMFETRETEUEAISHRBETER

2itE.

HNBE-—HEREFE-—DPHRRITTHOHSR, FERBITHREEE
HRBMA, FERFEXNEREENN, FTERFREEMAM—
P, FEZXNPRUHRHE—NAMERHBE—#H%ET. FERNTHIE
BAOWA . ALERNSMIE FLERNSET. SRNTHRERLES
ARG, EBESHALEBHEHNBURED, FLUXMERITE
EFHAHMMAAREEHEK. XR—MTK, MERMENTRBS
BAZE. EXMEBD, RINSZIIGT A B 89474 B & 15 8k 4
ER. REETAMNTREFURUEER, XEMENAFFIRZ—1T8
ey, SEEEBIA.




M—A"‘iﬁﬂ‘lfmE:fﬁ:ikﬁ]"‘Iiﬂg%*iu—/‘gﬂﬂ??ﬂfﬁﬂkm
EEEEMTR, BEE TS A0 A &R B 61 3 % X A/l B 48
MXE5EFAR.

MN—BRFOETAIME S AMBPEEMERI— M RIIEAR
WItH BB S ENE, BEHGIHITRA—#HIRLEAFE—F LB,
R—BUABMSHMESMBE RS . .

B, EAFERRTIH, BRIRNAEZETBRE - 84HE
m, ME—NRINNER, EME—1TRBERTH~SR.

N A Y B2 T MR TR AR R .

m i B % 4

EHEMENIR. SHROEAZE, SHESBANIRNOEREE.
XU EABETRAEHANES. :
B RBIR I MRS, L RBENESEHAR. :
—mnﬁ&mamx ¢&§ﬂmnaﬁzﬂ§§#mﬁTﬁ$m
sFERit.
—BRT OB ILRNEFORHRARE, ROEHAAFZE.
BARBORTROIR AT S W T HOHIR, BEEFANBX.
EEFERERGBHERT S, THERME S, ﬁﬁ&ﬂ%&#ﬂ

 %¢§%&%&§4#&$$




