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Passage 1

© Reaching new peaks of popularity in North America is Iceberg
Water, which is harvested from 'i&ergds off the coast of Newfound-
land, Canada.

® Arthur von Wiesenberger, who carries 'the title Water Master,
is one of the few water critics in North America. As a boy, he spent
time in the larger cities of Italy, France and Switzerland, where
bottled water is consumed daily. Even then, he kept a water jour-
nal, noting the brands he liked best. “My dog could tell the differ-
ence between bottled and tap water,” he says.

But is plain tap water all that bad? Not at all. In fact, New
York’ s municipal water for more than a century was called the
champagne of tap water and until recently considered among the best
in the world in terms of both taste and purity. Similarly, a magazine
in England found that tap water from the Thames River tasted bet-
ter than several leading brands of bottled water that were 400 times
more expensive.

@ Nevertheless, soft-drink companies view bottled water as the
next battle-ground for market share. This is despite the fact that
over 25 percent of bottled water comes from tap water: PepsiCo’s
Aquafina and Coca-Cola’s Dasani are both purified tap water rather
than spring water. '

@ As diners thirst for leading brands, bottlers and restaurateurs
salivate (ZEHE) over the profits. A restaurant’s typical mark-up on
wine is 100 to 150 percent, whereas on bottled water it’s often 300
to 500 percent. But since water is much cheaper than wine, and
many of the fancier brands arer’t available in stores, most diners
don’ t notice or care.

® As a result, some restaurants are turning up the pressure to sell

1



bottled water. According to an article in The Wall Street Journal ,

some of the more shameless tactics include placing attractive bottles

on the table for a visual sell, listing brands on the menu without

prices, and pouring bottled water without even asking-the dinners if
they want it.

\ Regardless of how it’s sold, the popularity of bottled water

taps into our desire for better health, our wish to appear cultivated,

even a longing for lost purity.

(iR )

1.

C

BZ.

93.

A 4

What do we know about Jceberg Water from the passage?
A) It'is a kind of iced water.

B) It is just plain tz;p water.

C) It is a kind of bottled water.

D) It is a kind of mineral water.

By saying “My dog could tell the difference between bottled and
tap water” (Sentence 4, Paragraph 2), the author means

A) plain tap water is certainly unfit for drinking

B) bottled water is clearly superior to tap water

C) bottled water often appeals more to dogs taste

D) dogs can ust;lly' detect a fine difference in taste

The “fancier brands” (Sentence 3, Paragraph 5) refers to

——

A) tap water from the Thames River

B) famous wines not sold in ordinary stores

C) PepsiCo’s Aquafina and Coca-Cola’s Dasani

D) expensive bottled water with impressive names

Why are some restaurants turning up the pressure to sell bottled
water? —

2
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~A) Bottled water brings in huge profits.
B) Competition from the wmﬁdustry is' intene.
C) Most diners find bottled water affordai)le.
D) Bottled water satisfied difiers’ desire to be fashionable.
According to passage, why is bottled water so popular?
A) Tt is much cheaper than wine.
"B) It is considered healthier.
C) It appeals to more cultivated people. 5
D) It is more widely promoted in the market.

[ BFES]
[JRA] 2 BL) PepsiCo’ s Aquafina and Coca-Cola’ s Dasani are both

purified tap water rather than spring water.

[ A% A 3% ] rather than B— N HBRHFI T, & LR R

TIAR, SHBER- - RWPER " CEBRWOH RS
REATEE , BIE AR T A , 2 1A%t 2 R s AIE , BlAXT &Y
R BSHEIAH , SiEax shiE , W .

[&#44) ) It was what he meant rather than what he said. X &

flCo R TR, AR A O BT Y. (EBEM D)

Such glass could bend like metal when dropped rather than

shatter into bits. XF I it , SBRER T,

MARER, (EHESIA)

The distinctions we have been discussing here are semantic

rather than grammatical. RI]—HETEHE HEIBEX -

B, MARER LK. GEEIRAR)

She insisted on having the bed-room papered rather than

painted. HthRIFFHIRMEE , MARHBERR. GEEL

Z4riA)

Business is therefore viewed as an expression of the idea of

equality of opportunity rather than the aristocratic idea of in-
3



herited privilege. At TR i BEERILSHEBENE
K, ARG RN R BAN R, GEELAFEL)

[BHiFMM] 1. I was engaged in writing a letter _ (i AR
BiR). ’
2. They are doing this for allof us ____ (TiARREN T 4]
AE).
3. The patient was worse ____ (REIFFE).
[BEaR]

[RAERB) A restaurant’s typical mark-up on wine is 100 to 150
percent, whereas on bottled water it’s often 300 to 500 per-
cent.

(8 53K] whereas B—AFHFER , BERE“T, &, 8W”, €3
HEFEEFENZRE,

(2 #44]] They want a house, whereas we would rather live in a
flat. I E—EEF MBNTEEE—-EHFME,

I hate, whereas you merely dislike, him. /R RAGRBAER
fibs, TR

He must be about sixty, whereas his wife looks about thirty.
fh—E7E 60 F LA, MMETE LX{UF 30 $5F,
Your mother was at home while you were children, whereas
mine went out to work. RIT/PDEHMREEREFERE, MR
HIEESRH I 2 TAE

You eat a massive plate of food for lunch, whereas I have just
a sandwich. fRFRET —REREY, MBREZ T —H =
iprE

[ Hii#ie ]
[#i@% 3] /) F As a result, some restaurants are turning up the
pressure to sell bottled water # {J BL1A] pressure TR “ES”,
4



A under the pressure (FE-+-+-f)EJ1F ), social pressure (3t
£:JE 13), put pressure on somebody (XFF AFEMES1). 1
see four kinds of pressures working on college students today:
economic pressure, parental pressure, peer pressure and self-
induced pressure. REZIA WM EHZWES KM KFELE:
S0 ERES RERNES RN ESME S RBES.

[HKHigiZ] CR%EFFBRBEFEERGRIT)) P UFB-ure R
B BRI

BAid] s A ‘ "W X

cure 7/ kjus /ut. TR IG5 TERR B IE

FEH, WTRK;EREK,RE 8
TARBH, 2O

secure / si'kjus /n. 183,35 ke, F T HE
procedure | / pro'sidze /n. BE,. 358,38

endure / in'djus /vt. & vi. B3 BT A R
B BE AW 2N (lD)E

secure / si'kjue Zadj .

figure / tige /n.

AR R
figwre | /'figo /vi. & u. gﬁgﬁzm%ﬁﬁﬂ;ﬁ%;
injure / 'indzs /ut. tE, RE, BG
failre | / feiljo /n. %M;%M%A(?ﬁ%);%i,ﬁ
R AR , R HAT
leisure / ize /n. 23 RIBFR], PRIBR ; KPR, 2208
ensure /in'fue /ut. fRiE, 185 Bt
insure / in'fus /vt. 85 R ORIIE, B R
exposire | / iks'pouzs /n. 28 .88, 1888k
assure / 3'fue/ut. fERL R FL




(88)

A

E= 0N ¢ X
ik, 4% 65,5 (pl. 5,
feature | / 'fitfo /n. ﬁa;ig hfp JERAS,
feature | / 'fitfo /ut. 3z - R X
matwre | / mo'tjuo Zadj. BEY, LR AR B R BB
i HER
mature | / mo'tjuo /v. () B8, () B
signature | / 'signitfs /n. BEER BT
temperature | / tempritfo /n. BE AR B, R pe
literature | / "litoritfo /n. SCEE(FER) s ek, B HEeR
manufacture |~ mzenju'feektfo /ve. | (KRB)H%E, I, #Edk; (pl.)
& n. & &, 7 A
2, , Ao
architecture | /'akitektfo /n. ﬁi}?{g A RRAHRA
structure | / 'straktfo /n. &M, st B RY
structure | / 'straktfo /ut. g B
furniture | / 'fomitfo /. Pk
» X B 5, sIESR, B
culture / "kaltfo /n. g,{‘;;; R BT R
agriculture | / 'aeg;-ikAlt fo /n. =l , fed
venture / 'ventfs /n. HR8g, (R &) KE e
ventare | / 'ventfo /5. BE, RIEATE BT, KBRER;
& HR
adventure | / ad'ventfo /n. ebidai bt

K& sh




(£8)

17 HhR A W X
capture | /'keeptfo /vt. & n. | . HHFR/, LHE
departure | / di'patfo /n. B HE:TE,ER
torture | / 'totfo /n. & ut. ¥, 78
\ B8 F R (RERMR G H) B
gesture / 'dzestfo /n. R
‘moisture | / 'moistfo /n. g, B
mixture | / 'mikstfo /n. BE;REY
obscure | / ab'skjuo /adj . gfg;ﬁxi%m B, B
obscure | / ob'skjua /uz. fEAREEM , B
e | /luo /ot %3, 514, B
enclosure | / in'klouze /n. m)ﬁﬁﬁﬁ(ﬁ@iﬁ) "5, B
s (SR8 M
nurture | / 'natfe /u. & n. FELEE,ER
Passage 2

As we have seen, the focus of medical care in our society has
been Mrom curing disease to preventing disease — especially
in terms of changing our many unhealthy behaviors, such as poor
eating habits, smoking, and failure to exercise. The line of thought
involved in this shift can be pursued further. Imagine a person who
is about the right weight, lg)_gi_does not eat very nutritious( % %7
i) foods, who feels OK but exercises only occasionally, who goes to
work every day, but is not an outstanding worker, who drinks a few

beers at home most nights but does not drive while drunk, and who

7



has no chest pains or abnormal blood counts, but sleeps a lot and of-
ten feels tired. This person is not ill. He may not even be at risjlgfor .
any particular disease. But we can imagine that this person coiild be

a lot healthier.

The field of medicine has not traditionally distinguished be-
tween someone who is merely “not ill” and someone who is in excel-
lent health and pays attention to the body’s special needs. Both
types have simply been called “well”. In recent years, however,
some health specialists have begun fo apply the terms. “well” and
“wellness” only to those who are actively striving to maintain and
improve their health. People who are well are concerned with nutri-
tion and exercise and they make a point of monitoring their body’s
condition. Most important, perhaps, people who are well take ac-
tive responsibility for all matters related to their health. Even people
who have a physical disease or handicap may be “well,” in this new
sense, ,if they make an effort to maintain the best possible health
they can in the face of their physical limitations. “Wellness” may
perhaps best be viewed not as a state that people can achieve, but as"
an ideal that people can \stﬁ&for. People who are well are likely to
be better able to resist disease and to fight disease when it strikes.
And by focusing attention on healthy ways of living, the concept of
wellness can have a beneficial impact on the ways in which people

face the challenges of daily life.

373X ]
6. Today medical care is placing more Stress Qn
A) keeping people in a healthy physical condition
B) monitoring patients’ body functions
C) removing people’s bad living habits
D) ensuring ge;ple’s psychological well-being

8



7. In the first paragraph, people are reminded that,
A) good health is more than not being ill
B) drinking; even if not to excess, could be harmful
C) regular health checks are essential to keeping fit
D) prevention is more difficult than cure
8.(Tradifionallyy a person is considered “well” if he
A) does not have any unhealthy living habits
B) does not have any physical handicaps
Q is able to handle his daily routines
is free from any kind of disease
9. According to the author, the true meaning of “wellness” ,is for

Soar—

people

A) to best satisfy their body’s special needs
B) to strive to maintain the best possible health
- C) to meet the strictest standards of bodily health
D) to keep a proper balance between work and leisure
10. According to what the author advocates, which of the following
groups of people would be considered healthy?
A) People who have strong muscles as well as slim figures.
B) People who are not presently experiencing any symptoms of
disease. '
9 People who try to be as healthy as possible, regardless of
their limitations.
D) People who can recover from illness even without seeking

medical care.

(B ]
[[FAI 2] “Wellness” may perhaps best be viewed not as a state

that people can achieve, but as an ideal that people can strive
for.



[AEALE] not ... but B—RBMHIEA , 838 not ZEIE R L&
ARERE FOTFAEETERX EEHE but ERFHRE
BITHIMER,. BT ot TEFENH L, EREESSE
EHFXT X R, not F but J5 T A3 TR F—, B not
Ja s iR 4L AT, but f&— -t A EHAIA ; not JG N &R
B, but — LA B

[Z3H4]] A sensible—a humanistic—environmentalism protect
the environment not for nature’s sake but for our own. H%
B—AAEE XK AERPCFR I K AREP R
B, MEANRNTE AR, GEBMTRL)

The value of radar lies not in being a substitute for the eye,
but in doing what the eye can not do. FEAWIERARETE
BRI, MAETEEI TIRBAAABEMER. (ER
AriEliEH ) . \
A man’s dignity depends not on what he has but on what he
is. —MAMWERAETHHOUE, METFHHIRIA. (E
B 1a)iA4)
I come here not to complain, but to seek justice. F&¥iXHE
ARIFE, MEIFREX, (EERER)
Many, on becoming rich, have found in wealth not an escape
from evil, but a new and worse form of it. £ AR5,
BB B R e Pk R SR, B2 A — R B 69 5 AT A a0 5B
Ho (EHEAFRY)
The writer has in mind not a particular class of readers, but
men and women in general. YEZR B MR RIE—FIETRH
BREE ME—RBLk. (EHEAIEE)
It is not what happens to me that matters but what happens
inme. RAERS LHNBBEHAEE, EENEEEER
WO, (EES4)

[BHiFRM ] 1. The deficiency is not in the quality of women in po-
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