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Redesign of existing range
Dairy products

Printed card and plastic
Various

7 months

.
Barcode and company logo i W
General adult

In-store promotions
Fresh, countryside, diect

DEsIGN BRIEF

The brief was to design a new packaging range for dairy

products: milk, cheese, ice-cream, yoghurt and honey. The

design should stress the fresh, natural taste of the product, and

be recognizable as a product group in different sections of the

supermarket. For sales through specialst shops, bags and

chilled containers were aiso required. The design was introduced

n 1992, and market research suggests it has gained strong |
popular identifcation.

Horai Co, Tokyo, Japan

The main design motif is the black and white pattern of
a Jersey cow, with green (for freshness and grass) as a
main subsidiary color, and other strong colors to
distinguish products within each range. Products to be
sold shelf-out (such as honey) are labelled from the side.

Horai Dairy Products

Desiener | Kojitan, Irie & fnc.

Those that can be taken from a freezer chest (ice-cream)
& The products have (0 work as a range. even if carry strong top labels
pladed in nt locations in the store: they also TvPE OF DESIGN

hasy to be reognisahle on the shelf at home.*
By 1994 a change was needed.

marketing director Jonathan Kirk
Berry, decided to retain certain ¢
DESIGN The Jersey cow has also been used as a W and the color illustrations of fruit
design motif more recently, for computer packaging, by
the successful mail order company Gateway 2000
{whose operations began on a farm). This highlights the
difference between short- and long-term packaging: the

these in a more luxurious
cardboard housing for multipack:
Desian underscored on the twinpacks by
| — labelling so that the name appea

The new brand

computer box i thrown away o stored once the the llustration once on each side
computer is unpacked, whie the packaging for dairy than making the product mage b
products stays on the shelf or in the refrigerator unt ) repeating the same design acros
the product is used up. A computer finished in white o bty The new packaging has increase
and green would be fun, but would have no meaning: snor

Key Factors

sales volume by ten per cent in t
dairy goods easlly identifiable by a countryside motif
are a different matter.

highly competitive market.

The earlier packaging
(below) separated
name, de

Iustration into band;
The new pack links all
three visually.

Yoplait Yoghurt

The brie_f was to reinfo
appetite, apr

values tc



Iaballing syster was
attered so as to show
both text and image
clearly. sida on.

ording to

er Roger

ents (the logo

e), but present
" =elmut

A four-pack of yoghurt normally has the ‘outside’ semicircle
of the label facing out of the pack, but Roger Berry
realized that this was irrelevant once the yoghurts were
separated. Better to reinforce the pleasure of the product
by alternating the label postioning. So on the shelf, the
consumer sees both the text with the product name and
the illustration, rather than two text labels. A very simple
change, involving no cost, doubles the message sent by
the product to the purchaser.

e
T Spiait— 5
7 Ferit
“ 2 erreme

Yoruprast

tarieties all made,
100% Natural

Strawberry
Fruit ofvic Fo

he products Hazelnut

1l ana premium ,
intain Market leadership. . Nﬂ‘
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