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A fashion week is a fashion industry event, lasting
approximately one week that allows fashion designers or
"houses" to display their latest collections. Runway
shows are typically the highlight of fashion week. The
most prominent fashion weeks are held in the fashion
capitals of Paris, London, New York and Milan. Recently,
fashion weeks sprang up around the globe to draw attention
to designers, buyers for maljor stores, the media,
celebrities, and members of the entertainment industry.
In years past, fashion weeks were predominantly for "the
trade only"; however, today they're entertainment and
media events.
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vogue [ vaug ] n. BIE

swap [ swop ] v.&n T

unprecedented [ an'presidontid]  a. ZFRTHY

lucrative [ 'Tukrativ, lju:- ] a. HRIZR, AWK, 4EK

vie [ vai ] v. B

snap up e, v

buzz [ baz ] n. WEZLFEE

clout [ klaut ] n. EXKI®W, HE, W,
Al
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1. Listen to the following news. Then decide whether the statements
are true (T) or false (F).

1) Some world famous designers, journalists and bold buyers used to be
reluctant to attend the London Fashion Week because it was always held at bad
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timing.
2) It is also good for London to exchange dates with New York because

London can release the fashion design at first.

3) London Fashion Week still has a long way to go if it wants to become
A-level international fashion week like Paris and Milan.

2. Fill the following blanks with the words or phrases you heard from

the news.
1) Cutting edge? Maybe. Essential? Not until this year. But London
Fashion Week is back in style. Not necessarily because of and , but

because it swapped dates with_ which was scheduled to hold shows this
week.

2) And it could be a good thing for London too. Since it’s acting as
to new styles, it means an unprecedented list of and ;
American Vogue’s ultra-fashionable editor-and-chief, Anna Wintour, is
attending the shows after a three-year gap. Before that, she skipped it for a

decade.

3) We have that we dedicate to London fashion. I think there’s
a very strong scene here, and I think London designers tend to be a bit more____
and certainly very in their designs which I think is great for a New
York customer. Despite the buzz being created by the American press, many
say London’s fashion world is a long way off from matching that in Paris or
Milan. While London could be known for its , what it still lacks is

commercial clout,

News Script (#7HEF LA LB KA )

ANCHOR: Well compared to its more fashionable siblings, London’s
fashion week has always been considered slightly out of vogue. Few world

famous designers, journalists and bold buyers bother to attend, but this season’s

London fashion week is back in style. Mallika Kapur tells us why.
MALLIKAKAPUR: Cutting edge? Maybe. Essential? Not until this year.

But London Fashion Week is back in style. Not necessarily because of the
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clothes and the catwalk, but because it swapped dates with New York, which
was scheduled to hold shows this week.

NICHOLAS COLERIDGE, CHMN BRITISH FASHION COUNCIL:
New York, understandably, didn’t feel it was appropriate for the New York
Fashion Week to be during the 9/11 memorial week. And so they came to us
and said “Please, please will you as a one off swap?” I felt that it was the right
thing for us to do under the circumstances.

MALLIKA KAPUR: And it could be a good thing for London too. Since
it’s acting as a curtain raiser to new styles, it means an unprecedented list of
A-list buyers and powerful fashion critics. American Vogue’s ultra-fashionable
editor-and-chief, Anna Wintour, is attending the shows after a three-year gap.
Before that, she skipped it for a decade.

ANNA WINTOUR, EDITOR-IN-CHIEF VOGUR MAGAZINE: It’s been
a few years since I came to the collections, but I’m here because we’re so
grateful in New York for London swapping with us, because of our problems
with scheduling. So we’re very grateful and very happy to be here.

MALLIKA KAPUR: While she’s here, designers are hoping to catch her
attention. For many, including London based Ronit Zilkha, the US is lucrative
market and one she’s looking to break into.

RONTT ZILKHA, FASHION DESIGNER: This is like the next stage.
What we’ve done is we’ve done the UK, we’ve done Europe and the next stage
is the US, which we’re working on.

MALLIKA KAPUR: Designers are also vying to be noticed and snapped
up by buyers from influential US stores like Hendri Bendel.

ANNA GARDNER, FASHION DIRECTOR: We have a very large budget
that we dedicate to London fashion. I think there's a very strong scene here, and
I think London designers tend to be a bit more daring and certainly very
individual in their designs which I think is great for a New York customer.
Despite the buzz being created by the American press, many say London’s
fashion world is a long way off from matching that in Paris or Milan. While
London could be known for its creative talent, what it still lacks is commercial
clout.



