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M&M’S World, Orlando
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The colorful hard-shell of M&M’'S® Chocolate Candies have
long been a favorite of candy lovers. The famous brand is
bolstered by the in-fectious personalities of the M&M'S®
characters; whether charming, neurotic, or witty they are
undeniably fun and entertaining. When designing a home for
these larger-than-life personalities, Chute Gerdeman needed
to create a retail experience with universal appeal that would
reflect the essence of the world’s largest confectionery brand
and elevate it to collector status.

M&M’'S™ in-store experience is distinguished from its
competitors by a few primary ingredients: color, the classic
ME&M'S® shape, and the larger-than-life personalities of the
M8&M'S® brand characters. At the expansive storefront, a
large rotating M&M'’S® candy in the entry, which is flanked
by M&M'S® illuminated color changing graphics, captures
the attention of the passersby. The large custom fixtures
and a color-changing, stylized M&M’'S® are enough to draw
guests inside. The interior design features curving walls,

luminous ceiling elements and a variety of audio-visual effects

to lead customers from one experience to the next.
By utilizing the latest in LED lighting technology,
the designer created versatile lighting features
and dramatic color effects that can be changed
for holidays or pro-motions, making the in-store

experience different every time a customer visits.




i%it: Chute Gerdeman-Dennis Gerdeman
www.chutegerdeman.com
iXitHIBA . Brian Shafley, Wendy Johnson, Steve Pottschmidt, Bess
Anderson, Susan Boreman, Susan Siewny, Jon Kondell
Jits 1. ICC General Contractors
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Design Chute Gerdeman-Dennis Gerdeman
www.chutegerdeman.com
Design Team Brian Shafley, Wendy Johnson, Steve Pottschmidt, Bess
Anderson Steve Boreman, Susan Siewny, Jon Knodell
Construction ICC General Contractors
Location Florida Mall, 8001 S. Orange Blossom Trail, Orlando, FL
32089, USA
Built Area 1,579m?
Finish Floor / Terrazzo, Wood Plank
Wall / Custom Wall Covering, Paint
Ceiling / Topo 3 Dimensional Systems, Gypsum Board
Photograph Mark Steele
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View from Entry
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M&M'S® collector’s gallery
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1. Entry

2. M&M'S® collector's gallery
3. Customer journey

4. NASCAR™ area

5. Back cashwrap area
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Telus Toronto Flagship
Store
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The burdifilek design team injected some fashion into
technology with the new TELUS Mobility Bloor Street
flagship which debuted a new evolution of the company’
s retail concept. TELUS required a new store concept to
reflect the company’s dynamic growth in the market,
their dedication to customer service and the evolution
of mobile technology as a lifestyle accessory. The new
store is progressive and energizing, using the brands
color palette and invigorating it with design features
that could only live in a high street flagship environment.
Planes of vibrant Lucite, high gloss lacquer, concrete and
slate come together in a sophisticated retail atmosphere
that redefines the expectation of what a Mobility
company should be.

The fashion of technology is translated into the store
environment.The product is lit by an LED barcode, a
theme throughout the space. Part of the design concept

is about expressive graphics, and the TELUS advertising campaign
lives on the walls as massive wallpaper murals and announces itselfin
living color’in the form of 4 flat screen monitors playing their highly
successful television commercials. There is a lounge area in the rear
of the store announcing a new rich chocolate brown to the TELUS
color palette and allowing customers to relax and absorb in the new
space in a gallery type environment. The accessories are displayed in
floating resin cubes mounted along the walls adding to the overall
architectural ‘bar code’ feel of the space.




ixil: burdifilek-Paul Filek, Diego Burdi Design burdifilek-Paul Filek, Deigo Burdi
www. burdifilek.com www.burdifilek.com

VEiHIAIBA . Mariko Nakagawa, Anthony Tey, Anna Jurkiewicz, Alison Design Team Mariko Nakagawa, Anthony Tey, Anna Jurkiewicz,
Priestman, Mauro Lopo-Pires Alison Priestman, Mauro Lopo-Pires

Jiti I.. Claridge Construction Ltd. Construction Claridge Construction Ltd.
it k%1%, Unit3, 150 Bloor Street West, M5S 2X9 Location Unit 3, 150 Bloor Street West, Toronto, M5S 2X9, Canada
HEBLE AL 20142 Built Area 20 1m?
REARE: Hsi )y, BOBkRE, 4y, FRskE, EHRat, ik Finish Acrylic, Coloured Glass, Fabric, Porcelain Tile,
$%5%: A-Frame Inc.-Ben Rahn Custom Wallpaper, Paint
Photograph A-Frame Inc.-Ben Rahn
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Floor plan
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1. Retail floor

2. Cash point

3. Product care

4. Customer lounge
5. Office



