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Corporate Interiors is the first volume of CHIC design series. It
showcased 37 office interiors from US and Canada.

The word CHIC implies a fashionable sophisticated quality.
Interior is also a fashion that changes according to use, if not the
seasons. With colors leading the way, the first part of this book
finds cool and bright design with controlled use of colors; the
second part occupies us with bold colors that speak strong design
languages; the third part continues the second part with colors as
highlights; and the fourth part features woody color with
outstanding forms.

I would like to take this opportunity to thank all the architects

and designers who made contribution to this book. Special thanks
are dedicated to Kimberly Williams, Michael Bourque, and Lauren
Rottet who wrote the inspiring preface. Last but not least, thanks
to Vincent Lai, a devoted interior designer who created the
illustrations for the cover that presented the essence of modern
office culture asperceived in this book.

Amy Liu
Editor
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Just as air is the essence of life, so is light the essence of
design.
mass, form, or color of its own, yet only through light can we see
the mass, form, or color of any other element.

Light is the most evasive of design elements, having no

Without light we cannot perceive.

Natural light, changed constantly by nature's forces, causes
space and object to change constantly with it, infusing dynamism
into the environment, an ebb and flow of light to dark, and all the
shadowy regions in between. Natural light is our paradigm,

nurturing, enhancing, and honing our human senses.

Our own ingenuity, our innate desire to gain control, and our
ever advancing technological knowledge, has allowed us to replace
far too easily the natural with the artificial, the controlled, and the’
static, often forgetting that the sublime dynamic quality of the
natural environment is our habitat, our evolutionary womb.

The world we inhabit dictates that we, as';esponsible
designers, embrace the artificial, but our endeaves to achieve the
essence of the natural force of light in our work must be primary.
Our work must acknowledge our primal roots.

The assemblages of form, mass, and color that meet our
functional needs are not complete, are missing life, without the
forces that nurture our singular emotions and collective memory:
The essence: The light.

Whether bright and cool, or mysterious and warm:
about the light.

It's all

Kimberly Williams
Principal, Director of Interior Design Services
Kling
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A Philosophy for color

Early in my design education | was influenced by the Bauhaus
and the spin-off architectural firms in the United States. | am a
believer that form follows function and function is paramount in all
of my design work. | studied and worked in New York City amongst
the skyscrapers that are the cathedrals to architecture. | learned
that within these towering structures there needed to be rules for
the application of color and that color also served a function.

Color has become a fourth dimension for me in design. Beyond
the three dimensions, color adds a sensory messaging to a space.
This sensory layering requires logic in the establishment of a color
concept. Logic is the basis for the application of color in all of
my projects.

More and more, | am pursuing an experiential component in my
design of business spaces. | believe that every business space is
an opportunity for some form of architectural messaging about that
company. Form, color and graphics are tools to infuse functional
workspace with an experiential content. The application of color
carries the highest sensory content.

For me, adjacencies and workflow are the drivers of function.
Then, the function of a space offers the opportunity to de'velop
architectural form. The architectural forms in turn become an
opportunity for the application of color.

A color concept, however, needs to be grounded in logic. For
example: a color concept might identify the paths of primary
circulation, denote nodes of work process or create an element of
surprise. The actual color selection, however, can make sensory

statements about energy, values, feelings and identity.

There is
usually no increase in cost to select one color over another.

Color is a designer's most inexpensive design tool.

Developing a logical color concept will help a designer to select
the right color. A strong concept is also important in conveying
the basis of color selection to the client. Clients will often —
interfere with whim but they are much less likely to oppose logic.

Color can be a designer's best design tool.

Michael Bourque, FIIDA

Principal
Sasaki Associates
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The ultimate form

Interior Architecture is the ultimate canvas - a three
dimensional volume that can be viewed from a distance while
surrounding you simultaneously. Creating an interior environment
is like a sculptor carving from the inside out - the final product
cannot be perceived until it is completely finished. And then,
every object, influence or person that coincides with the space has
a visual impact on the overall composition.

Therefore, visualizing how a space will not only look, but feel as
it surrounds is the most challenging and rewarding aspect of
interior architecture. Often commercial work environments are
confined within large footprints with relatively low ceilings.
Achieving a sense of architecture within such confines is also
Using the spatial relationships of forms and planes
to manipulate the eye and create a perception of extended space
is a tool | have used for a number of years. Also, the method by
which the forms are created can determine the.overall ambiance of
an interior space.

challenging.

Irregularly curved walls and bright colors may convey youthful
energy for.an_animation studio, whereas forrr’fal planes and
symmetrical volumes may convey a more formal environment for a
law firm. Dramatic shifts in planes, high volumes and an
abundance of natural light may.lead to tend to appear progressive
and forward thinking.

The ultimate form of space is deflined by not only the shapes
but also materials, textures, reflections, lighting and views. It is
inspiring that often environments can be places of great influence
and beauty. We have seen the power of a well-designed space
that positively stimulates interaction, communication and
productivity in the workplace. As architects and designers, we
strive to create such a positive impact on people's lives and
hopefully leave a lasting impression.

Lauren Rottet, FAIA
Principal
DMJM Rottet
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A major highlight to the entry is a double-height Cippolino
marble wall behind the front desk. The blue veins that
dominate this stone adds a splash of color to the neutral
palette.
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Los Angeles, California, US
17651 sg. m.

Paul, Hastings, Janofsky &
Walker, LLP

DMJM Rottet

The new Paul Hastings' Los
Angeles headquarters was
designed in keeping with the
culture established by the law
firm's young, vibrant managing
partners. The partners sought a
design that would reflect their
commitmeng to an expanding
enterprise, innoVative solutions,
and a progressive environment.

The concept was based on a
“modern, neutral palette and angled
planes of drywall that reflect and
enhance natural light throughout
the 17651 sg. m. space. The main
reception exemplifies the design
approach - the two-story atrium
space is filled with natural light
and color, providing a perfect
backdrop for dramatic views of Los
Angeles. The ethereal quality of
the space is calming and
epitomizes Paul Hastings'
business approach; however,
richly textured materials and
careful detailing offer a
counterpoint to the lightness of the
space and reinforce the law firm's
strength and depth.

Private offices were designed
with custom, opaque glass walls
and clerestories, which makes the
most of natural light by drawing it
deeper into the space. Custom
workstations define the major
corridor space and provide easily
accessed, ample filing. An
administrative floor was created
with minimal changes to the pre-
existing space. The open office
environment for this floor required
minor changes, which resulted in
lower costs for the client. New
workstations, flooring, refurbished
partition walls and ceiling soffits
were some of the details used to
enhance the floor for support staff,
human resources, and the firm's
marketing department.
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Custom-designed workstations, featuring back-
painted glass transaction surfaces with stainless
steel details, are treated with a series of uplighting,
providing the allusion of natural light

2
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Conference rooms feature thasos marble plynths
and table surfaces with tapered edges that provide
the allusion of a floating plane.
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Typical offices feature casegoods designed by
Lauren Rottet for Bemhardt. Laminated glass
clerestories and doors imbues natural light from
the perimeter wall while still providing privacy for
the individual attomeys.
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The main reception seathhg area's contemporary
design is complimented with a double height atrium
space, anigre wood millwork, tapered and angled
planes, and an abundance of natural light.







