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Introduction

Business Chinese for Success Real Cases from Real Companies is designed
for the learners of Chinese who have studied the language for two or three years in a
regular college program or learners with equivalent language proficiency. It is aimed
to enhance learners’ linguistic skills and communicative competence and prepare them
to function more comfortably and confidently in the Chinese business environment. It
is also intended to help students gain a better understanding of the macro and micro

Chinese economic situations and specific market needs.

The Text

This book is divided into two parts with a total of 10 units. Part I presents cases
of six multinational companies that have successfully responded to or attempted to
adapt to the specific needs of the Chinese market. Part II demonstrates different
strategies that four Chinese companies have used on their way towards global
expansion. All cases were written based on published articles from leading newspapers,
academic journals and the Internet. Business issues involved in these cases include
marketing, branding, mergers and acquisitions, OEM, international expansion,

government relations, and product localization.

Organization of Each Unit

Pedagogically, this textbook has integrated task-based language teaching
approaches which place more emphasis on teaching/training students to use the
language for communicative purposes. In the following I will explain the structure of
each unit along with some pedagogical suggestions.

Warm-up Stage. This stage, comprised of a brief company introduction, several
photos about the company and some pre-reading questions, is aimed to familiarize
students with the company and the case to be presented in the main text. This will bridge
a gap between what students have already known and what they will learn in terms of
language and business contents

Main Text. Each main text is about 1.5-2 pages long of about 1200 Chinese
characters. Both simplified and traditional Chinese characters are provided. Instructors
can vary the approach to introduce the text , e.g. top-down or bottom up, based on the
students’ proficiency level, the difficulty level of the text, and the students’ familiarity

with the business concepts involved in the text. For the convenience of the users,
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English translation of the main text is provided at the end of the book.

Vocabulary. Each vocabulary entry includes both simplified and traditional
characters, Pinyin, and English definitions. For some entries, examples of the word or
phrase usage are also provided. For the convenience of the users, glossary index is
provided at the end of the book.

Exercises. Exercises are designed for the purpose to enhance students’ language
and communication skills in the China-related business contexts. Each unit contains
between 7 to 10 exercises though types may vary in different units. Primarily, these
exercises can be divided into three categories: reading comprehension, form-focused
practices and task-based activities. Reading comprehension exercises include true/
false choices and questions about the readings. Instructors can use the former to
determine how much students have understood about the reading passage, and use the
latter to encourage students to express themselves in Chinese with/without the textbook.
Form-focused exercises include character writing, cloze test, paraphrase, and pattern
drills. Instructors can choose to do some or all exercises depending on students’ needs
and teachers’ instructing styles. While performing these exercises, students should
prepare themselves linguistically for the third type of exercises. The third type of
exercises includes role play, information exchange, simulated interviews, and guided
essays. These activities should provide students the opportunity to use the newly
learned linguistic skills and business content knowledge to achieve a communicative
purpose. Key to some of the exercises is provided at the end of the textbook.

Business Knowledge. At the end of each unit, there is a paragraph- length reading
about a business concept which may or may not be related to the case discussed in the

unit.
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