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B AR RR G HEMXEMNARN TR, UETHEHFEaTEMNRE
Fregtt, SCERERMME TRETHTRENFEEMEN. ZUR.RENFEERRI
BHAER . BHPEHRAGERAER ., W H SRR RS A RTHEL
BHOEY, AEHRRRBSE

(2) BHPAFIRNEAERRE —BREBRKENEANREHEBMEN . K
1l 36 7R A E AT T 0 I BT S0 9 G B 5 Aot i 2 R HE SRR o B B
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T 475 0 51 2 K 2R Ak ke , o T A 4% 5090 O 32 2 A6 £ M ) 5 T 5 %5 B 3 30 N R SR B

@ The AMA definition is reported in“ New Marketing Research Definition Approved,” Marketing News 21,1987, January 2
@ BN GEAREMMERE, SMH2TwhERE R PEZER,200542 419 H
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BHP TR TAL ST . BEE LB AT i & &, 8 B 24 BF 55t A 17 3
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1.3.1 FIEHMFTRA: 1900 F2Z 5]

BHEMMRTER Fo%, HicH, 17 e, — 45 - 4% B4 (John
Graunt) 3 B\ 8 WK 58 B T 48 SO B H A FIBE T BERE i o 1R 2 L ACHE it 19 35 1 (AR 48
FUT- 4 BT AR B9 B AR FIBOA WRER ) 7E 1662 45 K 3R, BAAMS BRI %8 £ BT (Bt
A B 7 008 R B R BORF 4R B8 T A R B—A 2D ABIRE .

Wi SRR B EEE R RA . 12 tihad , 78 B AR AR 20K i A UL 288 T 4 (U2
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FT RIS AV RGO, XL B B T AP A8 0 o] A= 7= A8 35 7 it
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33— B39, Tl o Ay T SR 20 U O R BE Ak, UBEAE 7 R b B T o AR Y
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AL ) S B NG B o B TEEI 24 1 R R , B AR B0 TIE BA AT LAd i B/ A
Bl kB OB E B o X — B30 0 B B I S ek A T 5, 9 9 4 B I R A
TR, G E MV EMBIR X B MR T R EI .

1922 4F, JR /R R (A. C. Nielsen) FF 1 T iAW 550 3 — 4R E T W5 08
B, Rt R PR SE IR S5, BE T HUE R R R N X E R KT G B A A

@ Carl McDaniel and Roger Gates,Marketing Research,7th edition. John Wiley & Sons, Inc,2007
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TEPE, BRI T 20 thag 70 4E4RK 80 AR, BEH BCEIF B, — &K
2 VT I 2 R AR A R P 7 B L2 AR, 7E 20 HE4E 70 ERZAT, P EAH EESK
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1.4 CERPHATIRER ST T A

5 QR 22 BT 5T B WIS PR Ge i Oy stk R A A IR, BB R B R S
FEMERAO,

o RS 1T (descriptive study)

o 7 24y #7 (analysis of variance , ANOVA)

o #3£43 1 (correlation analysis)

o [ 15 4 H7, £ 45 hin A /N — 3 1 Fil LU AS 48 5 Bl 13 ( regressions — weighted least
squares( WLS) , seemingly unrelated regressions SUR)

o N BN TR LHE T B B/ Tk A = B /N 36 Bk (general least squares —
GLS, two — stage least squares 2SLS , three — stage least squares 3SLS)

o /M HT (cluster analysis)
¥ 7143 # ( discriminant analysis)
1B 4 22 4 H7 BE 43 HT ( conjoint multidimensional scaling, conjoint MDS )

[ F 43t (factor analysis)
25 H4 5 FE AR B ( structural equation models,SEM)
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