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earning Objectives

@ To ask for information about the goods '
@ To ask for the latest product catalogue
e To invite quotations or offers for the goods

WMMM

Warm-up Practice

1. An enquiry is a request for information. When a businessman intends to
import goods, he will make an enquiry to an exporter asking for
information or an offer for the goods he wishes to buy. The following is
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an enquiry for bicycles.

Dear Sirs,

Your corporation has been recommended to us by Smith & Son Company of
New York, from whom we learn that you are exporters of bicycles of various sizes
and colours. Since there is an increasing demand for bicycles in our country, we
shall be obliged if you will provide us your best quotations and time of delivery
together with an illustrated catalogue. We look forward to your early reply.

Yours sincerely,

Questions for reflection
1) What is an enquiry?
2) What does the importer usually enquire the exporter about?

2. Below is a quotation for binoculars for your reference.

Items & descriptions Packing Gross weight Unit price
details (FOB) Guangzhou (FOB) Guangzhou

BINOCULARS

8x21 40PCS/CTN 12KGS USD11.58/PC
8x21(FIX FOCUS) 40PCS/CTN 12KGS USD10.98/PC
10x25 (1) 40PCS/CTN 16KGS USD14.02/PC
10x25 (I) (FIX FOCUS) 40PCS/CTN 16KGS USD13.41/PC
10x25(11) 40PCS/CTN 14KGS UsSD13.41/PC
8x25WA 40PCS/CTN 14KGS USD16.46/PC

1. Terms of Payment: Irrevocable L/C payable by sight draft.
2. Time of shipment: Within 30 days upon receipt of the buyer’s L/C.
3. Validity: This quotation is valid until October 31, 2002.

Question for reflection

What is a quotation?

3. Match the following products with their features.
1) @ World famous compressor



2)

3)

Unit 1 Making Enquirvies

Strong dehumidification ability

Healthy negative ions, protecting against “air conditioner symptoms”
Quiet operation

Multi-entity photic catalyst, getting rid of indoor pollutants

Sumsung Lens

9-part multi-screen display of programme contents
Menu operation

On-time playing setup

Karaoke tunes

15-second anti-shock function

Rechargeable lithium battery

Infrared remote control

Compatible with CD, VCD, DVCD, CD-R and MP3 discs
Sony servo system

Weight: 0.3 kg

Dimension: D x H: 140 x 25 mm

Accessories: power supply, instruction manual, earphone, rechargeable
lithium batteries, A/V Cable, remote control

Low radiation

Clam shell design

Use UIM Card

Lively animated MMI
Extra large display including up to 7 lines of text
200 name card memory
2-minute voice memo
Blue/Green EL back screen
Preset IP dialling

80 notepad

Multi-party call

Vibrator
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agent /'eidzont/ n. AR A, fRBEFE

animated /'znimeitid/ adj. ¥4

appreciate /o'pri: fieit/ v. k¥ , B8

approximate /o'proksimit/ adj. 2y, k21

attaché /a'tefei, eto'fei/ n. (#:) (fipgs:
H) ¥R, PR

audio /'o: disu/ adj. Wy 5t iy

base price At

bed sheet i

binocular /bai'nokjula(r), bi'n-/ n. 384

business house p§17

calculator /'kaelkjuleito/ n. - & 52

call for tender 3 #%

catalogue /'keetalog/ n. # & HF*

catalyst /'kaetolist/ n. fE4LH

chamber / 't feimba(r)/ n. ;s WBe; 2iE

Chamber of Commerce @4

CIF (cost, insurance and freight) %5

clam / kleem/ n. #%

collation /ko'leifan/ n. ¥ %}

commercial /ko'mo:[al/ adj. B ; H55H

Commercial Attaché %42 %

Commercial Councillor’s office 45 £ % 4b

commission /ka'mifan / n. 4

compatible /kem'paetobl / adj. 25

compressor /kom'presa(r) / n. FE4EHL
compromise /'’kompromaiz/ n. & v. Z
consultant /kan'saltont/ n. Jiia]
conversion /kan'va: fon/ n. i
convert /kon'va:t/ v. ¥, Sijn
convert ... into ¥ -« #5460 5k,
councillor /'kaunsalo/ n. Jfa]; £ %%
cumbersome /'kambosam/ adj. Jik i i
deadlock /'dedlok/ n. &)
dealer /'di: 1a(r)/ n. 258575
dealing /'dizlin/ n. 3£, 35
defrost /di'frost/ v. B2+ 1958 / vk
dehumidification /'di: hju: ,midifi'keifan/ n.
3172

directory /di'rektri/ n. &35, HLiEW, 158
discount /'diskaunt/ n. $r#n

v. 18 (E48) WEBL; 4T
EL (elevation) {91 f
embassy /'embasi/ n. K fEE
enclose /in'klouz/ v. Bkt |
exhibit /ig'zibit/ n. J& &
EX WORKS (EXW) T.) 2z H¢tr
FOB (free on board) & 5
garment /'ga: mant/ n. 43X F &
illustrate /'ilostreit/ v. (JHESEIT2) #ibH



illustrated catalogue #54 P R Be BRI & H 3%
impede /im'pi:d/ v. %, Bk
in no case YA~
in reference to % F
indication /,indi'keifan/ n. 7, F~
infrared /,infra'red/ n. 21 7p2k
adj. £LAhkY
initiation /i,nifi'eifon/ n. FFuk, &HTF
input /'input/ n. A
enquiry /in'kwaiari/ n.
investigation /in,vesti'geifon/ n. &
ion /'aion/ n. B
irrevocable /,iri'voukaobl/ adj. A~ n] #5114
irrevocable L/C A~ ] 1 a4 i 5 FH iE
justify /'dzastifai/ v. N A4 B, Kye--Higp
kraft-paper box 4 j 4% 44
leading /'liz din/ adj. EEKY
lithium /'liiom/ n. 4
lockable /'lokabl/ adj. w] |4
MMI (man machine interface) APL—&ft
moderate /'modorit/ adj. H %)
momentum /mou'mentom/ n. #3J., HHE
negative /'negotiv/ adj. ZHEiy; ()
negative ion 1 1
norm /no:m/ n. FriE
obtainable /ab'teinabl/ adj. w3k 1%
offer /'ofa(r)/ n.
outset /'autset/ n. Frhh, F i
parameter /pa'remita/ n. %
photic /'fautik/ adj. Yei), S5XH KM

1) The development and expansion of a business depends on

Unit 1  Making Enquirvies i
pillowcase /'piloukeis/ n. fr%

pollutant /pa'lu: tnt/ n. {544 i

price list /i H ¥

prospective /pra'spektiv/ adj. A ¥ )
quantity discount %440

quartz /kwoits/ n. f13&

quotation /kwou'teifan/ n. g f

quote /kwout/ v. &t

radiation /reidi'eifon/ n. f&E5t

receipt /ri'si: t/ n. W dg

rechargeable /ri't fa:dzobl/ adj. n] 1 7¢ H. 1Y
reference /'reforons/ n. £%; &%, Wk; X &
requirement /ri'kwaiomant/ n. 3R
sample /'sa: mpl/ n. £

servo /'sa: vou/ n. filllk #4%;

sight draft B i 22

sizable /'saizobl/ adj. 24K

special order %Il 1%

specification /,spesifi'keifon/ n. HLi&
symptom /'simptam/ n. %4k

telegraphic transfer (TT) H{_

textile /'tekstail/ n. 541

the covering L/C #H3¢ #943 JH il

trade directory ¢ 557

transaction /traen'zekfon/ n. 325

transfer /traens'for/ n. #:; ik, #Bi
transnational company 5 52\ &)

UIM (user identification module) i PR Bl fi e
vibrator /vai'breita(r); 'vaib-/ n. #k#h 7
walnut /'woazlnat/ n. HH#k

Listen to two passages and fill in the blanks.

. for

no customers means no business. Therefore it is very important either for
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or an old one that wishes to expand into new markets or
enter into new fields of business activities to establish with

prospective dealers in the import and export business. But by what means can
a businessman get about a new market and
? Such information is usually obtainable through the

following

e i ]

’

Commercial Counsellor’s Office,
Commercial Attaché,

consultants,

TQ "0 a0 oo

ads in the media,

J- ;
k. enquiries from foreign merchants.

2) The way to assess the market potential is
where companies can exhibit and see what response they
can get from prospective customers. The Trade Fair is , and
a company exhibits a sample of its product at its stand. This is also a form of
publicity and the company representative will probably hand out their

or advertising brochures to promote the product further. Often
journalists write about the Trade Fair and sometimes companies hold
if they want to promote . Each different type of car,
bike, etc. is a model. All the made by a company make up its
range. The full range of goods is normally displayed in the company’s catalogue.

Listen to an enquiry and fill in the blanks.

We learned from of the Embassy of the
People’s Republic of China in Britain that you are
of silk garments. We are a large dealer in textiles and believe that there will be
for moderately priced textiles. Therefore, you
are kindly requested to send us a copy of your illustrated catalogues with details
of your and , and samples of the different
qualities of the materials used.

o R

R B R



