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INTRODUCTION

= What is this book for?

A New Oral English Coursebook for Business is for undergraduates, graduates and
business people who need to, or will soon need to, use English in their classroom or
workplace. This edition incorporates both Business and English to teach students the
step-by-step process of International Business and Commerce. It is intended to give
students the opportunity to practice their speaking and listening skills in English by pro-
moting realistic use of the language through individual, pair and small group activities.

= What are the unique features of this book?

The textbook consists of dialogues that cover one or two specific topic for each
chapter. Chapter [ and Chapter II provide students with an overview of the Internation-
al Business environment in the 21* century. The dialogues are focused on corporate exec-
utives making plans to enter the world of International Business. Chapter [[[ and Chapter
IV acquaint students with the practical aspect of doing business overseas. The dialogues
are usually between a buyer and a seller formulating and finalizing their business arrange-
ments. In the course of these dialogues, the commonly used business terms pertaining to
the topic are introduced in realistic situations.

Each Section opens with a concise rext that introduces the theme of the Sec-
tion. These introductory passages are intended to prepare students to gain an initial un-
derstanding of the subject of the dialogue.
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The substitution drills are intended to acquaint students with special terminology
and colloquial language to practice and improve communication skills in Business English,

so that they can become more confident, more fluent and more precise.

Commonly used expressions and abbreviations help acquaint students with English

used in business contexts.

There is a compact dictionary of commonly used words as an appendix at the end of

the book which frees the students from the trouble of refering to dictionaries.

Appendices at the end of the book also provide practical information and useful In-
ternet links to a wealth of resources that students can use for reference and further re-

search.

Specially designed exercises can help lead students to develop situational dialogues
and improve their abilities in translations. Students can use their newly learnt language
skills to develop new ideas, organize new thinking, enlarge vocabulary, and write, edit,

revise compositions of their own through the specific guidance of the book.

Teaching aid available to accompany the textbook is a CD disk recorded by Native
American Speakers. We are confident that the students will improve both their English
listening comprehension and communication skills through repeated practice including lis-
tening and imitating the CD dialogues. '
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Section | Global Economy
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i &L= Background Knowledge

Today, new products and services are being invented, created,
produced and sold in the global economy. The globalization of inter-
national business is becoming increasingly more important for busines-
ses of all sizes. Technological and scientific advancement has mobi-
lized economic activity through innovation of new ideas. Sophisticat-
ed communications have drastically reduced the impact of time and
distance involved in international commerce. Tariffs and barriers are
coming down to create open market around the world. All of these

factors have made international trade more vital than ever before.
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ok pok~1 Business Dialogue

[ The Board of Directors of AGTech Corporation is having a conference

with re ference to International Trade.
Mr. Smith; CEO, President
Mr. Jones: VP of Corporate Finance
Ms. Stevenson: Director of Research and Development
Mr. Wade: Executive VP of Marketing ]

Mr. Smith. I have called forth this meeting to discuss the possibility of promoting our
product (digital gadget) in the international marketplace. All agree that cross border
trade has greatly accelerated in the pass decades and will continue to advance well into
the 21* Century.

Mr. Jones: Indeed, in response to this extraordinary growth in import/export trade,

the opportunity for new business in the international arena cannot be overlooked.

Ms. Stevenson: I am delighted to be with all of you this morning. We can look back
on a relatively short history of our accomplishments, and in the years ahead. I anticipate
that AGTech Corporation will play an increasingly important role in foreign trade.

Mr. Smith: Thank you for the encouraging remark, Ms. Stevenson. I would like to
note that the views I express here today are my own. But I am confident that I speak for
all my colleagues on this panel in conveying the importance of meeting the challenges of a

rapidly changing and highly integrated world economy.

Mr. Wade: The growth in trade over the last 50 years has been remarkable, but

equally remarkable has been the shift in the products produced by our economies.
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According to a recent study, the products of digital technology, telecommunications,

computing services—now constitute the largest industry in the United States.

Mr. Jones: That’s a good point. What else but technology can explain the fact that

international commerce has continually grown faster than the global economy.

Ms. Stevenson: The exponential growth both in technology — facilitated trade and in-
vestment has required our panel to recognize that we really are operating in a different

world.

Mr. Smith: Mr. Wade, we all appreciate your foresight in promoting our digital gadg-
et product in the domestic market. Can you give us some advice as to how we can in-

tegrate our product into the foreign marketplace?
Mr. Wade: I personally believe that the timing to go global is perfect.
Mr. Jones: How do you figure?

Mr. Wade: There are many factors we need to take into consideration before we can
make a definite commitment to go global. We must also consider the benefits and chal-

lenges that come with international competition.

Mr. Smith: It is already 10:00 a. m.. We will convene next Friday morning at which
time we can continue with our discussion. Thank you for your valuable input
this morning.

(=282} Substitution Drills

CGEHATHAEFAGHEA 5% FEERH QAT OENL)

Tariffs and barriers are coming down to create

open market around the world. luxport vaxs blockades

Export tax, quotas

Levies, obstacles
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I have called forth this meeting to discuss the

- ; . . - arranged
possibility of promoting our product (digital gadget) bled
assemble
in the international marketplace. ]
organized

The opportunity for new business in the ]
i X global marketplace, ignored
international arena cannot be overlooked.

foreign country, neglected

world economy, passed over

We really are operating in a different world.

changed environment
altered surrounding

special moment in time

I personally believe that the timing to
enter foreign trade

join WTO
take part in world trade

go global is perfect.

We will convene next Friday.

Thank you for your valuable input. get together, helpful suggestion
meet, important contribution

gather together, useful insight

51 New Words

accelerate [eek'selorert] v. & speed up

barrier ['beerta] n. B FE,EHBY;v. URERIT blockade

benefit [bentfit] n. Fl3%;v. 32§ advantage

commitment [ko'mrtment] n. FIC, LT, KE L RIE, BWES,EZMR. KT vow
commerce [ kome(:)s] n. @ ,¥®5 trade

confident [ 'konfident] a. ¥fE0I, B8 certain

convene [ken'viin] v. 4, 84% ., 8;v. BE .44 assemble

convey [kan'ver] v. &k, Z8,. %8B, HHEVL] %X express



