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. P Who do you think is beautiful or handsome? Why?
» How can you measure beauty?

What makes each of these women beautiful?




» Why do different people have different ideas of beauty?
» How do ideas of beauty influence boys?

‘What Is Beauty?

| want to be just like youl

Ideas about what makes people physically attractive are always
changihg. When we think of a man who is handsome or a woman who is
beautiful, our ideas are influenced by who we know and where we live.
They are also changed by the era we live in. |

Kids’ ideas of what is beautiful are often shaped by the toys and pop
stars they see around them. One of the greatest examples is Barbie, a toy for

girls introduced in 1959. If Barbie were a real woman, she would be 2.1




meters tall, have a chest that was 96 centimeters, a waist of 45 centimeters

and hips of 83 centimeters. But she would only weigh 50 kilograms. These
unrealistic proportions not only persuade girls to think of themselves as
inadequate, they also influence boys’ decisions about how attractive they
find girls. ’

Adding to the image presented by toys are so-called “supermodels,”
women whose unusual appearance is used in countless advertisements for
clothing and beauty products.

How ideas of beauty are changing

Average size of models

Barbie 1950s-1960s | Today
- e e
Height 2.1 meters 1.7 meters i 1.8 meters
wmmarsas e . ~ . 2. e e e et p o A e o e 3 N
Weight 50 kilograms ' 60 kilograms | 50 kilograms

So, what’s the problem with having
unrealistic standards for beauty? Well,
there are several problems. For one, it
lowers a young woman’s self-image to
try to compare herself to someone she can
never be. Second, some young women
who cannot look like supermodels end up
starving themselves. Third, it’s expensive:
the beauty industry sells dissatisfaction
with women’s bodies in order to make a
profit.

(256 words) =
A supermodel and her daughter

3]



8 4
s Timed Reading
Start time:
End time:
My reading time:

A. Answer these questions.
1. What helps to shape kids’ ideas about beauty?
2. When was Barbie introduced?

3. Why might ideas about physical beauty continue to change?
4. Why are unrealistic standards for beauty a problem?
5. How have ideas of beauty changed since the 1950s?

B. True or False.

1. There is no common understanding for beauty.

2. Barbie was the most beautiful pop star in the 1950s.

3. Supermodels often advertise for clothing and beauty products.
4. To look like a model, many young women go on a diet.

5. Beauty industry seems to be dissatisfied with women’s figures.

C. Complete the sentences with information in the text.

1. The actor is handsome, that is he is physically__ .

2. Barbie’s proportion makes her perfect.

3. Supermodels are women with appearance.

4. In order to lose weight, Mary decided to herself.

5. This beauty shop made a healthy of $10 million last year.




Lesson Two

» What is a beauty competition?
» How does each of the characters feel before and after the

competition?

The Beauty Myth

A young woman, Amy, is standing at a mirror, admiring herself. She

wears a banner across her
chest with the words “Miss
Smalltown.” Friends Susan,
Ted and John enter. They are
excited. Amy turns to smile at
them.

Ted : Are you ready?

Susan: You must be
thrilled.

John : We just know you're
going to win the
beauty competition.

Susan: No way you could
lose! You’re the
most beautiful girl
in Smalltown!




Amy : I don’t know. There’re going to be 300 girls there! I’ m nervous.

Ted : Don’t be! Just smile and the judges will love you as much as I do!

I mean, as much as we all do. (looks down, embarrassed)
Amy : I’'ll try my best. I better go now or I'1l be late!

Amy rushes off stage. A few days pass. Susan, Ted and John are
reading a newspaper, whispering and shaking their heads. Amy enters,
dragging her banner on the floor. She looks down, crumples it up and
throws it in the garbage. Susan notices her and elbows Ted, who quickly
hides the newspaper.

Susan : Hello, Amy. Welcome back.

John : Yes. Welcome back. Uh, how was the beauty competition?
Amy : It was great, I guess. I mean, I didn’t win but ... .

Ted : I’m sure there were lots of other beautiful girls there.
John : Yeah. Lots.

Amy nods and leaves. The others turn to talk and don’t notice Amy

return to pick up her banner.
Susan : I can’t believe it!
John : Three hundred girls and she comes in last!
Ted : I never thought she was that pretty.
Susan : She’s nice though.
John : Yeah. Well, maybe Smalltown should have sent someone else.
| Maybe... .
They suddenly notice Amy listening.
Amy : (bitterly) I’ m still the most beautiful girl in Smalltown, aren’t 1?
Aren’t 1?

The others look down, embarrassed. They say nothing.

Darkness.
(300 words)



