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f£4% ( Communication )
P [6] /£ 4% (Intrapersonal Communication)
N FBr %45 (Interpersonal Communication)
2H 21 4£4% ( Organizational Communication)
B £ ( Group Communication )
KAXAE 3% (Mass Communication )
[ P 1% 3% (International Communication )
# Ak A% #% ( Cross-cultural Communication)
42 BR1% & (Global Communication)

i fE £ 4% (Health Communication)

N3 AL (Public Communication )

e
£ 3% 2 ( Communication Science)
15 (Model)
& #% #5258 ( Communication Model)
f& % % K ( Communication Factors)
P =5 RER/5W # 5 (Lasswell’s Model)
1 E LR/ TW R, (Braddock’s Model)
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e —35 AR 20/ 804 38 (Shannon and Weaver Model/
Mathematical Theory)

& 1% 13 #2 #2185 (Process of Communication Theory)
AR 9/ 5 35 A 2 ( Gerbner’s General Model of

Communication )
By 78— L 1B B PR K ( Osgood and Schramm
Circular Model)
Jith 37 28 B K Ak 15 #5455 =X, ( Mass Communication Model )
P37 42 g4 X, ( Dance’s Helical Spiral)
i K AR (Rileys” Model)
1B A5 ¥ 7 B 3h i3 FEAE 2 ( Message Interpretation Process Model)
ORERTER/ KAREE R (Maletzke’s Mass Media Model)
1% A-B-X 3% (Newcomb’s A-B-X Model)
W4 Al — e 3R B KRG S 2 (Westley and
MacLean's Conceptual Model)

e
&4k # (Sender)
¥ BF 5T ( Control Research)
{Z 7R (Source)
RN (SFITA) (Gatekeeper)
2k A5 (Model of Gatekeeper)
W% B (Agenda-setting)
HE 2R (Framing)
P U A B8 (Four Theories of the Press)
WA ) = Fp AR (The Media and Public Policy: Market,
Communitarian, Advancing)
K A% #%& B T B8 ( Functions of Mass Communication )
£ 3% 2 1 ( Control of Communication)
KAALE G B {4 ] ( Mass Communication System )
# 4 F AL ( Communication System of Socialism )
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i2 78 ( Channels)
fERE A (Media)
KA (Mass Media)
4 2H 21 ( Media Organization)
AN LB B B (Seven Milestones in Human

Communication History)
ENRI 44 ( Print Media)
i R ( Publisher)
R 4K ( Newspaper)
7% & (Magazine)
&l 5 (Book)
FL#f% ( Telegraph )
I~ #%& o5 %\l ( Broadcasting)
I~ 4% (Radio)
L ¥ ( Television, TV)
B8 (Film)
%5 Ik (Recording Industry)
B (New Media)
RS B9\ R ] ( Eight Principles about Media Literacy)
A 158 3 B B8R Z. ( Probability of Selection of Media)
fE¥& KR (Bias of Communication)
75 R A 318 (McLuhan's Theories of Media)

155 4 % B 5 #38 ( Meyrowitz’s Theory of Media)
%5 PUAY 17 (Fourth Estate)
A #) I §E ( Functions of Media)

BTN E
{5 &, (Information)

= B4k (Informationisation )
{5 B 414 (Information Society )
%% ( Noise )
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(67)
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JU4 (Redundancy)

J# ( Entropy)
{% B3 (Information Theory)

{5 B i B8 (Information Flow Theory) /{n By 8

(Information Diffusion Theory)
{75 (Signal)
5 (Sign)
5B 5 (Verbal Sign)
iE1E F £ 5 ( Nonverbal Sign)
5 H 3 i (Symbolic Interaction Theory )
3t [7] 22 56 75 FEl ( Common Experience )
1& Y % (Semantics)
#1422 ( Abstraction)
185 W45 (Character of Language)
1B 5 iR (Misuses of Language)
KARAERE K M %5 ( Content of Mass Communication )
51521 ( Readability )
Ef A5 (Accessibility )
,._,\ B ( Message)
jC'fab ( Culture)
e B A B /N2 438 B ) A 5 AR e v JER U
(Lowest Common Denominator, LCD & Least
Objectionable Programming, LOP)
¥ 5 (Rumor)
FA
2% X (Audience)
{575 (Receiver)
*t 24k ( Socialization )
% B2 B 15 (Hermeneutic Theory)
174 F X0> P2 ( Behaviourism Psychology)
A1 B 2% ( Cognitive Psychology)
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#5321 ( Balance Theory) (162)
Xf 7 B2 ( Symmetry Theory) (164)
VA A FR i ( Congruity Theory) (165)
TAHIA B 8 38 38 Theory of Cognitive Dissonance )
ZINHI— B ( Theory of Cognitive Consistency) (166)
{5 B AL FEFE 34 ( Information Processing Theory) (167)
3% AN 0> B ) 4% 5 ( Characteristics of Audience Psychology) (170)
8 A5 1 R B8 (Uses and Gratifications Theory) (170)
AN HH B — (3 ( Expectancy-Value Theory) (178)
B R G KB (Media System Dependency Theory) (179)
%ﬁﬁﬁﬁjﬁﬁﬁ??ﬁﬁﬁ #I 2 H1 ( Audiences’ Motivation
of Using Mass Media) (181)
3 MK B 358 M 0 BB ( Selective Mechanism of Audience) (181)
BRZAETESE LN R P 235 (Five Theories about Selective
Mechanism of Audience) » (183)
ZARE M ARTT K (Herd Behavior of Audience) (186)
3 AR 386 Rz 0 ( Antagonistic Psychology of Audience) (189)
KT 32 AR ) W2 B9 38 25 (The Evolvement of Viewpoints about
Anlience] (190)
Z R E (Value of Audience) (193)
% M BLF] (Rights of Audience) (194)
ISR (Style of Viewing) " (195)
BB AT REE A HI35 5 (Possible Effects of Media Violence) (196)
& + & ( Couchpotato) (198)
#2347 4 (Prosocial Behavior) (202)
A& 3% (Media Literacy) (203)
EEHR (205)
& 35 3 5 ( Communication Effects) (205)
T BB (Bullet Theory) (209)
‘H £ ( Propaganda) (211)
E%é%%@ﬁﬁ?ﬁ%(Hovland’s Study on U. S. Army) (216)
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75 FE oe A8 9 T B B A ( Functional Approach to Attitude Change) (222)
7 B i) 2 L 45 14 /E A FE48 ( Attitude Established by Classical

Conditioning) (223)
3 IR 192 T5 ( Persuasion Techniques) (224)
PR 1 H R, (New Models of Persuasion) (226)

+ R 19 31 IR JEL ] ( Cartwright's Principles of Mass Persuasion) (226)
AR /R B9 LRI L ( Lerbinger’s Persuasive Communication)  (227)

(7] 32235 S 7 48 (Indirect Effects Theory) (228)
A PR3 18 ( Limited Effects Theory) (230)
535 .0 38 3 1 % R ( DeFleur’s Psychodynamic Model) (231)
Wi % 7% 3145 4% ( Two-step Flow of Communication) (231)
£ 351 893 81 ( Diffusion of Innovations) (234)
7 15 B 8UAR ( Diffusion of News) (239)
& B % 5 (Moderate Effects) (239)
# #+ 315 ( Cultivation Theory) (240)
V7L 2R fi) 42 i€ ( The Spiral of Silence) (245)
5 = %4 5 (The Third-person Effect) (248)
A FH A 18 (Media Hegemony Theory) (249)
IR B B RR (Effects of Agenda-setting) (250)
SR8 B 3 ( Knowledge-gap Hypothesis) (254)
2 S 3 AL R ( Powerful-effect Model ) (261)
KARAE BRI 55 19 & FE B B ( The Development of the
Studies on Mass Communication Effects) (261)
R R (264)
f£4% B 5% ( Communication Research) (264)
7 18 % £ 5 i8 ( News Gathering and Report) (264)
]~ 45 ( Advertising) (270)
/N3t & (Public Relations, PR) (281)
B4 (Marketing) (286)
i 3% & 2 ( Market Research) - (292)

AR 22 55 % (Media Economics) (296)
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AL 7= Mk ( Cultural Industries) /& 3R Tk ( Consciousness

Industries )

BNhEMSE
% — 1B 1IE % ( First Amendment )
{5 B B H ¥ % (Freedom of Information Act)
#HE 3% ( Defamation )
B FARX (Rights to Privacy)
PR 37 357 B Sk U5 ( Protecting the Source of Information)
WA ( Copyright )
## 5 1% (Obscenity and Pornography)
(1996 4k {5 B %) ( Telecommunications Act of 1996)
X 5 A 1) 4E 1F 3,45 i ( Informal Controls of Media)
H 1 5 4% 59 A B B HL7E ( Personal Moral Philosophies )
77 & F M} ( Policy Book)
B Rl A1 B9 2 21 J7 4t ( Organizational Policies ) .
X EBENSIER R G (MPAA Rating System)
E WA# 5 (Ombudsperson)
¥ ™ ( Social Control in the Newsroom )
T F1) %5 % ( Pulitzer Prizes )
#1 E # R 2= ( News Bias)
¥ 18 70 45 38 BU 3% ( News and Editorial Policy)
A 5421k (Media and Socialization)
KRR RS (Mass Entertainment Theory)
KAt 4 (Mass Society)
YE BB ( Cocooning)
W& T 41 £ #4537 ( Status Conferral )
1% B FE A (Information Sovereignty)
AL FHAX ( Cultural Hegemony)
AL B 3 X ( Cultural Imperialism )
AL T 4L ( Commodification of Culture )
B F SR ( E-Utopia)

Hx
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(302)
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(303)
(304)
(305)
(306)
(307)
(307)
(308)
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(311)
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(313)
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(318)
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(319)
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EBFEETERIRMAX
216 % Yk ( Empirical School)
k3 % K ( Critical School)

B 22 75 88 % Uk ( Frankfurt School )
2 INEF % UK ( Chicago School)

7 B2k (Interpretivism School)

L E AL BT 55 2 UK ( British Cultural Studies)
EFE bt .24 7K ( Columbia School)
A ¥ Bl SR ¥62£ Uk ( Palo Alto Group)
A X F X3 (Humanism Theory)
I €43 #7316 ( Function Analysis Theory)
£ AR Pt 2 £ (Technological Determinism )
EET S P ¥ M I (Origin of American Social Science)
£ B 6 B35 0] B Y 32 B 41 &% &K ( American Sociologists
Who Initiated Communication Study Headmost)
B3R A BEE A (The Four Great Founders of
Communication Study)
BuURAA - L. i ( Wilbur L. Schramm)
B . A % JE # (Harold A. Innis)
BAa%tF - K. Bl ( Robert K. Merton)
ILBK/R - % 75 /59 ( Marshall McLuhan)
KR - 223 & (Walter Lippmann)
H & - #HBTIEH (Leon Festinger)
1A% - 4k (Norbert Wiener)
W54 - E. B 4% (Claude E. Shannon)
& - F 3 (Warren Weaver)

£+—&8 #FBEEHRTE

1
2
3
4

#1277 & (Scientific Method )

(324)
(324)
(326)
(331)
(333)
(338)
(338)
(339)
(340)
(341)
(341)
(341)
(341)

(345)

(349)
(357)
(358)
(359)
(360)
(361)
(362)
(363)
(364)
(365)

(367)
(367)

FE BRI 5T 194> 25 (The Classification of Communication Research) (367)

5 WA BT RO 43 #F ( Macroanalysis and Microanalysis )
71 7, ( Paradigm )

(371)
(371)
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1% 58 £ B 5 75 5 B9 4% 5 ( Characteristics of Communication
Research Methods)
1% 45 2£ B 5% 1 5 A 00 5 ( Standpoints of Communication
Research)
1245 2E W 55 77 B2 1 2 K ( The Hierarchy of Communication
Research)
(E3 2R H)— M #2 ¥ ( The General Process of Communication
Research)
fi21% ( Hypothesis)

JH 44 (Induction)

18 2¢ ( Deduction )

V394 5 38 2 2 [6] i B 2 ( The Relation between Induction and

Deduction)

H R % & (Causal Relationship)

| & ( Measure ) '

1 8 25 5 (Survey Research)

[5] % ( Questionnaire )

ViR ¥ (Interview )

Wi 2% ¥ ( Observation )

5L % ¥ ( Experimental Method )

M 23 Hr 1% ( Content Analysis)

411 ( Statistics )

PR & (Research Report)

MR SEFEMSL28ES 101 5

=i

Hx

(371)

(372)

(372)

(373)
(374)
(374)
(375)

(375)
(376)
(376)
(380)
(385)
(388)
(390)
(392)
(394)
(396)
(399)

(401)

(410)
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