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A MAGNIFICENT BOOK

| am delighted to announce that the book, “The Best of Architecture and Commercial Design in Japan” which
is edited by Mr.Hirokawa Keichi, is formally available for Chinese readers today.

Mr.Hirokawa Keichi has long been an old friend to the Chinese interior design field. Ever since | first met
him on the 1994 Conference, he has been working whole-heartedly on the academic interchange of the
interior design concepts between Japan and China. With his fluent Mandarin as well as his abundant
knowledge and dedication to the Chinese culture, he led us to appreciate the Japan interior design during our
Conference. Also, he made academic report for the Architecture Department of the Ching Hua University.

All his eye-opening efforts were received with warmest welcome.

On October 1995, he led a group of more than 20 Japanese designers to visit China. On 1996, he took up a
design project for a major department store in Beijing. | am sure that his recent publication of this book,

“The Best of Architectural and Commercial Design in Japan,” would arouse a general interest within the
design field. Also, it would served as a major reference to the upgrading and innovation of the local design
perspectives.

hEERRATFE 2K
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China Institute of Interior Architects Chairman
Zeng Jian
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Makes Bricks into Jades-Stepping into the 21* Century

Brick is a product of soil;rocks are formulated throughout hundreds and thousands of years.,whereas arts are
the masterpieces of culture ever since the beginning of human history. And | have finally accomplished my objective
that has kept in my mind for years.

For the past 10 years,| have been traveling in China.Taiwan.Hong Kong and Japan,in order to take design
projects as well as handing the international trade business. Also | was invited to make speeches in the universities
and undergo academic interaction with various associations. These experiences were very rewarding to me.

Within the past few years.the economic development of China has been making prominént progress,especially
in the construction infrastructures along the coastal regions. Also.in the aspect of education,major universities and
design schools are making great efforts in training professionals as well as publishing new books on their works ev-
ery year.In the meantime,related reference books are pouring into the Chinese market from all over the work ,which
give a considerable impact on design concepts and idea motivation.

Back to the ancient time Japanese culture has been greatly influenced by China which resulted in making the
living habits,as well as the cultural background structure and colours of the two countries are very similar in many
aspects. In a sense,we can say that our people are more inclined to Japanese design. In order to provide further re-
search materiats for the design schools,universities and business sectors of China and Asian countries,this collec-
tion contains the most elite and outstanding architectural and commercial space design of Japan.| would like to en-
dorse it to you.hoping that the publication can contribute by offering the slightest influences to the design industry of
China.

My special thanks to Mr. Zeng Jian.who is the Chairman of the China Institutc of Interior Architects,for his sup-
port and encouragement. Also.| have to thank every assistants,such as the editors and translators,for their hard

work and cooperation.

#HEZABEABHRRRITRINE BERZER
HEABRERIT#HASH RKRREREGER K
Japanese Society of Commercial Space Designers
Member of International Relations Committee

Chairman of Union Art Japan Corp.
»
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Hirokawa Keichi Jan. 1999
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| Vol.2: Cultural, Public Facilities and Signs Design
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l Vol.3: Major International Exhibition Show & Window Display Design







o M
\‘M\‘ ‘ i \‘W

:

.

i
i

Gt

e

i

i

i

Mrﬁ

il h

Il m
lu
i W . 4’

l i

” | I
f” !0‘ é?‘ ‘Jﬂ VW

L W ‘ '%u

“/
H \\
i

il
‘uw
\

it
‘}u/h i ’/ﬂ “ dl

h‘{ \/
: Wf’

i

l
(L w{
i H‘ i

‘ }h‘ ‘”‘

‘W

/

} \(W |
mﬁf

\M‘
V, v

JM

W‘.‘/f:‘j‘:“’




e o
JCDTHIVKE

Commercial Space Design Grand Prix

BLERAXHELEVS— Tokio Marine Oyama Training
Center
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Commercial Space Design Second Award
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Sekisho Honda Fureai Land

place = Yawaramura

plan
design & supervision \kira Kur
Architect & Ass ¢

construction =—5Shimizu

>ekisho

client Sekisho
photograph Na i
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Commercial Space Design Second Award
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Hatoyama New Town Towncenter

place = Hatoyamamachi, Saitama
plan=—=Japan New Town Development,
Akira Kuryu Architect & Associates
design & supervision = Akira Kuryu
Architect & Associates

construction = Shimizu

client=—Japan New Town Development
photograph =— Nacasa & Partners
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Commercial Space Design Second Award
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Sun-Aqua TOTO

place J
design & supervision =—

design & supervision —

construction
client
photograph
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