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A. Spet Dictation

Designing and producing an event—whether it be a meeting, corporate event,

(1) gala, (2) , convention, (3) or other special

event—have been compared to directing a movie but is actually more like a

(4) . It is a high-wire act without the safety nets. Once your event starts
there are no (5) . I’'s done in one take and there are no dress rehearsals.
You are simply not able to (6) —as you can from a movie script—of how
your guests and suppliers will (7) . But (8) . Any event,
whether iU’s for 50 or more than 2,000 people, (9) . Never forget Murphy’s
Law ; (10) .

B. Multiple Choice

Directions ; In this section you will hear several dialogues. After each dialogue, there
are some questions. Listen to the dialogues carefully and choose the most appropriate

answer to each question from the four choices marked A, B, C and D.

Dialogue 1
1. What's the purpose of the product launch?
A. To invite some customers to hold a party.
B. To increase the sale of the new product.
C. To investigate the sale of the new product.
D. To decide how much money is needed to promote the new product.
2. What should be decided before an event is put into practice according to the
dialogue?
A. The number of the customers being invited.
B. The amount of money being set aside.
C. Daies and venue of the event.

D. The objective and budget.

Dialogue 2
1. What makes the woman go in a hurry?
A. The exhibinon.

.2.
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B. The equipment and facilities of the exhibition.
C. The weather report.
D. The storm.
2. What can be inferred from the dialogue?
A. Many external factors such as the local laws and even weather will have an
effect on the success of an event.
B. The equipment and facilities of an exhibition should be taken good care of.
C. An exhibition employee should listen to the weather forecast from time 1o
time.
D. Exhibition employees should cooperate with each other.
Dialogue 3
1. What are the major responsibilities an event-planning manager has?
A. To give advice and consultation about an event.
B. To estimate the preliminary cost of an event.
C. To manage everything well in order to ensure the success of an event.
D. To have a talk with the sponsor of the event.
2. What should be decided in advance?
A. The sponsor.
B. The goal and the budget.
C. The internal and external factors.
D. The event committee.
3. Which of the following may not necessarily be considered during planning an
event?
A. The targeted audience.
B. The location.
C. The transportation.
D. The local municipal government.
4. What requirements should an effective event team meet to ensure a successful
event?
A. Tt should be staffed with some professionals.
B. It should match the skills and areas of interests to the areas of responsibilities.
C. Each member should keep in mind clearly his/her responsibility and cooperate

with others.
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D.

Every member of the team supports the manager.

Dialogue 4

1. What questions are interviewees asked in the survey?

A.
B.
C.

D.

What are the best channels for demonstrating products and services?
Are exhibitions the most efficient way to do business?

What are the best channels for building relationships with customers and
prospects?

Both A and C.

2. What conclusion can be drawn from the survey?

A

D.

Exhibitions have been considered as the most efficient way to do one-stop
business.

For many companies, exhibitions have become inseparable from their
business.

Companies have been increasingly aware of the importance of meetings and
exhibitions.

All of the above.

3. According to the dialogue, why can a trade fair be effective for businesses?

A.
B.
C.
D.
4. All
A

B
C.
D

There are top-level buyers.

There are major players in the industry. .
There is a most direct contact between the exhibitors and attendees.
Attendees can ask questions directly.

meetings and exhibitions are not successful because

The MICE industry is a promising industry.

Even the smallesl fault in various factors will influence the effect.

More and more companies are involved in event-planning.

It’s hard to control the number of event planners and attendees.

C. Passage Dictation

Directions : In this section, you will hear a passage. Listen carefully and write down

what you have heard on the tape.
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Section Two Interpretation Activities

A. Sentence Interpretation

1. Fill in the blanks with the equivalents of the following words.

(1) retailer

(2) recreation facilities
(3) EFh3# %

(4) Bl

(5) Bu

(6) HENE—T
(7) iz 3 &L

_{

2. Read aloud the following sentences to your partner and translate them into

Chinese or English.

(1) Comparing both conventions, the bigger difference is size.

(2) What’s more, they lock for atiractive locations, recreation facililies, choice
of restaurants, etc.

(3) It was E. F. MacDonald who innovated the idea of incentive travel.

(4) One big advantage of exhibiting at this show is that we can meel retailers
from all over the country.

(5) By this design, you can easily find the show you want to visit.

(6) /B2 X437 seminars” F{1“ conventions” g7 RN A ] 3& W) & ijiug?

Oy
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(7) YRULHIANGESERE , “ congress” 7ERK ML i (AT, HLA T Elbr &0,
(8) B, ik RMAMRATRIZE S — T RATH Lo

(9) FEWZRRTEA A, o ff 45 i 6 o s Fob K i 07

(10) FAY R E U A T LW B0 id BEK

B. Passage Interpretation

1. Fill in the blanks with the equivalents of the following words.

(1) overlap (5) HHARNK
(2) quantify (6) 5B &

(3) premise (7) AIA)
(4) RHREK (8) Fieftfy

2. Read the following passages and translate them into Chinese or English.
Passage 1

Meetings, whether they are conferences or conventions, increasingly overlap
with incentive travels. This is because companies both at home and abroad are
attaching much importance to rewarding good performance of employees.

Association meetings are staged where local associations are highly active. Many
international associations, like the World Exposition Organization, choose a venue
for practical reasons including the supporting interests.

While the meeting indusiry is concerned with communicating information, it is
hard to quantify the different types of meetings involved. What makes up a meeting
depends on the minimum number of attendees, the duration of time, the subjects or

activities and sometimes the type of premises.

Passage 2

[l P22 i — o, J MR 2 SR 2 B T E RN AL 2, 3 B R R O IR S 55
BWBR BN K. — B3R5 RSN 2 8 R AR, S T
A A ST R B, BN K, DA T 0 8 L B A2 6 R W,

JERTTRE A B C MR A, BUE B & U — K, A AT & HR 8T BT
JEOL, UMRIIETRS B B AL E

.6 -
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2 i Section Three Speaking Activities

A. Specialized Terms

Match the expressions on the left with the best equivalent Chinese on the right.

1. event A, BO S UORRIAE
2. sponsor B. &l

3. planner C. 5&#

4. attendee D. ¥FBAEA

5. venue E. RENESN (&R TR
6. convention center F. HiHAE 2 Al
7. keynoter G. #ahh

8. CVB ( Convention and Visitors Bureau) H. %DU)QJ‘%EJ

9. CMP ( Certified Meeting Planner) 1. &JFkiF

10. DMC ( Destination Management Company)  J. {EMEIEXIIP
11. PCO ( Professional Conference Organizer) K. £3URHE

12. post-conference tour L. &G

B. Sample Conversation

(A foreign planner calls the sales office of Shanghai Convention and Visitors
Bureau. He asks various questions about holding an annual association conference in
the city. The clerk at the reception desk is answering him by providing the information

involved. )

Clerk ; Shanghai Convention and Visitors Bureau. May I help you?

Planner: Yes. I'm John Stevens calling from New Orleans. We're planning to

L7



