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BORNIRN,

Since its publication in 1992, Business Chinese
(Intermediate) has been well received by people from
all walks of life and adopted by many universities,
schools and self-taught learners. Since its publica-
tion, China’s situation of economy and trade has un-
dergone great changes, providing many new contents
and expressions worth learning. We have also accu-
mulated experiences in our teaching practice and
listened to comments from different sources. We feel
now it is the right time to revise the book and publish
the revised edition.

While maintaining the format and the merits of
the first edition, the revised 2001 edition of Business
Chinese (Intermediate) is the outcome of a compre-
hensive revision. The book has been extended from
20 lessons to 40 lessons, and is now divided into two
books. The original contents have been adjusted,
with new topics and new expressions in the realm of
economy and trade added. Book One mainly deals
with trade in goods, with business negotiation at its
center, with new modes of business operation such as
“credit management” and “business on the net”
added. Book Two takes “broadly based economy and



trade” as the main content. From the angle of “the setup of all-
round opening”, it unfolds the various fields of economy and trade
and their specific substance and language, thus being better suited
to the contemporary economic and trade practice in China and all
over the world. We believe that this new edition will, at a higher
level, meet the needs of teachers and learners.

The English translation of Business Chinese (Intermediate) is
done by Professor Huang Zhenhua.

Huang Weizhi
University of International

Business and Economics

February, 2000
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the First Edition &

Along with China’ s opening to the rest of the
world, there has emerged an unprecedented upsurge
among foreigners in developing economic cooperation
and trade relations with China. This growing “heat
in economic relations and trade” has added to the
“world’s desire to learn Chinese”, which has spread
like wild fire. In order to do business in China, many
businessmen from all over the world wish that they
could learn Chinese in three, five, ten or fifteen
days. Faced with this “heat in economic relations and
trade”, we have compiled this textbook so as to meet
the desire of foreign friends to learn business
Chinese.

This book, Business Chinese (Intermediate), is
a textbook of Chinese for specific purposes, which is
meant for those who have already acquired elemen-
tary Chinese. It consists of 20 texts, with 1016 new
words and expressions in all. Its contents cover all
aspects that concern a foreigner doing business in
China, from the channels of establishing relations to
all the links in the chain of business negotiations. It
also introduces such phenomena as the foreign-funded

enterprises, special economic zones, open cities,



town and township enterprises, markets for farm and sideline prod-
ucts, and China’s reform and open policy, which have emerged in
China during the past 10 years and more. These contents reflect the
new situations, new topics and new expressions used in foreign eco-
nomic relations and trade since the adoption of the policy of reform
and opening to the rest of the world. Each lesson comprises a text,
new words and exercises, three parts in all. All the texts are in dia-
logue form, read with standard Chinese pronunciation. The new
words are introduced with pinyin and English explanations. Exer-
cises fall into Sections A and B. Section A consists of exemplifica-
tions and exercises on key words and expressions, while Section B is
mainly for the purpose of flexible utilization of the linguistic knowl-
edge learned from the new lesson, and also for the recycling of what
was learned in previous lessons. Also included in Section B is a short
article which is lively and humourous. These short articles provide
the leamers with broad knowledge about present customs and condi-
tions of the Chinese people. Getting familiar with these customs and
conditions is also indispensable for foreign friends to do business in
China. Considering that a textbook of business Chinese at the inter-
mediate level is rather specialized with a fair amount of difficult lan-
guage, we have translated all the 20 texts into English and attached
them at the back of the book as an appendix. We hope that this will
help to reduce the difficulties in learning, and to develop a more ac-
curate understanding of, and a higher level of proficiency in, the
Chinese language. A vocabulary list is provided at the back of the
book.

The usual format of a Chinese textbook for foreign learners is
that each lesson consists of four parts including a part called notes or

7



exemplifications. We have not exactly followed this format, but
have omitted the notes and examples. Our reasons are as follows:
For the points that the learners should have a good command of, a
mere understanding on their part is inadequate. We must ensure
that they can use them competently. Therefore, the notes or exem-
plifications must be followed by the right amount of effective exer-
cises. However, for those points that the learners do not have to
master, the learners only need to look them up in the dictionary for
the sake of understanding the text or the new words, or else a brief
mention in the classroom teaching will be sufficient. There is no
need to include detailed notes and exemplifications for these points,
and thus a large amount of the learners’ energy can be saved.
Professor Sun Yuzong, a professor of foreign trade theories at
our University, went over the manuscript so as to ensure that the
knowledge embodied in this book about foreign economic relations
and trade is correct. Professor Huang Zhenhua, Dean of the Faculty
of International Business Communications of our University, did the
English translation for all the texts and explanations. In the course
of translation, he also suggested many valuable amendments to the
contents of the book. Ms Angela O Connell, a British expert work-
ing at our University, went over the English translation. And final-
ly Professor Sun Weiyan, President of our University, went over
the manuscript of the whole book. Leading members from the office
of the Leading Group for the Teaching of Chinese to Foreign Learn-
ers have provided concrete guidance and financial support for the
compilation and publication of the present book. Leading members
from our University, and comrades from our University Press and

Foreign Affairs Office have also given substantial support to this
8



book. I hereby extend my heartfelt thanks to all those who have

made contributions to the compilation and publication of the present

book.

Huang Weizhi
May, 1991
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