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Two Basic Ways to See Growth
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There are two basic ways to see growth: one as a product, the other as a process. People
have generally viewed personal growth as an external result or product that can be identified and
measured. The worker who gets a promotion, the student whose grades improve, the foreigner
who learns a new language — all these are examples of people who have measurable results to
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show for their efforts.

By contrast, the process of personal growth is much more difficult to determine, since by
definition, it is a journey and not the specific signposts or landmarks along the way. The process
is not the road itself, but rather the attitudes and feelings people have, their caution and courage,
as they encounter new experiences and unexpected obstacles. In their process, the journey never
really ends; there are always new ways to experience the world, new ideas to try, new challenges
to accept.

In order to grow, to travel new roads, people need to have a willingness to take risks, to
confront the unknown, and to accept the possibility that they may fail at first. How we see
ourselves as we try a new way of being (HHHI AT ) is essential to our ability to grow. Do
we perceive ourselves as quick and curious? If so, then we tend to take more chances and to be
more open to unfamiliar experiences. Do we think we are shy and indecisive? Then our sense of
timidity can cause us to hesitate, to move more slowly, and not to take a step until we know the
ground is safe. Do we think we are slow to adapt to change or that we are not smart enough to
cope with a new challenge? Then we are likely to take a more passive role or not to try at all.

These feelings of insecurity and self-doubt are both unavoidable and necessary if we are to
change and grow. If we do not confront and overcome these internal fears and doubts, if we

protect ourselves too much, then we cease to grow. We become trapped inside a shell of our own
making.

1. The worker who gets a promotion, the student whose grades improve, the foreigner who
learns a new language — all these are examples of people who have measurable results to
show for their efforts.
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2. The process is not the road itself, but rather the attitudes and feelings people have, their
caution and courage, as they encounter new experiences and unexpected obstacles.
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3. We become trapped inside a shell of our own making.
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adapt — vt. [ +to] E R internal — adj. W fE8
caution — n. /vt. E}iL landmark — n. ARiRbEE SR (A2, )
challenge — vz. /n. 3, measurable — adj. TM|-F 4
confront — vt. & % obstacle — n. ##%
curious — adj. ¥F¥ 44 overcome — vt. #Jk
determine — vz. & & passive — adj. &y, HRE
encounter — vz, i§i§ process — n. it #2
experience — n. /vt. &) promotion — n. L4, 34
external — adj. ShAEHG shell — n. %
hesitate — vi. #H#% signpost — n. %A%
identify — vr. #42 timidity — n. A2k
improve — v. & &, #% trap — n. B£ v. Bix
indecisive — adj. % & W4 insecurity — n. R4

by contrast 4§t T
perceive / view- .o as- .. }l% ------ ﬁ{& ------
tend to +v. MG F

happy, carefree childhood TG TG & Ay P o B4
troublesome adolescent period 451 i) 75 /> 4E HA
linger at life’s crossroad £ A4 +<£ 5 O 4k
make one’s mark / fame in the world i A 34
bounce back and make a fresh start in life ERIES:, EHTETEE
Being middle-aged, no tea party. ABIFP4ERAS (EE AT BT 4 50580 B &
MRER, BRI ERBEERN—TEEE),
be over the hill ETFHEE, FiaER
in one’s declining years X\ Ji5 4F
oA
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