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[Picture]

WELNB TR
[Chinese Outline]
AR S AL E P B E KIE | advertisements; commercials; roles;
I A. RINEELF“BEHEAMEFHE S | in the ever-changing and fast-moving
“BEBHBEFR O ARERE, world

[Sample Gem]

The Role of Advertisements in People’s Life

A close look at the picture will reveal that there is a man trying to sell some mellow wine

that he has brewed. He is anxiously waiting for customers to come and buy his product.

Unfortunately, he lives at the end of a long alley, and for this reason no one knows about his

wine.

In this respect, we can find that many businesses have flourished as a result of

advertising their products. This mellow wine seller is suffering customer loss as he pays little

attention to the role of advertisement. Information is much needed by the consumers of a

particular product in order to ensure good sales of the product. In the ever changing and fast-

moving world, drastic competition makes businessmen to take measures in order to

010
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strengthen their brands among customers. One of the measures they take is advertisement.
We can see various advertisements in Newspapers, Magazines and Televisions, which are the
sources from which consumers access information. _

Through advertisements, people can have knowledge of the utility and function of a
commodity they want. In other words, an effective advertisement can raise the purchasing
power of a customer. In brief, advertisements have played a significant role in people’s life

by making an allowance for choice of desired commodities.

[ Translation in Chinese ]

FREXBEEESEHERE - MAEENEACRMMOMETET. EAIMEREN
EHEH, BEROE, XAGESETHEL. EEME, RAFBEMBRRE.

ETH, RINGEEAHZEESHEEMAKk. XMEFRLZRT I ENEMR EZBETH
HRE., HTHEHSOGE EERETR-ITREERNEERERLER., £ESX
ARSI R B A TR BB 0 S ik B R SR B — S R HE T T 3% 2 BN 5 i R RO
i RS, ERK. ZEMEIXERMNKRGEEHERL, RITEEDEASHEK
.

B AfEEEmE AR AE RN ERROME. REZ . AR E6E
EHMESH., B BT R aREER, T EEAMMEEPREEERNMAA.
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[ Picture]

[Chinese Outline]

R, —2 A% RMBAEF AR, — 41 | fashions; facelifts; a beauty salon;
BE “ANTEELTNELE, M. ARMB, | to make a show; for; against; argue
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[Sample Gem]
Whether Having a Facelift is a Good Thing

In the present days, it has become common for people to have facelifts. This is a fashion
whereby people flock the salons in order to change their natural appearances to others of
their own desire. We can get the effect of such a fad from the picture. From an
advertisement posted on the bus, a girl has been completely transformed from her previous
being to extremely different features through a facelift exercise.

This kind of makeover happens within a few days or months, where after one is made, a
beautiful girl or a handsome boy emerges. Going for facelifts has almost tended to be in
vogue for young girls and boys. However, some people do not agree that facelifts are good
things.

Different opinions are held towards facelifts. Youth believe that if they are increasingly
beautiful or handsome, they will get more job opportunities and promotions and in other
instances increase attraction towards the opposite sex.

However, other people hold opposing opinions. One reason they argue is that natural
appearances are unique to people and should not be changed. Facelifts also cost so much
money with more money being spent to maintain the borrowed features.

To sum it all up, people’s attitudes are divided towards whether they should go to have
a facelift in a beauty salon or not. Some people agree, while others are against it. In my
view, I think that we live in a free world where people have the right of choice. So if they

think they should have facelifts, then they should.

[ Translation in Chinese]

me, BAMAMNKRCRBRERT . I THOFMKBREXENER  BABERC K
iR, EXEERMNERZIAXRNSHER. BP—FEBEE LY H L, - t@Ed
BRALEAEZBENIBARARR.

RMEAFEILRIEA. BEERE, — 1M E2LHRBRAEELET . BEEFBATIL
FERHANNH. R FEAFANIBERBGTFE.

MEBRAGFEEAAHNE. ERAANEBCANBER el ine CRETERRE
RS, S ERBHE X RIS T,

R BF—BAHBHREL. BHZ—REANBAIRRMFEN, A, BAH
EARDE B BUEELZ R LR X BB R .

SRR, AT EEREXLERBAREARRS. AFHRFRZE . AR, EREX,
RIVEFTHE—-PATUAHEBENHR. NREARBEACHXES BREEE.
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[Picture]

[Chinese Outline]

BIBTRILETHNE 1, £ AT T F | innovations; creativity; initiatives;
A5 AR EEAE TR KK, B | pioneers; contributions; to plough
BEEBH“BLOWR”. TFHT RX¥H Y | new ground; Sir Issac Newton; a
B eeeeee HEPHE,EEFBRAFH TR, | rallying cry for

0%

[Sample Gem]

The Importance of Innovation

The drawing exhibits Sir Isaac Newton. This image shows his discovery of the law of
gravity through an apple that dropped from a tree. This invention made a significant
contribution to the scientific community. Copernicus who is a scientific pioneer posed, “The
Earth revolves around the Sun,” and this ploughed a new ground of astronomy.
Undoubtedly, innovation is an impetus of historical progress.

The life we are living in now is far more civilized than that of our forefathers, thanks to
innovative technologies. The progress in transport is one of the major hurdles technology has
helped us to jump. The invention of steam engines and its gradual improvement has brought
about great changes to our lives, hence making out lives easier and better. Technology went
to the air through the replacement of the propeller-driven airplane with the “Jet plane”,

Needless to say, innovation has promoted economic development many nations and

helped powerless nations to turn into a powerful ones. Through all this we find that

e 4 .
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innovation has played a significant role in the development of nations. I firmly believe that
there needs a rallying cry for innovation and support of scientists through appreciation of

their work and by giving them moral support where need arises.

[ Translation in Chinese]

XIEEERMEFAER - FHE L. WEFR METERFELTRIAT HHEIISERE.
X—-ERATFTTHRERERNTAR. AN FEBRTFHRBRL “WRESKNHERE”, XHBIT
WTRICFMBOE,. SR, EHED LRI IES T,

HFRE S, RN BAMNE ST RIEENECH., CENHLRER LR RN
BN — KRR, BEVIWNEAREZSHE DARMNWEEFRTEROBUE, FAEEE
BEF.E5SH. AP EXS AR LA T 8L L.

WR EFEEDIERNEF AR FPHERXRHBFLR, ELFAXEEHE, RI1EH,E
FHEEREBRTREEEFEENER. RBRAN MRLE,NETFREZBMTEF. X
IR B AAT, AT R E R R
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[ Picture]
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[Chinese Outline]

BB AESAERLE. £/VE%)S | package; packaged; packaging; sing-
MWRFERTA;AESEHARBIR S | ers; products; defects; virtues; sim-
BEHRLA,IEZEIXTNEE, £ | plicity; sophisticated; to discourage
%, B, BIR AN, AR RAE .

2

[Sample Gem]
Do not Advocate Packages

This cartoon shows two men and a small girl. Looking closely, you will find a moon

cake which is neatly packaged. The bone of contention comes in when the customer realizes

e 5 .
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ho much this moon cake would cost him, The package costs 888 Yuan, but there is only
one moon cake in the box. The man who has a little girl says to another man “What we
actually need to promote is decency and modesty. ”

This picture should remind us to pay attention to simplicity and avoid sophistication. In
life, packages do not only comprise of products, there are also packaged professions like
singers and interviewers as well as services., These packages only have exquisite appearances
but no substantive contents. Those singers who are packaged always sing out of the tone and
talent, whereas the interviewers are only praised to have virtues and no defects.

Packages can fool our eyes as a result of festivals or euphoria. Packaging also destroys
our unsophisticated cultural traditions and contributes to the mentality of waste since you end
up using more money for a cheap product incurred in the packaging whereas the most
important thing is the product and not the package.

Better said and done, we should campaign for the discouragement of all exquisite
packages in order to see the true nature of things, reduce wastage and advocate for

simplicity, with no room for sophistication.

[ Translation in Chinese]

BEPE-NTBAN-NLE, BB . REEA-SLERKENAN., YLEXEHT
XEAgmENE  BENESRRATNE, X—EBE 8T, HEBERAE—TAB., #HE
NEBHAX 5 — AR EEZE SR S .

REEBEBEATERERMN, BRER. EAEP QEIFARABRE S HLEFEL U
BRS, b FRplE . XL AERRMNIR BELHRMAER. e nmRe
TEEKAT B, AR, MR A E B R AR ERE RS,

HTRET B R E R, GRS RIRRIIWRE. RIOETEENEEZELE -1
RIFRE R MRBHOE=AARECE D OEORERERERNEIOES . & RR
TTRFBHOE.

B2, BATRLE R T B8 F W WA 1M T B BT B R BN 3 /0 I8 %% 3R A , i
AEBEFE,
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[ Chinese Outline]

LS EFERNAL B, MBEAFTE | gifts; perturbed; self-reliance; to
WEABEMFE . LWHAEADESE S, M | ask for (demand) ; hardworking pays
AR—RMBI ., —5F3F,—3WIK. | off; rewards

i s A A B4R .

[Sample Gem]
Learn to Give

Looking at the picture, we can see a man who has been presented with many gifts. From
the facial expression of the man, he doesn’t look to be excited about this. In fact he looks
perturbed by the fact that he has been honored with gifts. He is therefore reluctant to accept
these gifts. This manifests to us that we should not always accept gifts sent by inferiors,
colleagues, and our friends. Rewards are given to those people who work for them.

Nowadays, a large number of people are unwilling to pay on their own efforts to acquire
returns and always ask demands from others, expecting to reap fruits without sowing. For
instance, some senior leaders do not serve the people, but they expect others to send them
gifts in festivals, such as The Spring Festival.

Self reliance and hard work should be portrayed by people who expect to be rewarded.
The common people should also shun the tradition of accepting gifts from peaple when they
have not done anything to earn the good gesture.

In a word, people should reap where they sow. This will ensure that the community will

live harmoniously with the much needed virtue, respect and self reliance.

[ Translation in Chinese]

XA, — N ANERTHRE T ALY . AR RBETTUE S, MUES R NS, BE
E i EERKBXEIYEAE, FRFEREETXELY. BR, BRI ZKT R FE AP
REFLy . EHRZE THRERMA.

A, MEALREERBCE I RFBER. RMEL M AR FERFME. Lk,
FUBRESANARES, A AAEFE TSN HrbEiL.

ANERKBERREBNEEMEETIE, L8 ARBT AR BEZH NG &,
T ERE SRR ALY .

BZ BHMARBIR. XEHELSTIE ANEFEE HLEEE . AHEE,

07.
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[Picture]

[Chinese Outline]

REFZETHERMN I A KRITHIE, | distinctive; festivals; to gain the up-
ARTHBSBRRREELY H,. % B | per hand; traditional; s major; sce-
RSB % AR, PR E MR B 3C | nario

1t

RIE3 L

[Sample Gem ]
The Traditional Festivals of Chinese

The picture portrays four distinctive festivals. They include, from left, Christmas Day,
Dragon Boat Festival, Mid-Autumn Day, and the Spring Festival. Christmas Day is a foreign
festival, whereas the other three are our own traditional festivals. However, foreign
festivals are increasingly becoming more popular here in China, thereby unknowingly gaining
an upper hand and gradually becoming major festivals in China.

One of the factors accounting for this scenario is the fact that Chinese people are
increasingly being influenced by foreign cultures, such as movies which are very keen on
foreign festivals, endangering the heritage of our traditional culture. The traditional festivals
are virtually our national festivals that should not be discarded.

All in all, more weight should be given to our very own traditional festivals for the
betterment and strengthening of our culture at the expense of the foreign ones since they are

the major causes of cultural erosion.



