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Abstract

Based on the theory of media-system dependency, this book
analyzes and explores China’s market-oriented media reform after
China’s accession to the WTO, focusing on two issues; one is about
the media’s status of becoming market players; the other is about
market competition of the media.

First, this book gives an overall review of the WTO agreements
on China’s media. China joined the WTO as a developing-nation.
Compared with other members who joined the WTO as developed-
countries, the status of being a developing-country in the WTO
entitles China to enjoy more privileges whilst assuming relatively
fewer duties. But with the economic development, China has to
accept the whole framework of rights and duties of the WTO, by
which China is expected to take more responsibilities. So, the
principles and rules embodied in the WTO provide an outside
reference for China’s domestic rules and regulations. As far as
Chinese media are concerned, the opening of the media market is
inevitable in the long term, although there were limited
commitments made in existing WTO agreements. Due to the
ideological nature of the media, it is necessary to protect domestic
media to some extent. However, too much media-protection will
stifle the further development of the media market.

Second, this book analyzes the changes to the political-

economic environment and the media-state relationship after China’s
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accession to the WT0. As a member of the WTO, China has to
abide by some worldwide principles, such as fair competition,
market transparency and trade freedom. This has propelled China’s
government to adjust its economic-political rules and regulations,
and even restructure its economic system as well as political system
to some extent. Consequently, the media are endowed with more
autonomies as well as being more commercialized, although still
controlled tightly by the party-state. Against such changes and non-
changes, what shall be introduced into the media-state relation
model is a legal framework that can grant the media a relatively
independent status. This is the precondition for the Chinese media
to function properly as the market players.

Third, this book analyzes the media’s dilemma of becoming the
market players but lack of corresponding property rights. In market
economy, as the market players, the enterprises shall hold three
rights: private property rights, self-decision rights and profit-
seeking rights. Among them the key one is private property rights,
which means that individuals or groups have exclusive rights to
control over the property. But the China’s media are still put under
state/public ownership, by which there is no real individual owner
who will take pains to watch over the media operation. So, the
China’s state-owned media have been harassed by the principal-
agent problem, which manifested in journalism corruption,
extravagance and other irresponsible behaviors. Only endowed with
property rights could the media practitioners behave responsibly in
their new roles of being the market players.

Forth, this book discusses market competition of the China’s
media. In essence, market economy is a competition economy. Two

key factors are important for market competition; private property
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rights and market access. The market players who hold private
property rights will make great efforts to avoid losing their property
to other competitors, which is essential to keep market competition
dynamic. Moreover, free market access is imperative for fair
competition. If only the door of market-access is not shut down, the
potential competitors will keep the current market dominators alert
in enhancing efficiency and providing good services. However, the
media market in China is monopolized by the state-owned media and
there is hardly market-access to others. To form a dynamic market
and fair competition, the monopolistic status of the state-owned
media that was backed up by the party-state shall be broken. In
addition, the party-state shall retreat from its intervention in market
competition and alleviate political coercion in media operation.
What the media market needs is not governmental interference but
legal supports for fair competition.

It takes China fifteen years to joint the WTO formally. But how
long will it take for China to reach the international criteria of
market economy? This depends on whether or not some politically
sensitive obstacles could be removed. Political reform, especially
the media reform, has lagged far behind economic reform. Thus,
there exists much significance in studying China’s market-oriented

media reform.

Key Word: China’s media reform; media market; market
players; market competition; media-system dependency theory; WTO
Breakdown Figures in Chinese Books: G206.3
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Foreword
Ang Peng Hwa

Thanks to the long economic boom, China’s media industry
continues to grow phenomenally — when government regulation
allows them to. ‘

Naturally therefore foreign media groups are interested in
entering the Chinese market. And under the rules of the World
Trade Organization ( WTO) that China joined, the Chinese media
market is expected to be gradually opened to non-Chinese players
and non-Chinese rules. Here is where the tension gives rise to a
problem that Dr Wang studies.

The media in China are regulated through different ways of
well-practiced controls after China’s WTO entry. While the party-
state could still intervene whenever content 1is deemed
inappropriate, the controls over the media have become more
structural in the post-WTO era. That is, the party-state no longer
always intervenes directly. Instead, the media have been
undergoing momentous commercialization, moving towards the
market step by step.

The study can be understood from many levels of meaning. At
the immediate level, it aims to answer the question of how the
Chinese government will handle the intrusive effects of the WTO’s

principles. At another level, it is a study of how one government

piomalo4
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handles the tension between media, which are always rooted in local
culture, and the impact of globalisation. At yet another level, the-
study focuses a spotlight on the significant issue affecting media
around the world — market competition. ‘
Dr. Wang's study of how China balances the competing desires
based on the WTO’s principles to open the media market with its
own desires to continue to protect the media is an important
contribution to the ongoing conversation of the significant issues that
commercial media must face, not just in China but also around the

world.

(Dr. Ang Peng Hwa is the Chair of Wee Kim Wee School of
Commypnication and Information, Nanyang Technological University,

Singapore )
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