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Abstract

On the background of the Internet plus and the big data, we make
the word-of-mouth as the object, and proposed a practical question that
what should the enterprises do to mining the value of such a lot of
information resources of internet word-of-mouth ( IWOM ) they have
accumulated. The paper first study from the theory of corporate
capabilities and resources, when make the interactive relationship
between enterprise capabilities and resources clearly, we proposed the
theoretical basis and research ideas of this paper, which is in some
opportunities and conditions the capabilities of enterprises act on the
resources and make it value. Under this theory, we focus our study on
the IWOM of enterprise and structure the framework that the ability of
IWOM act on the value of corporate information resources, and to
further promote the enterprise performance.

The main line of the content is “Marketing capabilities of IWOM
value of information resources enterprise performance ” which include
three aspects: First, both the marketing capabilities of IWOM and the
utility value of information are the dimensions of the research, the
marketing capabilities of IWOM of hotel enterprise include data
collecting, data processing, and data analyzing as well as
communications management and promotion ability; the utility value of
IWOM information include the value of known, predictive value,

decision-making, control and promotion value. Second, when the
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capabilities of IWOM act on the information resources, make it
valuable, and thus it facilitate construction of the models and
assumptions of intangible and tangible performance of enterprise.
Tangible performance on behalf of enterprise sales, intangible
performance on behalf of online reputation, both focus on testing the
mediating role of the effectiveness of the value of the information.
Third, researching the role of each variable in the model structure
especially the test for the geographical conditions of hotel and chance
variable like enterprise growth stage, size, stars, seasonal and human
infrastructure, channels of word-of-mouth and properties.

The significance of this study is distinguish the differences and links
between enterprise capabilities and enterprise resources, thus highlight
the importance of enterprise capabilities to resources value-added on the
aspects of theory and practice, and emphasizes on the management
concept that capabilities and resources can interaction convertibility and
consistency. This paper discusses the composition and effect of the
marketing ability of INOM and explores the role of IWOM ability on the
value information utility development, and its impact on intangible
performance brand and reputation of enterprise. Understanding the
effect of data mining on the exploiting of the utility value of information,
as well as the transition conditions and process of information resources
to enterprise efficiency. In the background of big data, this paper
provide many ideas and methods to small and medium enterprises of
China, like cultivating professional marketing ability of IWOM,
exploring the value of the relationship between the information and
internet, promoting the enterprise performance, and establishing

competitive advantage.

Key words: Marketing capability of INOM  Big data The utility

value of Information Online reputation
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