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BB AR ZEEN T (ETESITRENTELHF: SPSS+LISREL) HIEXR, E# FE
FRhHES (GESRM RS ——5LH SPSS Giit#), FERFEMESFERESTHA.

FFEHRAMEMETIER “B. &, £7, AiRAA. F. RS, ELRE
FIRERSE, HENMREMIEES. £l XHJLEMN, ZrsgitathigiEhr=4E XE1k,
flun: K&K, CB-SEM Hl PLS-SEM HIIX 7, #FAIEAIRIHIE, REENTERMETERT
RIBFERI A E, — M@ EEZERNMER, TAMETEENNH, XSEFEEE
e FE MR T #E, A REFERT F AOTE % b SE R o

AR TER, WHREEE SR #HE), B R AR, 2B, BGR5E.
ANE I R MR R S b, VPSRRI AR . R L it 5B, Patrick
Y.K. CHAU #URIEM 7L LHfe S 5008), ReEBEEE. skiissdz Mty H#UZE PACIS
M 5B, FELCEREFR LWGIT, EERIEEMITRSER): F&XHS Detmar
Straub F#Z A Christian Ringle (% 7E KB MERITE s bR SAE RS 5 I Ui, BLRAE — B
M E R X R R R, AESABITLENEE, UBBESEHAIMAE. &5
BRWE—A0EE, AR, AREEEH .

ALK HE



F £

R R R ARFTRA (BRSNS EAEN1EHH: SPSS+LISREL) —45, BLA57EHT
Hiesrh g R E LT 900 K.

BEi% PLS-SEM HIB1T, ES5AREZEMZHBING, FEEZMAEERA A PiLYI¥EE ¥
B BRSO, F LRSS RET A TRE S, Bk, fEHFBEEEEHELE GEERIEL
88— STAk SPSS iit2E), ABMEA SPSS (F XXM NMAFE —RGIHEAR, 7B EYIZEE
SSMIE M, X FE ARG AR SEM M EER, AHEAESERMBZNIER SmartPLS
B, NARSFRHNE], REBNE 2 FERIE SN LT, M E 2 BRI EM .

ARG (BT AEH, BETERNNE. BUPHR. BERORE. £
GGt (XA, FARE. FMERE. BFoi. BASMr. X398 i EE
=y RERFHESM. SREFEST. BEMERIMT, FEEMBEST. BRESHT. 2R
FERRE D), BoMRGHEAR—EWHEER (SEM). SmartPLS #A#{E. PLS-SEM 4
TP RS )% )0 . RERMERE St fe br SRERL A HLEL. I FIE M BRI R X R SEM 41
TR S, PR RENRAA. X 5P FRTEHI A EndNote +5 H B3 A48 13
. HEk, AB+HoERTaHIESHMEZnseiie, WeEEFELERMAMGEXM, it
A HRAMEIE ZEEHK— A ANEFE.

EEEVIZREMEH, SHEMMAAR (A4, LA, . #ER. HRIW
AR ZHEN, BERZRPRIMARL TN A PTER R ) B A8, AT —FHEEBAIEIL
7N (Q&A) WIF:

1. BEEMNREX—EEFEILMAEMG?

%: WEMMARAAS - EEZRERMEEL, AAMERZAZNER. LiIEHAREETE

FERAER, FHAEEETE, ¥UEBAKE, FREHNBETANIR.

HE%:

o M. HIRMIE L EAE—L8 SPSS Giit . b REUKRIKE HREE, 2015.
A4S Chapter 01 < TH i HIE 5 .
2. ERTVUBITARBG?

B ARATL, REKBERE —EWMERMET, BAMME, —BEIH 5T ES 1

HER.

HEE.

o GO, IR EEE——SLH SPSS Giit 2. dbE: EAKFRIKE HAREE, 2015.
74+ Chapter 03 ERMEKRE. FEMME.
e Shiau, W.-L., Hsu, P-Y.,, and Wang, J.-Z. Development of measures to assess the ERP




3.

adoption of SMEs. Journal of Enterprise Information Management (JEIM), 2009
(22:1/2):99-118.
— e B E R A ML ?
%. BRIEERS, TERBAHINE KEE, ULZ oK (Squared Multiple Correlations,
SMC) fHfEAMEE RHE(E, BN SMC EFKT 05, XrlBIEFAFREFNGER. #
AT RASE (Composite Reliability, CR): fEHM&MHEEN—BtE, —MBAS, HE
ZUKTF 0.7 (Hair etal. 2010), AR5 HEAERTMARGEEEEKRT 0.9, ARMWERA
REFRAM— Bk, EWSBUE AT, KBEE AR R, A S0 H U3
F¥AHECE (Hair et al. 2010, Shiau and Luo 2013). B F&HMHKT 0.7, #FWEHSHA
RS ERMEZIR T 0.7 (CR>0.7) MEWUE, HFAHSTFHRFBFERBEREIKTEIL
{6173K 0.5 (Hairetal. 2010) B, MEAWSHKLE. XH%EEERERIERT T AR
MR EREE. SHSRFHEREERENFAREDT KT HNEARE S EZAH
% Z% (Hairetal. 2010, Shiau and Luo 2013).
HSE:

e Hair, J.F., Black, W.C., Babin, B.J., and Anderson, R.E. Multivariate data analysis:A global
perspective (7th ed.). Upper Saddle River, NJ: Pearson Prentice Hall, 2010.

¢ Shiau, W.-L., and Luo, M.M. Continuance intention of blog users: the impact of perceived
enjoyment, habit, user involvement and blogging time.Behaviour & Information Technology
(BIT), 2013(32:6):570-583.

HMEER PLS?

%: MBCT LISREL fl AMOS [¥] SEM, PLS 75i%xt Tl KB (Measurement Scales). £
A K/ (Sample Size) F5LZE 304 (Residual Distributions) )5 R K .

HEE:

o Shiau, W.-L., and Luo, M.M. Factors Affecting Online Group Buying Intention and
Satisfaction: A Social Exchange Theory Perspective.Computers in Human Behavior,
2012(28:6):2431-2444.

¢ Hair, J.F,, Sarstedt, M., Ringle, C.M., and Mena, J.A. An Assessment of the Use of Partial
Least Squares Structural Equation Modeling in Marketing Research. Journal of the Academy
of Marketing Science, 2012 (40:3): 414-433.

CB-SEM #1 PLS-SEM HAE)?
2,

o DR ERILAEZEMBHHIT o, #ROA Covariance-Base SEM  (CB-SEM), H I
#{4+ T H7% LISREL. EQS. AMOS.
o VIRBM MRS GEMEAT 0T, (R mE /5% (Partial Lease Square, PLS),
XA PLS-SEM, # FHI# 41T A% SmartPLS. PLS-Graph. VisualPLS.
= F



o FCH. MERHELRAS—3CAR SPSS 4iit . b PEKFKE AL, 2015.
A5 Chapter 15.

e Hair, J.F., Sarstedt, M., Ringle, C.M., and Mena, J.A. An Assessment of the Use of Partial
Least Squares Structural Equation Modeling in Marketing Research. Journal of the Academy
of Marketing Science, 2012 (40:3):414-433.

6. CB-SEM #0 PLS-SEM BY{E RN ? S/AVERTK?
i

o CB-SEM ARG H 4 A MM covariance 4 4 XT T8 % [ covariance A 8Y 4> # i) i&
A, FERERNELMEHYE, E&#TELEAKRN (BiIEE). CB-SEM
(LISREL. EQS. AMOS) iR E AR /IMEN T 100~150.

» PLS-SEM, PLS MJ&4r, EMEIFEREMBELR (RARRXAZTEGRE
ERR), EEHTEICHERMEN GREM), e AASREAE TR IR R A
BHKFR. PLS M TREARMT RN : HEAR—EE R TR KA, Rifi&
10 .

HEH:

o T, BRI IS —SLAE SPSS Ziit¥. dbat: o EKFIKE HREE, 2015.

A 45 Chapter 15
7. —RREARE A AYARE LR RLE ?
fo2an

o {EAFAERS, —AHARCAIRERT (Nested Model) Hu#.

o TEAFEER S, HRAKNECK HKE F 1€ (Pairwise Nested F-tests).

wE%E:

e Shiau, W.-L., and Chau, P.Y.K. Understanding blog continuance: a model comparison
approach. Industrial Management & Data Systems, 2012 (112:4):663-682.

8. RBRME (reflective) FARLALTE (formative) RIMBEEHARRE?
B C(reflective) FORZEEIE (formative) RUIEEIFRIARRE?
%: WEHERENEZEN TEAEMSH KB, FETUSRBERHXR:
o RHRYE C(reflective) HIMIEEARER: FIMEBMNEERLIEHERMBAEEETE L, 2R

T 5 1 (K SR B A
o JERYE (formative) HIMERALE: BRARITEINL CEFERE) M, KERFHE

PR BRERE Y () I R &, AR S S, HEEUE LG R TINE,
ABIRA LN, BOAMRAREUNNE, BoZENBER—AEE, MRETAS
TR R B B ST M HIRHE, IRETNE, WESthSRERE, SHAFES
HHtE, BMBAHMRARRELINE, MREDA it SUEHarEe.



10.

1.

12.

i

o

*:

« Ringle, C. M., Wende, S., and Will, A. SmartPLS 2.0 (M3). Hamburg: University of
Hamburg. http://www.smartpls.de . 2005.

o A, BRI RS ——CAR SPSS Gt dba: P EKFIKE Hi Rt 2015.
A5 Chapter 19,

— R, KB I AUIREL G Lt

Z. — M (Second order) [FIxMitt (Reflective) M 5T (Formative) A EETE
KRG ERA (Hierarchical Latent Variable Model) #{E SR, —MiREMESE
AR S — Rt ST RS R A, TR RS, 2. R — reflective-
reflective, 1% % — reflective-formative, # %! = formative-reflective, {5 %! JU formative-formative.
W%

o MO, MRS —SEHK SPSS Giit#E. dbat: A EKFIKHEE R, 2015.

%45 Chapter 19.
e, BHWEKIRME CMV, AR CMVIE?
%: CMV [fJ4 4 /& Common Method Variance (JL[FJJ7i%AER), NHRFREAER, RIHEIE
HAEer, F—AFiE CRED e SBU=4MmZE (Bias) XFXAN Common Method Bias.
HEE.
e Shiau, W.-L., and Luo, M.M. Factors Affecting Online Group Buying Intention and
Satisfaction: A Social Exchange Theory Perspective. Computers in Human Behavior,
2012(28:6): 2431-2444.
f+ 42 None Response Bias (ERNEE) ?
Z: FEPCREGER, AWM ABEE S EMmR, RATRMNRE, — 8T R
RO EAR, o BT ARG AR BAR MEAR S, FIA SRR ATE N L R E 2R, U
37N TC SR AR 22 X ASHIE S R MR AN L

HES%:

e Shiau, W.-L., and Luo, M.M. Factors Affecting Online Group Buying Intention and
Satisfaction: A Social Exchange Theory Perspective. Computers in Human Behavior,
2012(28:6):2431-2444.

AR ? FWLS = ?
%: BESHETIE, fTUSERFH AL (F40: Garner Group. Wall Street Journal %),
LMEE AB], BTSN mms A HRUERE . 58 RGMRINER A LS % Petter
etal. (2013) FriUEFF 77 H .
HS%:

e Shiau, W.-L., and Dwivedi, Y.K. Citation and co-citation analysis to identify core and
emerging knowledge in electronic commerce research. Scientometrics, 2013 (94:3):
1317-1337.



Shiau, W.-L., and Hsiao C.-M. A unified framework of the cloud computing service.Journal
of Electronic Science and Technology (JEST), 2013(11:2):150-160 .

Petter,S., DeLone,W.D., and McLean,E.R. Information Systems Success:The Quest for the
Independent Variables.Journal of Management Information Systems, 2013(29): 7-62.

BEWGI ASEHEWT:

Hair, J.F., Black, W.C., Babin, B.J., and Anderson, R.E. Multivariate data analysis: A global
perspective (7th ed.). Upper Saddle River, NJ: Pearson Prentice Hall, 2010.

Hair, J.F., Hult, GT.M., Ringle, C.M., and Sarstedt, M. A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM). Thousand Oaks: Sage, 2013.

Hair, J.F., Sarstedt, M., Ringle, C.M., and Mena, J.A. An Assessment of the Use of Partial
Least Squares Structural Equation Modeling in Marketing Research. Journal of the Academy
of Marketing Science, 2012(40:3):414-433.

Petter,S., DeLone,W.D., and McLean, E.R. Information Systems Success:The Quest for the
Independent Variables. Journal of Management Information Systems, 2013(29):7-62.
Ringle,C.M., Wende,S., and Will,A. SmartPLS 2.0 (M3), Hamburg: University of Hamburg.
http://www.smartpls.de. 2005.

Shiau,W.-L., and Chau, P.Y.K. Understanding blog continuance: a model comparison
approach. Industrial Management & Data Systems, 2012(112:4):663-682.

Shiau,W.-L., and Dwivedi,Y.K. Citation and co-citation analysis to identify core and
emerging knowledge in electronic commerce research. Scientometrics, 2013(94:3):
1317-1337.

Shiau, W.-L., and Hsiao, C.-M. A unified framework of the cloud computing service. Journal
of Electronic Science and Technology(JEST), 2013(11:2):150-160 .

Shiau, W.-L., Hsu, P.-Y., and Wang, J.-Z. Development of measures to assess the ERP
adoption of SMEs. Journal of Enterprise Information Management (JEIM), 2009(22:1/2):
99-118.

Shiau, W.-L., and Luo, M.M. Factors Affecting Online Group Buying Intention and
Satisfaction: A Social Exchange Theory Perspective. Computers in Human Behavior,
2012(28:6):2431-2444.

Shiau, W.-L., and Luo, M.M. Continuance intention of blog users: the impact of perceived
enjoyment, habit, user involvement and blogging time. Behaviour & Information
Technology (BIT), 2013(32:6):570-583.

. ZARRSHTRAEN A B SPSSH+LISREL (SEM). k. &ib: ik,
2009. (HWUEEIRSCHIS| kB E 288 870 %K)

ALK, AR A8 —— ST AR SPSS G, dbE: SPEKFIKE AR, 2015,
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