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Club Design
- By Paul Heretakis

Night clubs and Karaoke rooms
are generally pretty easy to design
because the customers and their
expectations are very clearly defined.
The energy level is high from the
moment the spaces open based upon
their limited hours of operations. The
customers are also of a certain age
group and common interests, so they
are all looking for the same form of
entertainment. It is all about fantasy
and non-stop fun. The design needs
to be very overblown and stimulating
in order to compete with the music
and the visual impact of the people.
Multiple textures, colours, sparkling
and reflective surfaces are a must.
Individually it might look like a collage
of insanity, but as a whole it comes
together and creates the basis for a
great evening. These spaces convey
one feeling and one feeling only — an
all-out party!

When you design a Flex Club that
appeals to older patrons (40 to 60
years old), the expectations and
experiences can vary greatly. Due fo
the economies of space and project
costs, utilising a space for more than
one use is very beneficial. Many of
these spaces start out as restaurants
and turn into late nightclubs after 11
pm. As a restaurant, an ocean-front
view can create a must-see romantic
dining experience. The views become
introverted and the exterior windows
are closed off since the goal of @
nightclub is the voyeuristic element
6-7

to the crowd. Being in the moment is
the most important factor. Since these
spaces Flex uses throughout the day,
it gets very difficult to control energy,
lighting and mood throughout the day.
While a nightclub is generally closed in
space with no windows, it can still be
a destination and location that is not
as important, obviously not the case
with a great restaurant. So many of
them start out subdued and romantic
and build energy as the night moves
along. The music or entertainment
programme also starts out slower and
builds momentum as the night moves
on. These clubs also close much earlier.
Nightclubs have DJs while the Flex
Clubs in the picture will have dueling
pianos or live bands. They can be very
interactive and entertaining but not
nearly as hard driving as the DJ Club
can be.

While the fabrics and colours used
in a nightclub can be dark and very
industrial to hide abuse and damage
that nightclub patrons can cause, as
many people will dance on a booth
or table, and high heals will quickly
punch holes in most fabrics or break
glass tables. Every material needs
be considered very carefully for its
durability and look. When you design
a Flex Club, the materials need to
look new and rich during its restaurant
use yet still durable enough for its
night-time club use. During restaurant
operations the lights would be bright
and the materials will appear in @

certain way. Once the fransition to
the nightclub begins, the lights go
down and the materials will lose their
lightness and in many cases their luster.
Mature and sophisticated colours
schemes need to be incorporated in
order for the restaurant to compete
with other 5-star dining offers. The
materials must be as visually flexible
as the club itself. The reality or repair
and replacement budgets need to be
addressed, otherwise the space will
appear worn rather quickly.

The Flex Club is a chameleon and
always on the move. All of the
restaurant operational needs will
disappear while the nightclub elements
will appear. Dining tables are wheeled
out, bar stools are pulled from the
bar and replaced with entertainment
elements. A large storage area is
required as well as areas for dancing,
lighting rigs and an extensive sound
system, all of which must "disappear”
during the day. These elements have
lighter duty in a Flex Club, but none the
less when the customer is expecting
a nightlife experience it must be
delivered flawlessly.

These clubs also get rented to MICE
as well as hotel specialty events.
The opportunities for increased
revenue are endless. The Flex Club
can become the calling card for the
property because of its vast appeal
and flexibility.



The Hilton Players Club is a great
example of a Flex Club that has built
a great dining reputation as well
as a cornerstone to nightlife for the
property. The Chocolate, blue, green
and beige colour scheme is both
sophisticated by day and darkens
down well in the evening. The materials
are very plush where the customer
can touch them, and very durable
when needed. The walls tend fo be
lighter so the club lights will shine true
on them. The decorative light fixtures
are very dramatic and overscaled and
work well to fill the large volume of the
space. The back lite onyx bar is slightly
hidden by the bar stools but comes
alive when the stools are removed in
the night. Wooden floors throughout
lend to various flexible locations for the
dance floor. Lounge area for piano
entertainment works well for the lighter
side of musical entertainment. When
a band or DJ plays, the focus is on
the dance floor. The dining booths
are converted to VIP booths that are
rented during the nightclub functions.
These tables require bottle minimums
and bring in the greatest revenue
potential. They're often rented months
in advance. The operator must be
flexible in their approach and creative
with solutions for uses. Of course an
enfrepreneurial personality will ensure
the Flex Club is in constant use.
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Hilton Player's Club
5 RER R

Location:
Hilton Hotel and Resort, Atlantic City,
New Jersey, USA

Designer:
WESTAR Architects

Photographer:
Darius Kuzmickas

Areaq:
548 m?

Completion date:
2006
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The challenge presented was fo create an
exclusive club that caters to the expectations
and high standards of their discerning
customers. Recognising that competition for
repeat customers is great and enficing new
customers to their property is critical, the results
of this remodelling were that the Club was able
to maintain its existing players as well as attract
new customers.

The multiple facets of this project included
creating nine areas, each with unique
experiences but not so disparate as fo cause
unease but rather create a flowing transition:
the entryway, host podium, queuing areaq,
piano lounge, bar, casual lounge, two dining
areas, and buffet station — all overlooking the
Atlantic Ocean. Multiple visits by customers
created the need for varied experiences
throughout the space. Social or intimate, quiet
or musical, focal seating or seatfing with a view —
all options were addressed and each space was
designed so that customers would be able to
choose a seating area where they could unwind
after a busy day.

The colour palette uses powder blue and
green as accents against a background of
chocolate and beige. The richness of the
palette complements the preferred image of
the customer's desires. The materials used were
chosen for their richness and quality. Brazilian
blue stone, backlit onyx bar panels, antiqued
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1. Leather sofas increase elegant gold leaf columns, suede walls, leathers, palm

atmosphere of the lounge tree wood floors, crystal ball lights, 15" tall wood
2. Light of pendant lamps and light and resin peek-a-boo lights fixtures, onyx light
points creates a warm space fixtures and unique Player Card Art are all of
3. Round benches and tables show the finest quality and are within the fouch of
the high quality of the space the clients. The age group of the customers
4. There are different seating areas in responds to the choice of materials with a
the restaurant familiar knowledge, yet an unattainable level
5. The piano lounge shows elegance of finish in their own homes. The Club enfices
6. The flooring adds to the dignity of customers fo stop in, relax, and unwind.

the space
7. The bar is shining with yellow light
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1. Entrance io.m)

2. Host podium 2 B54k

3. Piano lounge 3. SHE (R ERIE
4. Bar 4R

5. Ocean view lounge 53R HEE
6. Booth 6.4k T

7. Display kitchen 7. REE
8. Wood room 8.Kk=

10 - 11






