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Part 1 Outlines

How to Adapt to the New Culture

Culture shock
1. Maximize exposure to the host culture before departure.
2. Upon arrival, develop a daily routine as quickly as possible.

3. Maintain relationship with family and friends at home through video chat, letters and



email.

4. Strive to maintain a flexible and positive attitude.

Part2 Text

How to Adapt to the New Culture

Good morning. Ladies and Gentlemen,

It’s my honor to give you this speech here.

Today I would like to talk something about how to adapt to new environments in the new
cultures or foreign countries. Nowadays, more and more students choose to accept education
abroad and a lot of people always travel in different countries for a long time. While people
step into a new culture or environment, they may feel inconvenient and uncomfortable due to
the culture difference or culture shock.

Culture shock can plague expatriates, tourists and students traveling abroad. But feelings
of frustration and loneliness may develop when adjusting to a new environment; cross-cultural
communication skills are often transferable and provide a valuable tool. It’s essential to
maximize preparedness before departure by developing a strong knowledge of the host
country’s culture, language and traditions. It’s also wise to formulate a plan in case severe
culture shock arises, and to maintain communications and relationship back home. The
following suggestions could be helpful.

1. Maximize exposure to the host culture before departure. Read about everyday life in
the destination. Visit appropriate hometown ethnic restaurants and grocery stores to gain
exposure to the new culture’s food and develop familiarity with the flavors. In addition to
gaining as much linguistic proficiency as possible, develop familiarity with popular music and
entertainment in the host country. Watch films and stream radio broadcasts or music videos for
exposure.

2. Upon arrival, develop a daily routine as quickly as possible. Establish a sleep schedule,
eat healthfully and exercise at regular times. Make a point to establish familiarity by finding

favorite local coffee shops and parks to avoid culture shock that can arise due to feelings of
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complete loss of control over life. Some choices may be limited due to language barriers or
having to adjust to being the guest of a host family. But maximize available choices through
reading materials and ways to spend free time.

3. Maintain relationship with family and friends at home through video chat, letters and
email. Create a website or share photographs electronically to engage longtime friends in your
experience. Building new friendships in the host culture can also be critical to happiness. Be
friendly and invite schoolmates, workmates or neighbors to go walking or out for coffee.

4. Strive to maintain a flexible, positive attitude. Living in a foreign country is an
invaluable opportunity full of excitement and challenges. Though it may seem extremely
difficult, remember to be a student of the host country’s way of life. Laugh at your social or
linguistic mistakes. Experience new foods and traditions with an open mind. Flexibility is a
critical component of successful adjustment.

Adapting to a new culture needs a lot of preparations. I hope the above discussion could
give you the clue about how to adapt to the new environment and culture.

Thank you.
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shock n. K35, B BE T v AT R v BREEK

plague n W KE, B v (F4WEEE: T, JERURR

cross-cultural adj. HEE—F UL, RS P

maximize vt. R, BONEW; vii REJReS SCHERE; &3 H KE

departure n BE; B, B B REES

exposure n. & WKk ~JF BH (BMFED

linguistic adi. BEEW; B ¥M
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(\ Part5 Speech Tips

1. About Speech

Public Speaking, Public Speech, Oratory or Oration
"W

WU UHEER S, RIBEARDAT, UAFESAEETE, UARSES
BYFBL B EARARE, S50, EREMARE CRLBMIER, WHEERTAE
&, HATEABE I —ME S ZbRES . S E VL.

F B RAA T A B E B R U R s vk

MR VE, PREREREYE. — & R X AR AR SZ 0 ARG .

il ARERE V. Rk R A TEE A%, —BSE, BidER,
draE, HAEEAGHH.

NG, TR, RS i — PR EE KT RAT 2B R —
M7y e

BBV, R TSR A A e A T e AL T S T R RO . B R — T
RO, BREE . BORBAERBEI T .

2. Useful Expressions

Sample Opening Remarks

Thank you very much, Prof. Smith, for your very kind introduction. Mr. Chairman,
Ladies and gentleman, Good morning! I consider it a great honor to be asked to speak
about ...on this session of our symposium.

Ladies and gentlemen. It’s an honor to have the opportunity to address such a
distinguished audience.

Good morning. Let me start by saying just a few words about my own background.
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Mr. Chairman, thank you very much for your kind introduction. President, distinguished
colleagues, ladies and gentleman, good morning! Is my voice loud enough?

Good morning, everyone. | appreciate the opportunity to be with you today. I am here to
talk to you about...

Good morning, everyone. I am very happy to have this chance to give my presentation.
Before I start my speech, let me ask you a question. By a show of hands, how many of you

have a smart phone?

’( Part 6 Practice

1. Write an outline according to the following given topic: How to adapt to a new
company.

2. Write and make a speech according to the above given topic between 3 and 5 minutes.
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‘i Part 1 Outlines

Introduction to the ABC Company

1. The ABC Company is a leading telecom solutions provider.

2. Its core activities are building telecommunications networks, providing operational
and consulting services and equipment to enterprises, and manufacturing communications
devices for the consumer market.

3. Today, it has enjoyed the good reputation in China, even all over the world.



‘f["i Part 2 Text

Introduction to the ABC Company

Ladies and Gentlemen,

The ABC Company is a leading telecom solutions provider, which is a Chinese
multinational networking and telecommunications equipment and services company
headquartered in Guangzhou, Guangdong, China. The ABC Company was established in 1985
and it is a private company owned by its employees. Due to its motivation and innovation, it
insists that innovation is a motive power. It is the largest China-based networking and
telecommunications equipment supplier and the second-largest supplier of mobile telecom-
munications infrastructure equipment in the world.

Its core activities are building telecommunications networks, providing operational and
consulting services and equipment to enterprises, and manufacturing communications devices
for the consumer market. The ABC Company has over 220,000 employees, around 60% of
whom are engaged in research and development (R&D). It has 30 R&D institutes in countries
including China, Germany, India, Russia, Sweden and the United States. In 2014 it invested
CNY 20,556 million in R&D.

In rencent years, it has developed such new products as honor series including W1, W3,
W5 and W7. Obviously, its product is competitive. These products all feature high configuration
and special design.

As time goes by, the sales volume is higher and higher. In 2014, it recorded revenues of
US$30 billion. Its products and services have been deployed in more than 160 countries and it
currently serves 50 of the world’s 100 largest telecoms operators.

Today, it has enjoyed the good reputation in China, even all over the world.

Thank you.
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o Part4 Vocabulary
- |

introduction n. HiR, W&
telecom solutions BEAFER (ftRRE)
headquarter n. B

innovation n. B
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