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o [EHUFRE FHABL e

R LAV ARR I P A B VRO Y
RS R BT

BEE T3
(XHAMNE TR 5 KFFGES¥FB, 6 100029)

B E.SLFIRR TN EIRABAAAEHITABHES M. BEEAH
Tl FHERGTF KNS, ALFHXRETLOL F—FEHAREZT—FEAMFE
RNEETHL, HAEEAN, DLFRFAHBRAGEOLRAL LR RFH FH L,
1D BiE 5 F bk A a6 R, ASOARERATL A B, VIR R THAA
RAGAMRAER, A ERESWF ik, W FRPEBRAGBASETRALAFE.
HRE, KELLME TFAEM. § £ AFFQGHR, s A 618 & 53045,
EF RN R —FEALE LR T EREFER CAFAMREAR" 8.

X8R, A RN ES BEAE EHAE

A Corpus and Appraisal Approach to Attitude in
Corporate Annual Reports
QIAN Jiahui WANG Lifei

(School of International Studies, University of International Business and Economics,
Beijing 100029, China)

Abstract: Corporate annual report is an important document to connect the firm and stakeholders.
The letter to shareholders appears in the beginning of annual report, describing the financial and
operational performance in the last year and make prospects for the future in the form of words.
Research has shown that the annual reports and letters to shareholders have been used as a tool to
establish a favorable image. The management may use language to influence readers’ perception on
the company. This research analyzes letters to shareholders in the energy industry. By adopting the
attitude system under the appraisal theory and combining corpus analysis a bit, it analyzes the
attitude resources and its features in the letters. The findings show that firms are likely to express
happiness, pride in the company’s performance and confidence in the future. The overwhelming
majority of judgement is about capacity. Corpus analysis is consistent to the self-attribution theory
in management.

Key words: attitude; appraisal theory; letter to shareholders; corpus

*BEWE: A8 2014 FIFRTHESMFRESEQIHE “HHAAINERINES FERERMPIAL” ORA
B: 14WYA006) HIAHRAMR . ASCHAE] T X HMEHE R 5 K FEAR AR E LGB, et
R REE, WHLHH G REIGEFM AL, ARG BWHEE;: Edk, MILFHERHHK
FHOEFBRER. MEERIW, BRE: NAHIESE. BHRIE

9 5 W




BAELE EidF RS WFRIEE P EE RN EHEF KB HH

1. 51§

R AT £ KB KPR F ot i 2% 71
EWARGENANHAEREHRTIES
& B RRRME T TR AL, Eik, B
AERFHESHFEENBRERER R H
ARG, MREERRNMELIESERR
e, eV ERREEZAR, £
SERRR EXT B EF L GEMR T RE, K
EWMINEE LTVt EEHEAR—
R Behh, ABFFKIE S F O EER
Wiz F 7E W 55 S B B SUA R AR 4 A b
E—EREE Lt % IET R4 R
MAE T A S U R 4 T AR S5 ol S A
— M=K

2. A FIRAYIRIC BA R AR

21 WFHER

TR S &2 28 B £ YR K Martin 25 A T
20 tted 90 FRAERGTIRE BRI AR E X
JREXE, BRXAGRENHRE, EXENR
AN NUTiE FE 20 E 0 Ry, KR
33, MY E KWL T E E IR
% (FEK. #MIF, 2007). PP EREEE
=ENMNFRG, WEE (Attitude) . %=
(Graduation) 1/} A\ (Engagement). Thompson
& Hunston (2000) A\ APFE LI ThEE & -
1) FRIEEERRIENFIN A, REIEFTEH
£, MXFPMERS RS 2) BIHERFR
PROUGTHIR R 3) BHIER. Hik, M
WIERBEREBEX S LR, ) ZEHA3H
FER. BEURER. BEEEE S M.

Martin & White (2005) &, ¥4 &4
ME—BEZHIESRESENEE. EiF
MR, SERELTFRY, RIEWIFEEX
ABHEHYRRE, A NER (Affect), H
5E (Judgement) F1%%! (Appreciation) =/
HERZHEH T RS . HERRUIEEN AR
HYWRE R, RBENSEREHN
Bl FERTEIKIERE E S ATERXT AR
ITREHVE . E AT RELH: 42T
#| (social esteem ) FI#E£Z1 % (social sanction ).
46 ) R AR HE 322 JE W A oAt A 4 S M (E W
PR AR I SR, TR RS
RAT IS RERIL, BRARGH T IEFNMAR
TR, ER ARG — R MMYSEFES. X=

02'

HHARRGHEK. BEESREZ . R
R EFFERE LNESR, T BRES A
R HF R AT DAAEL AR SRS E R . X =
MNFRGILFEM R T YIEE T A A, it
BREARMEEEN. $ T, X CRAEE
PP 2 S (Martin & White, 2005) 1ER5#7
HEZE, BERGHELWE 1 Fix:

/AP (un/happiness)

HEIFEAE (in/security)
58/ (dis/satisfaction)

A Caffect)

e

(social esteem) AT (capacity)

RWAIR (tenacity)
HLa HiE (veracity)
IE%# (propriety)

{ﬂﬁ (normality )

A Cattitude) < #5E (judgement)
HemK {

(social sanction)

L

R (reaction)
~ %% (appreciati ){

# (composition)
fit{& Cvaluation)

1 BEIFNREER
(Martin & White, 2005)

HEBANASERGH, PORBREAS. #
REAGHEH RGHUER ARG AR 1§
BARGHELNRSY, FBEE=HE: @M/
AN P (un/happiness), Z4&/A%L4 (in/
security), %/ NER (dis/satisfaction). #;
TR R U AR5 A0 2 T 28 0 B o SR VPN 3 8 A
FHATN, HENFRELH: HSFH
(social esteem) MIFE )3 (social sanction).
H2VPH B AP A BIAT ARG (normality )
E AT (capacity) F1'BH AR (tenacity),
BT EEGH. 22 RAUBRRITANE
ERTEEME (veracity) FIE24 (propriety),
JRTEEEN. SR REXTEERFEFTTE,
X XA FE BRI R BIVFY, =M EExt
YTV WM R B B Y
REWRIIN, RETAER, ZHEWHIMR
(REEFFEHEMERME, ZEDRME
(REEFOFME. REHmMERTE. X=
PP RN IEEHE RE R T =26 KM
(reaction ) . #J ik ( composition ) I #f} {&
(valuation). & KK, BNEE RGN A
a BRI IPEAN, Hodh, 15 IR R G T IF M 5
Rik, BRRGH TN ARNIT N, $H RS
—RA TN YRES. X=HEHERNRS
HIR BSR4 fE15 BRIER B AFE
SREE ERIESR, VR G UR 2 A KRR s AR AT LA
B PP SRS 2
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22 fVFREFATZIAK

A bR R T U B, R AR
EEERTEAL E—FEREERL. F
WEHEAWNEES: MHEEENRER SHE
#{5 B (Stantonetal., 2004). Frplif 55548
MRFRAE SN A, HAE XA BEH B
SERAME . R HE A —EH N RL) R A
REFEHNEN, NS EEZERIEE R
) 1 (5 S8R 7M1 (Hooks etal., 2002),
Gae'tan (2009) i HH A4 ) S5 & — THAZ i
T.H (communicative device), {iMVE 2
P 3z AR v 42 R A ot Aol B A B o

BB RGO FERI KRS, &2—1
B BRI A, X — B E S KA, 5
FHREHSIHE B EHAERER, 2R
th 5 75 Gy B AR 54> (Bartlett and Chandler,
1997; Hyland, 1998; Prasad and Mir, 2002;
Fanelli and Grasselli, 2005; Miretal., 2009).
WEHNT, BURAKRGEN E—EER AL
EN AR RIEAT — A BB, FF B3R Xt
KK B (Sonnier, 2008). B AR KIS M
PeEE 2 B IR, TR AR LR
HBA — A GRE A RLRE « R, VAR FE
T AR e R A B KK E &
( Abrahamson & Amir, 1996). Amernic &
Craig (2006) AN, REBRARPEHEHB
’®CFERITH, BALE, AHER, FEh
B, (EHEBS A1 51 AMTER
fIRK”. fERSIEITIMEE TR, SRR
fifs REERA S IEEEREER.

TEVE & A, xR BUR AR MG
W RARE D, BA W et PR B
AR RS S FRe IR 1) 7 A5 BR A SRR A
AT 3 EH# iS4 Halliday [ RAIIREIE S %
Swales & Bhatia [f)1A# 70 7 BG FIEE 217
Mig., HlnEA (2013) izf] Bhatia &#5
PrEEE AN, EEL 15 B 2006, 2007 4
(&) FEHT 500 5B FER & (BUR AR
&) R, S HAEkR B 1Y, AR AAERHELR
FreL & a5 . s % (2012) K H Hyland
Al Hyland & Tse HI7CIEHIEFHBA, *FEH 5
A o B A 7 RAT SRR SRS P T E IR
fiE , TR I, 7675 B S BAE P E B Z ABrR
H AR H oiE B CE, 1A E RS
fE R EZ XA R K i ERdiE: iy
FEEENEZAREFR KR, mPERL

BEE RIS LR
3. MREBSAHZE

A3z FE E VN ER 0T L ERE
W, A EBREMT T, EBAFTERPH
AR B A BV S eg, BAAMESERTR
B SRR HE . B E =ANERE T, g
AEHYHERMERIRE.

HEFI e R T, A CEBRAER
HI{E FIRE AR EL T — /M7l ——RE ATk .
REVRAT AR Ak AT, TEARfT— A2 HF ik
PR E R ERENEM. LA, CHEMARER
B, ZRIRE R R ma Al R S B R BUR AR 1
FIX—# I EEREE (Costaetal., 2013).
AT\ RAABUR R 15 P VFH SRng
TERLRIR 7 5 8 &N R RIS RE i Ak,
FEt, AT e XA E%E =% (ROE) /£
NEIWTBEAACEIbE. 135 I % (ROE)
REE N EF P EERR, R
AR T — ANk el F AR R 4 AR R B
EWME RS . AXHIFEAREREFNT:

D FEEERITI KRG (GICS) 17Mk4y
KhrdE T, F R R 2 B & w8
(WRDS) 78t FIREIRAT Mk &4k & FHH
ROE ##

2) SIREEIEZ 5, —HEE 817 Ki
Ak, F4%H8 ROE #E/F;

3) KR4 BRI ik, SEEBHE 10
F Ak, FFEEAAL AR B EEUR 7R 145 5
oy, TR FCERE. BB 10 R iER
% 1.

F1 ARy 10 Rk

WS ok £
1 PBF ENERGY INC.
2 COASTAL ENERGY CO.
3 RPC INC.
4 PARKLAND FUEL CORP.
5 ESSENTIAL ENERGY SVCS LTD.
6 WINSTAR RESOURCES LTD.
7 CEQUENCE ENERGY LTD.
8 MISSION NEWENERGY LTD.
9 PETROQUEST ENERGY INC.
10 DIAZ RESOURCES LTD.




KEE ITid EXLLFRIERTSEFMGEHEL KA

LT (Martin & White, 2005) HI3FHh &
GrELLECAFL, REBERTRSZ LF
WG RE. YEFEERR, IR
wERCE L, HBlENE L, EARR
foE R TR % A 856 % (Fauconnier
& Turner, 1998; FHR#E, 2004). AN AN
MIRIC, A FUKIERE 2SR, 46k
PR KRR R . DR A SOHE 10 RiE kb4
EREUN TAREGRAY o A SCFEBEAT P IR 43I
BUbriE, RIS RS BT, AXHRE
(45 BN Excel ##&HTST -

4. ZREITE

%2 BoR THERARERPEERFERE
oAt . Btk 2 WUEH, EREERN
B AERES, —F 127 M EEBEE.
HAERAL G 13.4%, HER% G 58.3%,
SE h 28.3%. ML L, FE I H AR
SERES 4 KLH. BT HERN AR
TR (FEIXE, “4l” fER— “4
N B, M EEH TP
P, Al i B m B AT B ) T AR B
—FRAEE RN A E R T, W5
SRR RIEVEH, M VA B R Ui AR
B BEHF AOHIZENTF RGRVT H AR
PEUR o0 A7 5 0 B o

*2 SEFRRNEESHIER

TFRE HIUE Btk

L1 17 13.4%

SERGK HE 74 58.3%
B 36 28.3%

it 127 100.0%

4.1 AEIRMEELHT

) HRARS

A OB X E R B 17 MRS
BT AR, GirERLE 2. £ 3.

5 S

WX TAHE Ak WRESH ARE
E2 BREEARMSHER

R3 BRARMNER

K HIRE Bk N
H 12 70.60%
(k3 5 29.40%
FEY 13 76.50%
e 4 23.50%
Btk ) 14 82.40%
TR 3 17.60%

HE 2 ATUES, HREEESE=A
THBRS: R BEMHH, 2357
29%; 29%M1 24%. HEHK . HHEHE HHEH
TEMRDEBRAR RS P RIH R R.
XWAME 3 PERARLERRAHE B, B
82.4% [ 1 AR AL IET AT, 1 17.6%& S .
SRR 3 ATELE . KRB 1ERE AR
HEERE. BRI EERE ERER, &
WEHEK., BEEEEREITENLEG R
BRI, FERRETLURE D,
AN RIS, H HAREEE L.
Biltn.

I remain as bullish as ever on Petroquest’s
prospects in 2013 and beyond. (PETROQUEST
ENERGY INC.)

FEX NSRS, PP EER T —A
TR A B 1) “bullish” CH K ) SkE Itk
AR REFAME EHER. BIAME
i B 15 15 2R ) R Ik S A 5 ke IR R AR
[ K

2) HERS
60
7 7
sl e
AT REFAK E4

3 HEFRMSHIER

HE 3 LA, i 80% KIHKAf%E
HAERE AT B AT . X — RAERRAR, el
Ay BEE I X Al B A7 BOARAR VP SRR 51 4 5
Fo LA EDIH AT S T 10%, X—5
i A I I Rk AL AE S TR R AE R
FHtPsRefRFF kR FERRI . A RE
FEBUBR RIS PRI T a2 T,
KiEHREH, X—REHBREK “IEX



B 5IMEHR 1

%7 (propriety) A8 H ¥k
#4 FIEZRNSS

e LY Hal
H#E 35 47.30%
fij 39 52.70%
i 66 89.20%
T 8 10.80%

H#&E 4 ATUEW, EHERES, HE
MEEFHEREAKR, FERRETHZ
ST A T BRI IE 24 P4 1 10 5E #0
FE 3 I 5 S R B B () A B SR
fltn, £ RPCINC X F Ak i BUB AR #f5
R

Adjusted operating profit increased by
68% from £55.8mto £ 93.5m, reflecting both
the full year impact of Superfos trading and an
improvement in margins in the preacquisition
business driven by further growth in higher
added value products. (RPC INC.)

TEXMAERIR S, P& REEE
e AL RIREIFIA T, TR R —
) ) 18 4 BRI SR AR T VE A & %t b i

HATHIBHRAE -
HIE 4 ATLAE ), BESOP N R
RWMFRIAZE . HTMFMZEREN

fORESE /7, T ELIE T AR, @M 55
AIZ R PRI Ak 19 e ) B mE L R BT E (5 IR
MR FHE ST & SCHF - Shoh, WP H
AL VF A Al B AR AN 2 AR L — A5
B IEm KRS .

o B P
gg i | SRR | e | sk |

f-aw 25 | 3| 12 ] 6 3 | 3

N

4 WHAENTWELH

T3 BHAS
HEMEHCXRET: HERGRIF
R A X R EIAT R VEAL, i 5

RV X5 VPR AR SR B R B VR
o FEBUBAR B HIE A2 H kR
H BB IUT N, BIEY SR BERRAUK
HRTUES; T H MR UK —BAN T
AEE.

HE 5 mTa, EEHERGT, SER
WA EEEPERNMMNE. PO E X
RAEREMHAT T ERE B RN EFEH .
-

25

Composition

5 ERFARSH

Reaction Valuation

R HIR S B
H# 20 55.60%
3 16 44.40%
Bk 18 50.00%
% 18 50.00%

Global economic concerns are still prevalent,
impacting the stability of oil prices, and there is
no short-term solution for the oil price differential.
(ESSENTIAL ENERGY SVCS LTD.)

X — WX AR L F AR R, 2R
NLE—Ff, “concerns” FK XMV FTH
1 GZHEYHALNER), B concern —
R IRHEEAE, BEASK.

R E S, HRIFO H E B B R A
T VEA R A i b R AR ER A 1 7 VP
ffro 7€ 36 MAEH BT, H 17 MEI
SR TR, T H A 16 MIHS R HK
HISEE, TAE 16 WTEMRA S EH G, 9 #FLZ
i B 7 SR R« FEHAF R, R
R5HK. HEESEENREEA TS
oA .

42 BHFEELN

“BRMHERRE” RERYP—-IMEE, B
AU E R L, s E TGRS B R
UENESBIE S| A | /N EZ =4O OB
B F AT (RS FFRH . XL HFH

s 5 .




BamE Tk ELSLFRIERTEEIFMOEEL RASAT

PEVBURSED: TR A B2 E R RIHHET A
PR (o2 8 B ) s St RAFIE1ESE).
XA R LA, MANES £, R
AR % 55 P R ARER R, 1T A ERLE
BEAE TR RIC . BERAES SR ES T

R

| b &

HER

% 5l -

&
2 | fluctuation/

M #% commodity price; )
# interest rate; L% exchange

A B SR X AN R B IE R
JAVELHE 10 BERANERESL—
ERE, H5%iEH wordsmith 3K M4EXHZiER
BEAT MG, 19 IR R &R 5 A
BAREERA 5 MERSER, #ILEK 6.

F6 HIMERSHSEIRC
G5 A Hi% | HaE
1 AT successful 31 0.04
2 MY strong 28 0.03
itk 3 4i& 1 appropriate 25 0.03
4 U] good 10 | 001
5 A fiE /11 capable 10 0.01
ANt 5E
1 uncertain/uncertainty/ 51 0.06
uncertainties
2 | #3h fluctuation/fluctuations | 27 0.03
el 3 AFIf adverse/adversely 16 0.02
. challeny;?l‘g%gllenge 10 001
5 480> concern/concerns 9 0.01

®7 10 MSERAMIELE HAMER

B s P
5
5 t; N
| ontion
successful ot P P *
drilling...)
JZFEFI operating performance;
; 448 financial performance;
2 Stro; . )
BSTONg |6 W logistics; & S X R
customer relationship
*R‘*& P 221U accounting policy;
Positive | 3 . :; iuie B strategy; #5E decisions; ¥
R # decision-making
& B @ FA management team;
4 4F good | A W]V E corporate governance;
11 progress; 7 T. employees
5 S | &P tH economic production;
capable | ¥ facilities; & management
e ) -
Hk | | uncertain/ i 3% market; 17ML7%3) industry
Negative uncertainty/ |activity; Z85f economy
uncertainties

fluctuations | rate

3% % competition; if & &

3 adZ:ﬂ o/ excessive supply; 7 3% it #
o dv\:srsely market price; Hl5E regulation;

# A E insufficient capital

Hik
Negative S 4 competition; T3 @kc:;
4 | challengi 35 environment; IV HFH
cha]leilgneg/ Hi business and economic
condition; Bf{Y times

e £IREHF global economy; T
5 | concery 3R demand; FEA T capital
concerns | market; FrENATHENEL labor

market unrest

iz wordsmith FIRIZEIhAEE, AEE
T 10 NEEEMIES E B AR, LK
7. HE 6. R T LLEH, EEEMIE—
ERE LSS g RIMIRE ”#ig A
—H AR RBROESE AT ESREE,
R IBE . ks DA R ANk R T, #T R
KBRS R KZYW RERETF AL, 5%
AR, & E U TFEMI R
g X —ME 5 NLE A A E TGS,
SRS, Mik#EEEERX N AE
BRESIH, et R B 1), B8 # Ngka:
R .

5. it

b3R5 B BEIR ) 7 A R R AT
IATRKILER P B 2 AR E IR, 3
KR4 B R IR S BB AET R BT UR , BR
K RENHE 2 MBI MRE,
TR IR A RIAIEH R IRAA . AR
EHH, XPERRIATE R 5 it £ 5 & 1t
g, FEHIE R G IR E BV B IR R 1
AT, e E @ AL BE VP,
Tl 7 FH B4 AR I O AR R B U 55 BE 7 I PR
%M EA YRS, TR BB
SRR ARk B BB AT B o Ak
HAT T VHA, X OB R R LA
B E 22 5 R S 2458 95 3 R £ 5 £k
SRR o [FIE 4l R 42 TTAE DA K SR A
SEAX — G RAR T IEmK R EER
A4, BRIHIT 50%HHRITA, EH
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(1. MAHETFH S KFFIEZR, JLE 100029;
2. RSN EE S P, TR M 510631)

i B AXATRAGHRIETFOHMEXER, ARXTEIF L P F o
PIREAUEREFLAAMTA R, MiERR %, BEREAIEN AL A5 @xtet
5 E P M BARRE X I0EF T RETON, BAEKTIZALHELARAE
4ol TiE A EAPEERRBIREPARLE. WAARELY. AREAN, LHRF
A ERAKAHE AL A8, RBERESFFEZ TRELIOMEHOAGKXEZ, KALT
of-w & E RSB 6 2 E . AU AR AR AE,

KR P uigiE; ARENL, AAYEET S, BT FAE

A Study of Interpersonal Meaning in Call-center Discourse
1. WANG Yan 2. CHEN Xiaoyan

(1. School of International Studies, University of International Business and Economics, Beijing,
China, 100029; 2. School of Foreign Studies, South China Normal University, Guangzhou,
Guangdong China, 510631)

Abstract: Informed by Systemic Functional Linguistics, this study is aimed at investigating the
linguistic strategies employed in the construction of interpersonal meaning in call-center discourse. A
systematic analysis is conducted to examine the mood, modality and appraisal resources in the interactive
communication at call centers. The lexico-grammatical resources used to negotiate the interpersonal
relationship in call-center communication present specific dialogical, institutional and cross-cultural
features. The participants in the interaction make full use of linguistic resources to construct interpersonal
meanings, establish a cooperative relationship and achieve effective professional communication.

Key words: call-center discourse; interpersonal meaning; Systemic Functional Linguistics;
cross-cultural business communication

N ERE. SR R . TR AR R BN

1. @R W45 At 5 .

S 47 e BB S Rl R 5 TR A1 25 A O S B 2 S R R
R, RS RAERER K WAAEEHFRS . SR, (585
B [ 5 SO b O K D B . T, A RS AL S o
LI S R P RS WS IT RS AMBR BRIt . MR i
BiF. PR RS B L IR, 2 RS T M AT T AR i

* BEWH: AWRBREHEEHACHREFEEESIE (14YJC740010) [¥5EH).
EEEN: TE, WINRFHAD KFIOEFHEBIERR, Wt Rhm: I5EMT. 2B SY: PRk, &
BETYE A EANEIE S 0B N, L, BIRAE: RETIAEE S S, BB

¢80
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who .05 E G AR E SR

(Goolsby, 2008). ¥ ARF MM WKL E
FRTE T B A, R R L O Y 5 BT SR
. 2E{Z a8 (Taylor & Bain, 2005).
MIE B A BT AR 55 AN EE B IR
KMZEHG EEM, WAHESESS
(Cameron, 2000). & ¥}HEE 5 % (Adolphs e
al., 2004), iEF VP4 (Friginal, 2007), &
HFEE| (Cowie, 2007). £if45H) (Baker et
al., 2005) FEHRKLEN (Xuetal., 2010) &
F XTI R O R AT IR R, R T 1B

B FE AR 55 S ELAT ML )V 38 v BT AR Y AR A .

HtEEmE, WP MEERRERNIES
FRMAS LW EM, SHAHEXOTR
A WY B B R E MBS T (E
E. BRigdE, 2013). HiFOLEEHEENS
TEEEM AT (GR—4L. Juid, 2001) &, {H¥f
A T AR 25 AL R 1E 4

W Y e a0 AT MK B R R B X% AT K
WHiE IR H TH M ER . EiED T W
B iz & FE S RSR M A PRE X
LR A 1E AN BRE R 2SI 2a i@
AR, RACERS F &, REERE S R
EMRE. A HER R EREE

Mk ehols 5% [ 2 P 4R AL R ST L AR S5

BE B TRAIESCRENL Iy A
WEIRIERE”, WRFCARTY LRE . 8RIT.
Rl IT FIURAE IR . ABFFORA R
FIREE S FH R T ARRI eI K R4
ASHTHES, JHE g E R A PR E
XHRTCEE R IREAT R0 H, BEHN
WY A AT L B L R A0 T2 Y E P
ANFEX . BIMEF 5EFHEERR.

2. RABEEEEENAREXER

B S AT AR Sk S AN 4 S At A 22 18] 9
HEXKR, RERZIEEES EPERAAN
bRIhRE, RIAVHEE M S . B, 3
PUAMth X SO HERT , I RIVEAN 55, B R
PiEE SIS E LRI AERR.
F Rk N B R AV B R IR A B S
7— &S 15 E & HAR I F B (Halliday
& Matthiessen, 2004; HIEBESE, 2005). &
SCE E R RN AR E TE R i E T E A
ESFFN RERLIARIEER, AR
GINREBET AR E R (E 1D $ i
BT TH

HER—ES ‘
%%m%%ﬁ{: ﬁﬁ_{ﬁﬁ(%ﬁﬁ%)

AR X
BEM A (FEER)
TR T B

B 1 RAENEEE LA RARE X HEE
(ZEHF, 2002: 65)

RADNREIEINA, FEiEPPNERIES
(Mood) FR 7 E045 15 FIPR & i 3, P& FR It
FkE T /M) R FERESE RS ESR. —
RIEMT, SiEThAER U —BEURESRE
LA o (B It b b 5 LR B B, e A2
ERAE—BEUCREME M S 1EDIRE, thnA
BE A E SR HIER . FBRORIE S FRIARE M 5.
X RESREM, & —Fh ABRiE R E
% (Halliday & Matthiessen, 2004; #HB§%%,
2005).

VA 0 BT U i DA R AE R ) A
W AR RIEN N B R 2% Ak
BYFEFANGELRHBEEMIBSRGRE
M. AT HEMEEZBEAEESIRAE
A (Modality), 4R A [FME H B R FA
FEME R . P A RERER L5 AR
HREMER. REBEESELH—BE0A: 3
1] 4H H ) PR E PR A B 1A SRR AT R M LA
WH SR B RRIEMERE, RE
4% A5 2 1] BOEE B 1E {6 4 SR Rk 5%
MERE. nRBEESE L d/hakERE, RN
ABE, 2 —F APRBIEREMIL S . AT
MEMMBEMEA A BERERIE, 5 RTUFE
) BRI 3 0 HR ) B f ) 2 AL I« IR RA
i = ) A B R A ) . AT PR R R R
R, — R AR A SRR E — 3
X, 75 1A 3R ME SR E 5 R R IE
(Halliday & Matthiessen, 2004; #H BE%,
2005).

TN ERIR R RETIREIE T FEX AR R
SR T R R R B BT IRV AE SR . VR
#h &%t (Appraisal) BFEEE. MAMEE=
KIRFZRG . BEXQTEER. HAER=1
TR, NATTUHESMZERLH. E5
EAER BN ATHE B H . B EM
BEFFBORTH. RERGRMNEEMNAN
RERSRGIR, A IEMELSENT RS,
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K (Martin & Rose, 2003; L&, 2001).
ESESR ARG F ORI
HERY VN RGE 2 bR TEICTams . ELL
Halliday ) “iaiEZ0%4:48” (continuum)
WA KE, X=EANRG P AERESEN, BN
R B AE ORE, SRR S
FIABRE X (KT, 2005). B HEM
VRN IS S G S AE TR T A B T A RS
BUGA %%, DUEE T IE
OIEER AR E LRI

3. FERY ORI P RIA APRE X R E
BRI

FEL A 2 P AR 45 S XU T 43 ) s R
FREBME %A & FTRAMMEK, 20k
RERBEAZF R, iR R T
MIES . HESHTEANX =AS R GO0 WY At
BT AT, LB i B AR ) R %
MEREFBREH, HTESRECEER
V5 anfal A B\ B 2h e LA K& L) XU R i i
FHE 5 SRR A BR R S SEBLA BOMIE R .

3.1 BARGHRILEETR

3.1 EAER

FRIEH VB IHREMIES AT LU —MIOLAF
MM R R, RIRREE S R — 4
/N, FH CARR ST IR A (1 i R B . ELandR X
AT — A AN B & (T want you
to..) KBS, RIVHENREMME, A
A5 would FRIEER .

(1) I want you to click on the butterfly first.

(2) I would strongly suggest that you try it
first to use Lithium batteries regardless of the
brands.

SRE(S B 0 i 0t TR B ) AL A
R 7 foir B AR 1 (May I ask.... ) BLE X
T REBEREEM, W

(3) May I ask, Miss Cerone, when, or did
you fax already the tax exempt form to ABC
department?

XA RE T X E B S A
REUE BEIMBHAAL, B ARG TR
7 R A, AT DA RN A BT
2ot Bt A A S EAT B 8E, G T R XY
Pt A BRI “No” HITERL, Mg
TR HIRIE SR . BRid Gt m] A ROR S
B, FHgt e a) B T RiE NG A E, B8

s 10 #

KXt 77 [ (N 2 e o8 B RS TR,
n:

(4) I wonder if you can book two nights on
that on eighteenth and nineteenth of April.

Ei'e INGIPLCINGED E5'e [ E e i =P e s
CABR VA ELBhHE . R IE N, LLEER
B TREENGEBERRM, EGMTA
R SR g, .

(5) I can tell you I've had the camera for
only three months.

DA Bei )RR “ F R D
R BN RITEABRE X B BE SRR )
#2: FiEANESA, BPEANSITEAN B
FR W AR N ILERT, R BNES.
B4 I SH RBOX LR AL, EER
DL 3 = AFR . RIETR UK, alRH(E B oRIEER
BUBHIKI S = E R ETE, .

(6) and that one requires you should be
online first before we actually sign in.

XFhRE AT EREA, F
AEANT LSS ERBRE =T &
AR 53 7 7 JB 25 5 2 SR e FE AL A B R 4
KR, AT LARE G 5 A ) IE T R 2R

VS BT P ) A AR e U I RE
Wi 5 18 Th RS AT A B AR A B B AR & 4 5 H
AR LH. BREWEFIEDRASRRFL
Sk, S EhEERY R 7 EE
BB WA AE X i PP R AT L
(Halliday & Matthiessen, 2004). 15 FaiifE
B RAREZTRER, LT
REIR AT, BT A bR XU B A 1R B
L5055 ) 25 22 I SRS £ LA (£ FRIER
2011)

3.12 BEARMEERTETA

Bricht A oh, A HAR KR AIE SRR .
Btdm, FRATTRT LASE iy 4 B — BaRIA TR “ A
)" N E AR YRR 6) (You should/must/
ought to..., Fik X %) 55Ei%) (Can/Could
you.../Would you like to..., FIEEE). HE
MR IA R AT LA N E £ RiE XA A, B
BT BT S AR HE SR KB SE AR
f i AR 2 [E) B SPR, EE A HOIE ST AF LA
METRER A . B RMEIX A RE S IET N
g S 2 i igid (Lassen, 2003; ¥4
¥, 2006), BN “ [0 # F AT A" (Searle,
1975). A3 BT A — i & E ST A




