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The dedication by wang Guangying, vice chairman of the stang Commitee of the NPC.
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The dedication by Chen Bangzhu, minister of the Domestic Trade Ministry.
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The dedication by He Jihai, vice minister of the Domestic Trade Ministry.
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THE LIGHTS OF THE CITIES

From ancient times, market is an integrated part of a city. A city without market is a body without soul and
will appear like a wasteland. Shops and merchants give a city vigour and affluence.

The commercial culture, based on both city and market, gives impetus to human exchanges and spread of
civilization. Propelled by commercial spirit, the camel cavarans threaded their way through the desert. Hence
comes the Silk Road, a route extends from China to Middle East and Europe and carries not only goods but also
ideas. It is the same incentive that made Columbus sail across the ocean to the New Continent. The commercial
magic power gives birth to the world business hub and shopping paradise such as New York and Hong Kong.

If we take a look at the reasons why China lags behind the West from the point of human civilization, we
will find that while from 16th century to modern times the West was driven by merchantism while China made
light of commerce. When the West was engaged in foreign aggrandizing and trading, China simply cut itself off
from the outside world. By Chinese tradition, business activities is always looked down upon and repressed. It
severely impaired the commercial activities which can greatly propel the society forward. The once splendid
empire gradually withered and the gap between China and the western countries has been enlarged.

History and reality manifests that commerce is the catalyst for social, economical and cultural development.
Whoever has the commercial culture and mature market economy will be at the forefront of civilization.

The reform and opening-up policy brings vigour to China. It not only improves the living standards of
people, but also helps to remove the traditional disapprovement on commerce. A seller’s market was turned to a
buyer’s market with commercial boom. The market economy provides more and better commercial services and
give impetus to the social development. The Chinese, who have long been living in the shadow of commodity
shortage, now see a new horizon.

Market plays a vital role in the urban life as it acts the intermediary of production and consuming and
often forecasts social and circulation trends. -

Bustling commercial markets and shopping environment provide urban residents with convenience and
comforts. Attracted by its charm, people would come to live, visit, travel, buy or even invest.

President Jiang Zemin once said: “City is the place where commodities are produced, circulated or traded, a
place where commodities come and go. There’ll be no market without merchants, or vise versa.” Under the
market economy, one of the most important mission of urban construction is to establish an orderly and healthy
market with good shopping environment. It will build up a bridge between producers and consumers and
promote steady growth of national economy. With the deepening of reform and opening up, there’s a great
progress in the local shopping centres’ shopping environment, facilities, business scale, management, service and
marketing methods. Market with a floor space of 10,000 square metres is nothing new. There have appeared a
great number of comprehensive markets which deal in shopping, tourism, restaurant and entertainment. Most of
them are fitted with modern facilities such as automatic escalators, automatic fire-fighting device and
computerized management system. Since 1990s, there is suddenly an explosion of modern shopping centres.

Up to 1995, China’s large- and middle- sized shopping centres have reached several thousands, according to
the incomplete statistics. These shopping centres often have considerable wealth and manpower and cover a
rather large area. They play an active role in maintaining a stable and prosperous market and social stability.
Their practice provides an example for other departments in reforming commercial system and raising the
quality of service. A whole network of chain stores grow out of these backbone enterprises. By now the country
has 500 or more share-holding companies, 40 of which have listed shares. There are 400 or more chain companies
and more than 6,000 chain stores. The total retail sales reaches 2,050 billion yuan, manifesting the vigour and
potential of the Chinese market. The fledging Chinese commercial business is being conglomerated and
modernized, providing greater variety and better services.The National Hualian Tower Corporation serves as an
example of successful conglomeration. With 30 subordinates under it, the corporation has grown into a
successful enterprise with a network that covers the whole country.

The well-known and historical Beijing Wangfujing Department Store, Tianjin Quanyechang Market,
Shanghai No 1 Department Store, Guangzhou Nanfang Tower, Wuhan Market, Xi’an Minsheng Department
Store were all converted to share-holding Co Litd. Under the new operation system, these markets create annual
gross sales that are among the top few in the country. Their influence still lasts among the Chinese commercial
enterprises. The Sino-foreign joint-venture shopping centres, represented by Beijing Cvik Shopping Centre,
Parksen shopping Center, Shanghai Dongfang Tower, Tianjin Lida International Market, lead the way of
Chinese commerce modernization. They bring into play the prevalent marketing methods and management and
put them in the context of Chinese economic situation. These shopping centres present the brand- name products
and remain popular among consumers.

When we enjoy the fun of shopping in these modern markets, we can’t help realizing that the commercial

culture is already part of our daily life. It is a sign of historical progress and makes us confident for our future.
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