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Preface

Initially | would like to take a look at the hidden modernity of the works in this collection. There are
many shops that continue to operate in a society that is entirely versified. With the originality of
multi-internationality and the extra trendiness borne with the times that is demanded for design, in
addition to the increase in types of industries and various forms of management that appear to follow
no singular thread, the direction of shop design seems to be unclear. Accordingly, the techniques
and expressive methods indicated within these drawings make good use of the latest painting
materials and have been developed in various ranges.

A perspective drawing offers a commentry on the architectural plan and shop design, and at the
same time serves as an appreciative work of art in itself. Owing to the fact that a perspective drawing
is created in order to express the work of the architect, a collection of such drawings may be looked
upon as a compilation of architectural art of which the point of view is limited. This means that the
policy of design is emphasized in accordance to the sense of the artist unlike the end product of a
photograph. This could sometimes lead to the will of the designer being mis-translated in the actual
drawing. Such cases will shock the designers into realizing that there are other ways to interpret their
work. This collection of work will therefore act as a reminder to both designers and readers that
solutions may be found by viewing the work from different angles.

The style of shops in Japan may be expected to be totally different from those of other countries.
We have managed to maintain a cultural independence of other communities in European and Asian
countries. In addition to this, the rapid development of the Japanese economy over the past thirty
years has made the present era incalculable.
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Retail outlets such as umbrella shops or clog shops were able to go into business owing to the fact
that there was a public that needed their wares. Nowadays, however, such shops can only exist by
carefully studying the laws of supply and demand. Although a single restaurant with a mixed menu
Is enough to prevent the starvation of several bachelors, it is now the age where this restaurant has
to recognize the fact that supply and demand is ready to create a boom in international gourment
dishes.

The leading downtown shops of today’'s metropolis have enough energy to pull their customers
around by their noses. From the aspect of economics this is a good thing, but one cannot help but
wonder if this consumer-orientated society is in fact bringing us the good life we have come to
expect when we concentrate on the mineral waste and lack of sincerity that out sense of valuse are
being bombarded with.

In order to flow with the current of modern times, it is necessary to recognize that culture is split
into two distinct categories ; one that is avant-gard, and the other that strives to maintain traditional
customs. Most people of today’s age exist within a well-balanced vacuum. Glancing thourgh the
trends in perspective drawings, ones attention is naturally drawn to this shops that utilize new
designs. However, | must admit to sometimes wondering if the suggestive power of this group of
avant-gard artists is really running with its feet its feet on the ground.

With new establishment and refurbishments, the shops in the cities are constantly being.replaced.
However, this replacement is not overly hasty which brings about the effect that the transformations
are in keeping with the pace of fashion. The trends of perspective drawing still leave sofnething to
be desired in order to stay in the main stream. To put it politely, it is losing its original aim by
occuring in mid-period when the market is flooded with diversification. A yearning for newness only
acts to put people in a dilemma that will eventually bring about a loss of personality which results
from having been deeply steeped in fashion. The main principle which states that the creation of
new art-forms is impossible without the carefull studying of their original forms is totally forgotten
here.

To say that a shop has a “quiet appearence” could in fact be a paradoxical expression of
personality.

In Japan’s future, where the stability of the economy has been ensured, carefully planned houses
will surely come into demand and will be constructed.

Some perspective artists are also capable of design, but | really feel that they should stay in their
original duty as critics. The frequent contact that they get from various designs and the practice of
interpreting them gives them the perfect opportunity of improving their powers of appreciation.

There are many cases where perspective drawings created by the designers are used as presenta-
tions or as publication materials for the finished products of interior shop design. In other words,
there are some designers who are also able to produce perspective drawings.

We may place a great deal of expectation on these people as they have a stroong influence over
their benefactors. They are in the position to control the trends of the times.

Contained within these cover is a collection of the work produced by these designers. The
intention of the plan is expressed straightforwardly, but it is difficult to tell the difference between
each merely by looking at the perspective drawings.

We have now reached an age which is wealthy in materials and information, and we can but hope
that the day will come when the people who control the outlook of shops and restaurants will
sublimate their duties in accordance to their individual positions to make a gender of generous-
minded shopkeepers who are easy to work with.
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