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(1) His heart hung all upon a silken dress.
(2) How beastly the bourgeois is /especially the male of the species...

(3) the beauty of love was the blood of my heart

55—l h 19 hang upon L H A8 Y BHE THAL, X A AY
DRHERERAN (asiken dress) B b, HIHEZ, FH, &, &
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TCIE A S LR B4R, W0 the fifth day saw them at the
summit ( X B B 2 — 23 : they reached the summit on the fifth
day) ; XIEMIE RS [ FFE4 (options) ] £l iaiLiEEF
B [ BY #% & (wording ) ] & B AH G 38 X sE 6 [ B X
(meaning ) | f — Ff % 8% 9% HL #] ( Michael Halliday, Christian
Matthiessen, Construing Experience through Meaning, Cassell,
1999) .
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B RS SR, B/ Tl =4, a. A symmetric matrix
whose quadratic form x" Ax takes on both positive and negative values is
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river valleys , the early engineers built many notable masonry viaducts of
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WA JTCEHE G5 M O RE A1 H 2885 ) c. The argument to the contrary
is basically an appeal to the lack of synonymy in mental language.
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R ABrFarg . a. Would you like this teapot? ({FRE- WX HE
T4 2) b. You fit into me /like a hook into an eye /a fish hook /an
open eye. (REATR /B—HAFEATIRE /—Rfane
+ /—HEE IR . ) c. I saw the man who did it, but I never told
anybody (FH WARAM X, HEMAKREIRIEMA) 51
seen the bloke what done it, but I never told nobody ( F&W WARZE kT
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— R B . a. we should know the difference of income (3
T2 7R 22 591) >what we should know is the difference
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what the government should do to solve the social problem ( [a] EU{E T
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ordinary people are creating the wealth (X283 58 A\ 75 6 @ &)
it is the ordinary people who are creating the wealth ( 1F f&iX %% i
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M — s E W, FAF T LM (1dM; Ideational Metaphor;
InM: Interpersonal Metaphor; TxM: Textual Metaphor; & HHEE
ST —Le52p, DMEEUL; H, Eparis 2 A A A
FiTas Ok f PR RN ) o e AN, T B IX 51 textual metaphor 5 text
metaphor; FJEEICIHREMERH), FEBRIMA XK.

im] b M5 ( Word Metaphor ) : congratulate [ IdM ], jailbird
[ InM ] LI K head quarter [ TdM ] ;

im) 20 p&igr (Word Group Metaphor) ; her single sorrow [ 1dM ],
my vegetable love [ InM |, an _honour of yours [ TxM | ;

FiiE P ( Phrase Metaphor) : out of my sight [ 1dM ], in high
spirit [ 1dM | ;

Wk ( Clause Metaphor ) ; would you like this teapot? (4%
fit) . can you pass me the salt? (fx%) [InM] (Xt ECRTO)

Bk Pt ( Passage Metaphor) : In came a fiddler ... In came

Mrs Fezziwtg. .. In came the three Miss Fezziwigs. .. In came the six

young followers... In came all the young men and women ... In came

the housemaid. . . In came the cook. .. In came the boy ... In they all

came--- in they all came. .. Away they all went -+ and back again the

other way ; down the middle and up again; round and round in various

stages of affectionate grouping. .. [ from Christmas Carol; TxM | ;

FBaigy ( Text Metaphor) : Fii (5| 9% 1F “ You Fit Into Me”
g, J8 T APREEM (F55%) M. X, FSE - 58
FrBF £ (Sir Thomas Wyatt) ¥ (B 1, %) ( “Farewell, Love”)
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Farewell , Love, and all thy laws forever, /Thy baited hooks shall tangle

ok |<




Y
AR

Atttudinal Meanings of Metaphors: A Systema iy Based on Enolis

PRBOARAEEN L TEEFREENEAEHE

me no more; /Senec and Plato call me from thy lore, /To perfect wealth my
wit for to endeavor, /In blind error when 1 did persever, /Thy sharp repulse
that prikth aye so sore, /Hath taught me to set in trifles no store /And escape
Sorth since liberty is lever. /Therefore farewell, go trouble younger hearts,
/And in me claim no more authority; /With idle youth go use thy property,
/And therein spend thy many brittle darts. /For hitherto though I have lost all
my time, /Me lusteth no longer rotten boughs to climb.

(BT, RABRIGFAGEE, /A0 FH R LR ERKEL,;
/ERFAMEBTZRARE, /iERBRAMGEERTEME, /&K
B AR REANSGE, /RGFEARNFRETHNK, MR
S ET b, /HRARERA OGS SFER. /AT, FHEAE
Fiadhe, /KA FIEREAFZRA; /HEERT b fta R
1B, /ARty L XA AT AR S, /A K R R ER LI,
/AT A o R ARARE A A )

(http ://www. en8848. com. cn/read/ poems/lovepoems/195003. html )
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Preface

This study carries out a three dimensional appraisal stylistic
exploration of the attitudinal meanings conveyed by metaphors,
including the meaning proper as well as the realization and the
instantiation of the meaning, in terms of the Appraisal Theory
developed by Martin and his colleagues within Systemic Functional
Linguistics. The metaphors used as corpora in this research are
collected from the poems in The Norton Anthology of English Literature
(7th edition).

The motivation of this research is twofold. First, previous
researches of metaphors for millennia long are inadequate in describing
the attitudinal meanings of metaphors, in particular in a
comprehensive and systematic way, which is due to the lack of a
reasonable attitude framework to a large extent. Second, there are no
efficient descriptions directed at the attitudinal meanings of metaphors

either within or outside Systemic Functional Linguistics. It is at filling
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this gap that the present study aims.

The general aim proposed above can be achieved via addressing
the following three questions. First, what are the different types and
characteristics of the attitudinal meanings conveyed by metaphors?
Second, what are the specific lexicogrammatical realizations or
expressions of attitudinal meanings via different metaphors? Third,
how do attitudinal meanings progress from system potentials to
instances of meanings via metaphors? In order to answer these
questions, the present exploration examines three interwoven aspects of
the attitudinal meanings of metaphors, including the types and
characteristics, the realization and the instantiation.

Before delving into the three respects advanced above, the study
gets prepared in two ways. It first carries out a survey of the previous
studies of metaphors by taking attitudinal meanings as the point of
departure to mainly justify the necessity and significance of the present
attempt. It then elucidates the theoretic issues involved in the ensuing
description and interpretation, including the attitudinal system of
Appraisal Theory, the realization hierarchy in Systemic Functional
Linguistics, the instantiation cline with a special reference to the
concept of commitment suggested by Martin to deal with instantiation,
the reading position and analysis perspective, the concept of prosody
and some interpretative principles.

Then the study moves into the mainstay of the present inquiry.
Specifically, the bulk of the exploration is organized into three parts,
respectively attending to one of the three aspects of attitudinal
meanings via metaphors touched upon above. It turns out that the

tripartite exploration illuminates the landscape of the attitudinal




meanings of metaphors with each of the three core parts contributive in
its own way.

The first major part deals with the types and characteristics of the
attitudinal meanings of metaphors by the following three steps. It first
looks at the subtle attitudinal meanings via metaphors against the
hierarchy of categorization suggested by the modern categorization
theory, then clarifies the characteristics of the attitudinal meanings
expressed by metaphors and finally attends to the ubiquitous polyphony
phenomena of metaphors. This part yields the following findings.
First, the intricate attitudinal meanings via metaphors can be grouped
into the fourteen basic types of attitudinal meanings embraced in
Appraisal Theory, namely, the four kinds of affect, including
dis/inclination, un/happiness, in/security and dis/satisfaction, the
five kinds of judgment, comprising normality, capacity, tenacity,
veracity and propriety, and the five kinds of appreciation, consisting
of quality, impact, complexity, balance and valuation. Second, the
three regions of attitudinal meanings expressed by metaphors, namely,
affect, judgment and appreciation, do not only share common
characteristics, including the polarity, the explicitness and the
graduation, but also some specific ones, covering their respective
means of metaphorization, the dependency of affect and the generality
of judgment. Third, metaphors are prevalent avenues for co-
articulating multiple attitudes.

The second major part explores the diverse realizations of the
attitudinal meanings of metaphors. It proposes that attitudinal
meanings of metaphors are available by focusing on a certain effective

expressions in metaphors and further sorts out those expressions. The
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classification first recognizes three broad modes of realization by
adopting Goatly’s tripartite division of a linguistic metaphor into the
T-term, the V-term and the G-term and then details the three modes
against Halliday’s idea of rank scale of the lexicogrammar of language.
Finally, it comes out that the abundant expressions for conveying the
attitudinal meanings of metaphors ¢an be grouped into T-terms,
V-terms and G-terms populating across three ranks, namely, the
word, the group/phrase and the clause.

The third major part attends to the instantiation of attitudinal
meanings via metaphors. It reinterprets the strategies for construing
attitudinal meanings summarized by Appraisal Theory as strategies to
instantiate attitudinal meanings via metaphors and explains them with
the concept of commitment. Altogether, three instantiation strategies
are identified, comprising metaphorical inseribing, metaphorical
affording and metaphorical flagging, each of which can be expounded
in terms of commitment. In detail, the three strategies respectively
indicate cases wherein attitudinal meanings are instantiated via
metaphorical expressions with attitudinal commitment, experiential
commitment and negotiation or engagement commitment as the salient
commitment.

The findings synopsized above make the present study significant
mainly in the following four ways: (i) it taxonomizes the intricate
attitudinal meanings via metaphors with the aid of Appraisal Theory
and demonstrates that metaphors construe all the basic types of
attitudinal meanings; (ii) it manifests that the attitudinal meanings
expressed by metaphors do not only share common characteristics with

those expressed literally but are also distinctive due to the complexity



and diversity of metaphors; (1iii) it reveals that metaphors realize
attitudinal meanings with different functional components across ranks;
(iv) it -evidences that the strategies for metaphors to instantiate
attitudinal meanings are similar to those for literal language. These
achievements shed light on the landscape .of attitudinal meanings of
metaphors on the one hand, compensating for the previous
inadequacy, and demonstrate the strong descriptive and explanative
adequacy of Systemic Functional Linguistics and its developments on
the other hand.

The research is unfolded in seven chapters. Chapter 1 is
introductory, offering a general view of the research. Chapter 2
surveys the previous studies of metaphors, centering on attitudinal
meanings. Chapter 3 clarifies the theoretical tools involved for
description and interpretation. Chapters 4 and 5 compose the bulk of

the present exploration. Chapter 7 concludes the study.
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