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the English name of Mr. Xiao Aihua, a
architects and photographer. “Click
his nickname in internet world.
ike this nickname, he has unique temper,
e and extremely
I. He
is a man

sincerely

convinced

and treated as

elder brother by me.

You can hear many

anecdotes about him, which would be

the topic of chat among people know him: he
cried for Aftershock, a movie on earthquake and
it's so loud that other audiences forgot to tear for
it. It's really funny.

When a friend's house was decorated into a
terrible mess, a “fight” happened between
him and the contractor, not only because

he was responsible for the design, but his
design was misinterpreted, just like his

kid was dressed up ugly.

He once went to a residential community for
photograph of the luxurious house inside, but t
him in, but the smart Brother Xiao told the
mouse was chasing a cat, and if late, he

of the house.

He is such a man with many storiegs

smile and feel warm.

The book “TOP-Design of the

great joy for me to see mog

time. The design style

feeling of disguised

Sample House” ing

more than twep

architecturg

played a

workig

I

which the cli

multitudes at hi

Brother Xiao is a

and his wisdom make

still works hard to design,

customers, material suppli€

kinds. He can write an article @

2008, he has ever finished 100 t

month, it's really surprising for me.

him, you will understand why, and he is

best.

He always visits the Salone Internazionale del

and capturing international design trends to inspiré
he shuttles between all pavilions of Salone Internazio

' with artist’s aesthetic, an enterj
and a photographer’s acuity to find jthe most valuabl

creative

All mate!

t seller desig
manufacturers, ma
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Edward Xiao

Interior Architect
Member of China Photographers Associatio
CEO of Shanghai Shaw's Design

Prizes of Gold, Silver and Bronze in the 4th China Nati

2002

Prizes of Gold, Silver and Bronze in the 4th Shanghai Interior Design Grand Prix,
Award of Good Design of Asia-Pacific Interior Design Biennial Grand Prix, 2008
Photo of “Quiet Harbor” Won Gold Prize of China Area of Asia-Pacific “Movi
Award, 2008

Nomination of the 2nd “Ten Outstanding Young Designers” Shanghai, 2006
Titled as National Outstanding Young Interior Designer, 2007

Titled as Top 50 of China Ten Designers for Sample House, 2007

Media Prize of National Designer Network Promotion Award, 2008

Outstanding Blogger Prize of SOHU Designer Network Media, 2009

The Most Popular Netizen of China Top Ten Designers for Sample House, 2009
The Best Performance of China Resources Cup & China Architectures Photography
Competition, 2009
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Many friends admire me, because they think, a natural and unrestrained life | have really
been living. In fact, anyone who really knows me holds the view that I'm living a fool’s life.
Xiao is my family name, so they should call me “Fool Xiao”.

Ever did | say: to be a fool-like wiser, rather than a wise fool!

Believe it or not, | am ironically one of the latter one. Attending and photographing
Salone Internazionale del Mobile are my practice every year. The result is one book for all
Chinese designers. | hope real star designer, even the real master would appear among
them. The reality is not as what | expected, when ten years elapsed, no one has grown
up to a real design master, but those have a swelled head and feels too good about
themselves.

Salone Internazionale del Mobile celebrated its 50th anniversary this year. | had been
expected a more grand event before arrival. The reality let me know that the host pays
more attention to the annual tradition rather than celebrating any anniversary. Furnit

Fair is still the principal part as before, and in odd years, Euroluce is auxiliary wi
even years is auxiliary cabinets and bathroom exhibition. Therefore, Euroluce
secondary role in 2011. Incredibly and surprising, the auxiliary lighting fair
limit, which broadened my harizon, making me aware of what a lighting crg
The fact of “No Photo” embarrassed me even posing being a journalis
experience journalists and some designers share at top furniture fa
reputation bad at creation but clever at copy has been winning Chi
designers and reporters disgusting look time and time again. All projed
book are actually by a status of special correspondent working with Y
course, that's me, with a much professional camera and some poor Jd
The publication of the book is destined to provide inspiration for cred
copying or imitation, which is bound to shame China and we, all Chines
Early this year witnessed my global journey from US, to China,
Switzerland. Then back the China say
another fly to US without any interval. V
day before started the preface, the world

excessively exhausted. A :
Pictures one after another, however, seemed to bew o1 0
that Milan Furniture Faig > E Lty

Each picture is no do
marveling at the mastg
be a lamp, a very roug]

U a Persond
abroad. The ill
iders, both

or dll'ec',t

ilan, and to

inishi Milan Fai ,vm

dKE[] i

exhibition space, and ¢
this is what Salone Inte
designers annually. T
human beings, without we would
Guo Lili, my colleague pod behind
minutes. When she foldhd out only ong
of thinking. Frankly speaking, she
speed at computer can follow the sSpe
into the preface, that no routine is fix
constraints on my literary frame, or an)
are life credos to follow personally, follOW
would never change its spots, | never expect that | can be changeg
Either to be spoken highly or ill of, is up to you, and is none of n
Just is quoted in the preface by Ms. Huang Ying, |, as ung
off my busy schedule to write seven or eight thousa
exaggerated praise, for | actually super-lazy, if in a good mood, the contents of seve
different essays at one go is no problem to me at all, but if in @ bad mood, an article
not so high quality poses a great threat. Fortunately, | am ready to write this and t
sometimes, despite human laziness. Even in a trance, the just return from US last ni
made this text. The efforts are worth it, because this book, | believe, is destined to md
promotion to China’s designers in the future. My efforts for China's future arew@ﬁ'
praise and respect. Thank you, all future masters. And with you, | look forward to h
discussion on my books, and the preface | write today.
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Date: April 12-17, 2011

Location: Milan Fairgrounds, Rho

Organizing Committee: COSMIT & Federlegno-Arredo
Homepage: http://www.cosmit.it

Isaloni Includes:

Salone Internazionale del Mobile

Salone Internazionale del Complemento d'Arredo
Euroluce SaloneUfficio SaloneSatellite
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Of all exhibitions innovation is the core: the meaning of innovation not only lies
in the physical innovation, person or product, but also the spirit to look back and
ahead. Innovation exerted great influence on the first entrepreneurs, and got
together at Salone Internazionale del Mobile 1961. That is the establishment
of Milan design. An era to celebrate was given birth to, and that is the perfect
combination of business and master creation. Innovation is the core value of
design. And only with richer dynamic furniture designs, can a better future be
created.
History :
Since 1961, Salone Internazionale del Mobile has spanned its 50th anniversary.
The annual fair is held in Milan Fairgrounds, Rho every early April. It provides a
platform to display, to exchange and to trade. When the latest interior creations get
together here, a leading trading center has naturally come into being.
Its special magnet effect has gradually brought about diverse theme exhibitions,
Salone Internazionale del Mobile, Salone Internazionale del Complemento d’Arredo,
Euroluce, SaloneUfficio, and SaloneSatellite. It has been the benchmark, of
architecture, interior design, furniture, clothing, accessories, lighting, electrical
appliances and jewelry. It's a design "Olympic" event, and it is a congregation for
global professionals in industries of furniture, household, construction, clothing,
accessories, lighting and design.
Design, creativity, taste, technology, fashion and trends are fully reflected in Milan,
and ltaly is thus to guide and affect the world furniture market with its leading
designs and products.
Theme exhibitions since 1974 has been held every two years, like Eurocucina
from 1974, Euroluce from 1976, Eimu from 1982, Complementodi Arredo from
1989, Salone Satellite from 1998, and Milano Design Week from 2000. Then, the
whole city of Milan has been melted into the international design exhibition, and
a complete system of design exhibition has been accomplished in Milan, each
complimenting to another.
Salone Internazionale del Mobile mainly promotes Furniture international trade.
Therefore, the real fashion and design creativity become conditioned in many design
museums, design centers, and design brand boutiques during “Milan Design Week".
Famous furniture brands have recently been holding theme design for their own
brands, like B & B, an Italian brand, and VIA, a French brand.
In particular, Salone Satellite emerging in 1998 provides a broad stage for young
fledglings to display their avant-garde works. And today, the exhibition has become
a melting pot to train young designers. As the fact goes, more and more projects
first available at Salone Satellites, have been manufactured in standard production
lines of big companies. As companies are beginning to cooperate with young
designers, the “experimental field” has gone matured
and widely recognized
among international
mainstream
media. -
Salone Internazionale
del Mobile is the forefront of modern furniture.
It is not only a platform for Italy to export furniture, but
8 pageant, from which world furniture industry expects a lot
eh year. It mainly promotes the export of Italian furniture. In
course of its development, the Italian furniture exports are
#And the contribution Salone Internazionale del Mobile
nade can't be ignored.
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Pavilion Di yution and Propaganda

Internazion

le del Mobile_has always been adhering to. The new center of Rho
providesdmultidirection o unities to enjoy, to touch and to experience the best
homefdecorations, By pr ategory, there are types of bed, wardrobe, chairs,

i ighting, or | d office furniture; by classification, there are
ACA

e classical, modern and designed, as well as

convenient'to exchange, to communicate for dealers and developers. Me

een tradition and innovation is the principle that Salone - S

o

the links between office equipment and lighting were expanded, especially when
both enjoyed good geographical location between Porta Ovest and Porta Sud.

Due to Euroluce, by light exposure Cosmit created an atmosphere of religious
symbolism in the heart of Milan, where stand Piazza della Scala and Piazza
San Fedele. Around the latter there used to be a forest where Lucus used to be
warshipped for the small trees then were considered as sacred. Today the Lu
forest is planned to be replanted for the religion atmosphere once with light ¢
on.

The impressive of Piazza Duomo was taken as the backdrop for Principia-Forw
Arts, a large art installation to be launched from April 12th to May 1st, by Archit
Denis Santachiara who faced future. The exhibition space covers eight sections,
where projects are cooperated with the company of Solares Fondazione delle
Arti, some scientists, and some young and promising artists. The latest scientific
findings were employed for the interpretation of unique artworks; and the final
principle relevant is the newest and most cutting-edge technology.

Virtual technology makes | Saloni more convenient. An iPhone or a smart pho
can get access to official website of Cosmit. The website [ WWW.mobe3.com
automatically hinkecd to Saloni preview @pplication, to optimize the 8mall screen
viewing.

Features of Exhibitions
1. The dominating hues of blue, -f‘ oV
creations by many young deagners.
brown going with bright yellow.

gdtching. This is true o
¥ are very bold, like
WPatterns, ties, and chainS. THe
onstruction in NG
e design group, is
jupporting technology

scientific and technological approaches. The sto@l
of hybrid-plywood, a composite material with Otti D&s
to overlap layerS of beech and sheets of aluminum allGEESENITS entity sStructure
l0oks as waftind'and thin as leaves, The characteristics of (RISSBOMposite material,
Mmakes it feasibjeé to turn at feet to provide adequate beanng apacity. Only when
each piece conveys the full message to bring out thei cteristics, ean furnit

design become more interesting.
3. Many. projects have broken away from the st&
like that of rock and roll: no complex decoratis
of AntiStress series, for example, is endowed
structure, and each grid can be B :
the rigid structure of metal strip}
the most suitable seat structurg
thereby allows the user a hlgher e
4. Some exhibits have gone baf somewhat handmade. Raw materials
have been employed are good expression. tUurn 10 Tnnocencet Perhaps becatse
of the frequent disasters like voleanic eruptions, earthquakes/@nd tsunamis, people
are no longer only in the pursuit of individual interests and economic growth, but
begin to reflect on the relationship between human beings and environment, human
beings and products. As the relative cohesion increases, natural is becoming the
mainstream, and raw materials are being made the best use of to corresponding to
the environmental changes. This year, hues echoing with nature are sprouting out.
In addition to earth tones as the mainstream, there have many contrasting colors,
like green and blue. The interior space seems to have been transplanted outdoors
and occupants even indoors can also feel the natural flaver. Despite many hi
saturation colors, furnishings in a little gray look ¢
when they embellish around.

jolored soft ball which instantly saff
alls can be freely adjusted tefmake
Ing needs. The interactive design,
jonal attachment.
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Trend Three: Upholstering Integration and Brand Culture

As is the practice, brand emphasizes continuity. In addition to furniture, booths
of each brand is an exhibition space, independent and full of a complete design
concept, where a whole functions are harbored, including living room, bedroom,
and study for the expression of atmosphere and the values of brand to life. The
upholstering is closely integrated into the brand, showing a clear position of family,
guest-receiving, or business life. Models dressed up like ordinary people, sitting or
lying, look leisurely. The enjoyments they have are so fascinated and irresistible to
visitors, displaying culture exclusive to brands and thus increasing their identity.

Trend Four: Eye-catching Single Chair
Single chair by well-known designers has always drawn the most attention. Anyone
by Patricia Urquiola is full of tolerance and warmth like that of Mother Earth, rather
like the one of BIKNIT for MOROSO, which employed concept of woven network,
felt like a hammock, stressed comfort, and highlighted the whole exhibition space
instantly. The HUST chair for B & B also by her is another classic example, which
is equipped with thick cotton cushion stimulating to seat yourself. The LOOP chair
for CASAMANIA by Sophie De Vocht has exerted great potential. Such a chair is of
nylon lines woven by Sophie in person. MOOQOI is clever at the creation of dramatic
products with new technology approaches. Its latest GOTHIC chair is funny, of
Studio Job modeling, and full of design concept. The plastic material replaces the
wooden church chairs. The modern textures and its lively, eye-catching colors k
a continuous style, whether indoors or outdoors.
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e modern life has been more than the light for sight.
ale design workshops and star designers have been offering
Walized lighting design. Italian brand, Modo Luce is world-famous
ghting. In addition to various forms, its low energy-consumption
ates the market. Launched at Salone, Angelica, like an angel in the
ached on the wall only by the wire linkage. The lampshade sways in the air
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implants more imagination into the light shadow.

HERMES-Elegance of Simplicity

The debut of Hermes shows their ambition to enter the furniture market. Designed
by Shigeru Ban and Jean de Gastines, the Zen cardboard house, stresses claims
“return to nature, no pollution, and recyclable initiatives”. Furniture displayed
is simple and practical, with an emphasis on delicate process and return to the
classic.

TRUSSARDI-Classic Design's Color Imagination
talian boutiques have also introduced their high-quality works, 100-year TRUSSARDI
ited well-known designer Michael Young to cooperate for new series furniture. All
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