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Abstract: Media Convergence is an irresistible trend for
global traditional media’s transformation in the era of new
media, and also an inevitable consequence resulted from both
technological and marketing dynamics. Under the rapid devel-
opment of new communicational technologies, China’s media
development structure, media order, as well as audiences’
reading habits and information acquiring methods, have been
undergoing profound changes. Traditional media, e. g. the
press, radio and television broadcasting, are struggling in sur-
vival crisis. New media, such as Weibo ( microblog) , We-
chat and news Apps, are developing rapidly. The convergence
of traditional and new media will help to combine traditional
media’s strength in content production and new media’s
strength in technology, which, consequently, will maximize
the interests of both sides. In August 2014, the central lead-
ing group for deepening overall reform headed by President Xi
Jinping, adopted a guideline establishing media convergence
as a national strategy. From then on, China’s media conver-
gence has entered a new phase of deepening development.

China’s media industry has explored strategic transformation
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planning, e — business developing, organizational reintegra-
ting, multi — channeled capital merging and other new ways to
achieve convergence, and has gained some positive results. In
future, the Mobile Internet and the Intelligent Internet of
Things will be the battlefield for media convergent develop-
ment, whose focuses and difficulties lie in the innovation of
traditional media institutions and mechanisms, the renovation
of traditional media communication ideologies, and the recon-
struction of media business models.

Keywords: Media Convergence, National strategy,
Media e — business, Crossover Collaboration, Systemic and

mechanism innovation
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