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General Introduction

[ Chapter 1 N
4 FE i

Aim: Basic idea about cross-cultural communication.

Recognition of the value of the course in tourism practice.

Lead-in

. ZUTEIHR, RERARFEFEP, ARRAESZR, BEAXEFE,
1. [RIZEEEVRIEIR, IR :

A. RRBSR, KEST B. #HgR, K—E %K.
2. RBHEEAGR, FAZHRIEA O IR

A, HZRIRIR,EAIE, B. fREX, RER.
3. RFEVIRIARTE £ T ALY, EASALYEF Rk
A. MER,ABA 24, B. HEMEERE, BRI ERFRE

4. FRBHFEAR, EARRZATT e
A. MARRFFEE ANFZ—H. B. REMR,
5. When you are invited to dinner, you would reply:
A. No, thank you as I am afraid that will be troublesome to you.

B. Thank you and I'll see you then.
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6. When your guest makes compliment about your treat, you will say:
A. Just something simple and plain, and I'm ashamed for that.
B. I am very happy that you enjoy that.
7. As for your host's appreciation on the gift you have brought with you, you
may say:
A. It’s nothing valuable.
B. I'm very happy that you like it. I have chosen it particularly for you.
8. Your guest says that he can’t take any more, and then you are likely :
A. to insist that he takes some more.
B. not to offer him more.
( Compare your choices and you might find that for the same situation your response
might be different. You are smart as you are sophisticated in dealing with social
interactions with cultural backgrounds. And this chapter will help you get a fuller

picture about social situations for cross-cultural communication. )

II. Listening
Judge which of the statements are mentioned (M) according to what you hear:
1. In Angentina
a. [] A tie is too personal.
b. [ Clothing is always a first choice for gifting.
2. In Switzerland
a. [] Roses must be better than candy for gifting.
b. [ Roses mean love.
3. In ltaly
a. [] Odd numbers (1,3,5,ect. ) are unlucky.
b. [J Even numbers (2,4,6, ect. ) are unlucky.
4. In Japan
a. [] Pen and pencil sets are less popular than a set of four pens.

b. [J Japanese people usually don’t give four of anything as a gift.
. 0.



Chapter 1 | General Introduction #i

Module 1 Definition of Culture ( 3X {21t 4)

(Chen is discussing with Cathy, one of his classmates, about the terms of culture.

Before going through their dialogue, can you define!'’the meaning of culture?)

Cathy: I have often heard Chinese people talking about “wenhua™ a lot. Dosen't it mean
culture in English?

Chen: Yes, you bet. Since you have been in China for two years, you must have learnt
a lot about Chinese culture.

Cathy: Frankly speaking'?), T am afraid the word “wenhua” really sounds confusing"®!
to me as there are various sayings combined with™® it in Chinese, such as “ %}
A&, BART, FARBEA L., “ B, A E R R . .

Chen: But you can also hear people saying tea culture or 25 3C{k, right?

Cathy: Yes, and also {RE& X4k, P04k, B E 3¢k, or food culture, calligraphym

culture and campus culture.

Chen: Then you can find something in common'®

among them, and that is the
definition'”) of culture or {fk. Can you figure it out?

Cathy: I see, culture is a certain set of codes of behavior *' for certain people.

Chen: Besides, it is also a background of one’s growing-up and living.

Cathy; So sometimes, culture is something tangible'®’ and visible!"” , sometimes

intangible and invisible.

Notes ;

[1]define: PEAR68A ; 58 ; 4 %E X 401t all depends on how you define
“culture”. (XFLFEA/RANMF E LB E XLo)

[2 ] Frankly speaking ...: 3H 3 #y it . Frankly speaking, I have never
experienced gamblings before. (i ELAY , FAE N BEA Mg 181, )

[3] confusing: & A ZX#  #: The facts are rare and confusing combination.

o3
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(X ou5E LA B2 NERR )

[4]combined with: 5 4% &7E—# 401:Because of its softness, gold must be
combined with other metals to harden it and give it strength. ([HR&FHIFEIHK, B
WA S BB E—SIL, METERRES 1.

[5] calligraphy: 3535 ; %35  40l: We had calligraphy class yesterday afternoon.
(MERFHREAN LT HIER.)

[6]in common:#54L[F & 4N :These designs have something in common. (iX£&
WA IEE A

[7] definition : 52 S ; BARA A F € 40 If you want a lot of responsibilities and a
big paycheck, then your dream job by definition needs to pay well. ( {IR/RFFEZE i
FAE, B EFK, AL AREI AR TR AT E SO it 2 .)

[8] codes of behavior: {7} #L7&  #l: We have ruled it out of the codes of
behavior in our company. (XFEAZAF] R TAT ARG 24X A RIFH.)

[9]tangible: & T 1 ; SCAERI 0 The improvement of the infrastructure in this
region is tangible. ( KZKAER F, X —Hh X FLAl B A B8 R VIVI L LM ) HR X
i intangible , il : Goodwill is booked as an intangible asset. (k{522 —T LIE
BE=o) .

[10]visible: Bl 4 ; FE WA W :The damage is visible. ($1EZB B 19,) H
2 X.i7] A4 invisible,,

Module 2 What is Communication Like? (3ZBREV4F )

( Cathy’s head ached by the following assignment. Can you solve it? After you finish it,
go through the dialogue and check it. )

Judge the following which can be sorted as communication (Y ) and which can not
(N).

( )1. You send an e-mail to one of your net-friends.

( )2. You are declining an invitation from one of your suppliers on the phone. You



