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Preface

For many reasons, it is almost impossible for the Chinese people
and American people to understand each other. Our cultures,
language , economic and political systems are very different. So are our
histories; ours short and unusually lucky; China’s long and both
glorious and tragic. Dr. Tan Yumei made it a point to understand all
she could about the United States and, in particular, the development
of auto camping in the United States. She not only exhausted the Penn
State library, but also got out and visited sites where auto campers
stayed overnight, from rural Pennsylvania to urban areas in the south.
She did both formal and informal interviews with both these campers
and with those who managed the auto campgrounds.

Having served as Yumei’s American advisor in this process, | was
very pleased to see how much progress she made not only in
understanding the phenomenon of auto camping in the United States
and its various styles and motivations, but also her ability to imagine
how this leisure activity might, or might not, become part of urban
China’s new found free time.

As Tan Yuimei became friends with my wife Barbara and me, it
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was apparent she was a very good scholar and highly organized in her
approach to understanding auto camping. | have sometimes read that
Chinese are not always curious but she displayed a vivid curiosity that
resulted in good scholarship.

This book will explain to the Chinese reader not only the
phenomenon of auto camping in the US, how it came about and
developed, but also how auto camping relates to America’s great and
long lasting love affair with the automobile. It also explains how
camping and love of the automobile were blended into a new form of
leisure expression. Special attention is given to the management of
campground for automobiles, what the auto camper wanted from these
campgrounds, and how managers responded.

It remains to be seen if auto camping will become a major leisure
activity in China. This book, by a highly competent scholar, allows
the reader to understand the development of auto camping in China
and make some calculated guesses about whether or not it will become
very popular in China. Dr. Tan Yumei has made an important
contribution to understanding leisure in the United States and in

China.

Geoffrey Godbey ,

Professor Emeritus

Department of Recreation, Park and Tourism Management
College of Health and Human Development

Penn State University
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Auto camping vacation has 100 years history since its arising from
the early 20" century. Nowadays, auto camping vacation, especially
RV camping vacation has become a popular lifestyle in America and it
is widely favored by common American people. While in China, auto
camping vacation just begins and is on the primitive stage. Therefore,
there is a big gap between China and America in terms of camping
culture,  campgrounds development and  construction, and
campgrounds management. Although the development of auto camping
industry in China is lagging behind, with Chinese people’s desire to
participate camping vacation is becoming increasingly stronger, and
Chinese governments’ highlighting of vacation industry especially the
RV camping vacation, camping vacation will have a bright future and
great potential developing space in China. A hundred years of camping
vacation history and the mature developing and management of
campgrounds in USA will provide precious experience for the future
development of campgrounds industry in China.

This book is divided into five main chapters except the
introduction and conclusion. The first chapter studies the historical
development of American auto camping. First of all, it defines the
basic terms like camping, auto camping and auto campground. Then it
briefly traces the historical backgrounds and the early camping
development in America based on the documentary analysis. Lastly, it
mainly discusses the one hundred years history development of auto
camping industry in America, and this part is divided into three stages
that include the early 20™ century of arising section, its popularity in

the 1920s and the mature development after the World War Two. And



then to analyze the historical background, the reasons, the
characteristics and motivation of camping of each stage.

Chapter Two borrows the push and pull terms to discuss the
driving forces that promoted the development of auto camping industry
in America. It puts the development of American auto camping in the
100 years historical background and analyzes the formation and roots of
its development in the macro perspectives. This chapter uses
qualitative analysis method to discuss the various push and pull factors
that influenced the development of American auto camping based on
the historical documents, deeper interviews and observation. These
push factors include psychological , ideological, consumption cultural ,
social and governmental factors which combine a force to drive
American people to leave the cities, go into the nature and
campgrounds. While the psychological, ideological and consumption
cultural factors are the inner force and the initial driving factors which
play a critical role in the development of the auto camping and
campgrounds. The outer forces include the development of automobile
industry, the various problems that arose during the process of
urbanization, the functions of the governments such as the building of
highways, the governmental strategies in the economical crisis, the
governments’ highlight of outdoor recreation, and the propaganda of
the mass media. These inner and outer forces work together to drive
the further development of auto camping industry in America, and then
they constitute a good interactive relationship.

The campground itself as a destination constitutes a pull factor.
In order to cater to the needs of different campers, the campgrounds

develops from the original putting a tent near the road to the free
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public campgrounds built by the government of the cities, and then
develops into private commercial campgrounds, franchise campgrounds
and luxury RV campgrounds. The auto camping has been
commercialized. In general, the campgrounds are located in nature
with beautiful scenery, such as close to the oceans, lakes, in the
parks or valleys. These beautiful landscapes constitute the attraction of
the campgrounds. The organization and management of the
campground fully consider the psychological needs of the campers, so
the location, the planning, the construction, the management and
recreational programs of the campground form pull factors and attract
the campers to choose the right campground.

Chapter Three sets the campgrounds as the research targets and
combines the sustainable tourism theory and tourism psychology to
study the planning and management ideas of American campgrounds
that represent environment-friendly and users-friendly concepts during
the process of the locating, planning, construction, and management
of a campground. This part will analyze how American people
emphasize the protection of the environment and the satisfaction of the
campers, and how they put the sustainable tourism and tourism
psychology concepts into the developing and management of a
campground and then make the planning and building of a campground
standardized. Lastly, the author investigates some public and private
campgrounds in America as a case study and then analyzes the
differences among the campgrounds and their own characteristics.

Chapter Four studies the present development of American auto
camping and campgrounds, the challenges caused by the economical

crisis, high price of the gas and the popularity of the electronic and




high technique, the future development of the camping industry in
America. This part is based on the analysis of the outdoor industry
reports issued by some organizations and governments, the interviews
with the owners of the campgrounds, the campers, the staffs of the
associations, the sellers of the RVs, the researchers of the camping
industry , ete.

Chapter Five researches America’s enlightenments on Chinese
auto camping industry. This part includes the present situation and
problems of Chinese auto camping industry. Then it will compare the
development of auto camping industry between China and America
from the cultural and social perspectives. It analyzes the feasibilities
and the limited elements of the auto camping industry in present
China. At last, the chapter concludes that China will develop its
unique auto camping industry by referring to American successful
experiences and then guide Chinese people’s camping behavior and
then lead Chinese auto camping industry to a healthy, positive and
low-carbon direction.

Key words: America; auto camping; auto camping industry;

RV; campgrounds
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