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Abstract

E-commerce is widely used in the field of intemational trade. E-commerce had
impacted on the international trade greatly. E-commerce can expand the geographical
ranges of the international market, strengthen the intensive of the market, reduce the
cost of products transporting, information transmission and the market risk. It can raise
the trade chance. E-commerce had promoted the development of international trade.
E-commerce impels a large number of small and medium enterprises to enter the
international market. The force of seller’s in international market was weakened. The
buyer’s force was strengthened. The development of E-commerce can change market
structure. The foreign trade enterprise of our country should utilize E-commerce to
expand the market, reduce the relative price of the products.

As one of the earliest area that adopted the opening up and reform policy and
thanks to its geographical advantage in being adjacent to Hong Kong and Macao,
economic development in Guangdong province ranks high in the nation. This laid
a good economic foundation for the E-commerce development. Related data show
that in 2014, the total turnover of the E-commerce industry in Guangdong
province reached 2630 billion yuan, 31. 5% higher than the same period last year,
which is a considerable development achievement. In 2014, the " Guangdong
Products Online Marketing” activities, will greatly promote the development of E-
commerce industry in Guangdong province.

The report includes General Report, Special Report, Report on Case Studies,
Report on Regional Development, and Appendixes. This report shows the general
development of E-commerce industry in Guangdong province. Based on the present
situation of regional economic development, this report forcast the development in the
following years. As the fist blue book about regional E-—commerce ndustry
development in China, the readers can learn the development trajectory and not
common report of Guangdong E-commerce industry, and the latest planning, policy

and information about E-commerce industry both foreign and domestic.
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