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Change, is in all of us

To understand our female consumers better. we conducted research across
Asia on women's self-perception. Just when we thought women in modern
society had more freedom andpower today than ever, the result of the research
was surprising: Over 2/3 of women believe their futures are pre-destined.

But SK-1I believes otherwise,

Beginning from 2015, SK-II has initiated the biggest campaign of all
time: # Change Destiny#. We would like to inspire women with authentic
stories of other women like our global ambassadors Cate Blanchett and Tang
Wei, and other brilliant women who are extraordinary in their fields, and
most of all, have the fearless attitude of making choices to step out of their
comfort zone to try something new,

We believe, destiny, isn't a matter of chance. It's a matter of choice.



In the movement of # Change Destiny # , we are honored to have Vvivi
partner with us in this journey. Vvivi is an adventurer, a risk-taker and also
a perfectionist. She had experienced important changes herself in her life:
from a consultant to an entrepreneur, and from an entrepreneur to
corporate executive, Her experience of being in different roles and her
attitude towards life should inspire women to look for transformation of
their own. As Vvivi once said, most women have the potential to change
their destiny, but they are too scared to take the first step out of their
comfort zone to explore other options life has to offer. Transformation in
16 Weeks . is a book to guide you in taking small steps to explore your
opportunities. So start your transformation journey with Vvivi now, and
you will be surprised at what you could achieve in 16 weeks.

Make the next second greater than now.

Change, is in all of us.

Markus Strobel
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