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I’'m creating all kinds of spaces-residences, shops, offices, and recently I've been asked at
times to create space for advertising.

My work, no matter what | design, is often critiqued by others around me as being very
architectural in approach, but | am not sure what that “architectural approach” means.
What I’'m conscious of is very simple — to think without stereotyping and avoid being
captivated by the thought “this type of thing ought to be this way”.

Although it’s naturally not so easy to escape from what I've seen and heard to date, |
try to think carefully and concretely about each of the countless points and link them
together without cutting short the thinking process. It is my hope that this process will
lead me to create a free and refreshing space that liberates us from what has been taken
for granted until that time.

At the same time, I’'m aware of how difficult it is to build a relationship with the society
to realize such spaces. A major task, as a planner, is how to present the possibilities of the
forms that exist there, how to incorporate the “otherness” that opposes them, and what
kind of values should be shared in that process.
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Vive Flagship Store 186 276 Barbie
Tucano Store 192 284 Pilar’s story
Dr. Martens Pop Up Store 198 288 COEQO - House of Good Deeds
Munich Lilla Diagona 202 294 Modirijan Bookstore
Street Gallery 208 300 Mendo
Fitflop 212 306 Le Merle Moqueur Bookshop
Hirshleifer’s Shoe Store 216 | 310 Foldaway Bookshop
Sigrun Woehr, Karlsruhe 220 314 T-magi
Hofstede Optiek Store 228 318 Omonia Bakery
Jin's Global Standard Nagareyama 234 322 16 Handles Yogurt
The Bluebird 240 326 One 2 Free Shop
H&M Home Reflection 242 | 330 Ahava Beauty Capsule
H&M Interactive 248 336 Soan Hair
Moooi Gallery, Amsterdam 252 340 CaCa
Karim Space 258 346 Donato Salon + Spa
Shoe Supply 262 362 Propaganda Hair Salon
Station 999 266 358 80’s Studio Hair Salon
Britto 272 364 Designers’ Biographies
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I’'m creating all kinds of spaces-residences, shops, offices, and recently I've been asked at
times to create space for advertising.

My work, no matter what | design, is often critiqued by others around me as being very
architectural in approach, but | am not sure what that “architectural approach” means.
What I’'m conscious of is very simple — to think without stereotyping and avoid being
captivated by the thought “this type of thing ought to be this way”.

Although it’s naturally not so easy to escape from what I've seen and heard to date, |
try to think carefully and concretely about each of the countless points and link them
together without cutting short the thinking process. It is my hope that this process will
lead me to create a free and refreshing space that liberates us from what has been taken
for granted until that time.

At the same time, I’'m aware of how difficult it is to build a relationship with the society
to realize such spaces. A major task, as a planner, is how to present the possibilities of the
forms that exist there, how to incorporate the “otherness” that opposes them, and what
kind of values should be shared in that process.
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