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Public Relations of Organizations in the
Big Data Era

WU Youfu

Abstract For modern public organizations, their survival and de-
velopment are closely related to public relations, Big data raise new
challenges to public relations. Faced with*data-based management” and
*data competition”, public relations researchers have to focus on how to
re-define public relations, how to cultivate the core competence of big
data environment of public relations management, and how to measure
the public relations. This paper argues that, in the big data era, the
organizations’ honesty is the foundation of public relations ; their data
organizing capacity is the core ability of public relations, and the level of

information openness is the vehicle of organization's public relations.
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Organizational Image Management ;
the Essence of Public Relations Activities

FAN Zheng YANG Chen CAO Shujing

Abstract Organizational image refers to the general comments of
the public on a social organization. a reflection of how the organization’s
performance impresses the public mind. Three basic elements constitute
the “image triangle” . the organization, the public and the medium.
Due to the function and disciplinary attributes of public relations, or-
ganizational image management constitutes the essence of public rela-
tions activities. The construction of the “Five-Phased Model” illustrates
the basic constitution of organizational image management as a strategic
behavior.

Key Words  Public Relations; Organizational Image Management; Or-

ganizational Image Trangle ; Five-Phased Model of Image Management
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