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cross—cultural studies
multiculturalism

cultural anthropology

acculturation

cultural identity

transculturation

cultural competence

cultural difference

cultural diversity

cultural mosaic

cultural shock

counterculture

mainstream culture; dominant culture
non—mainstream culture; alternative culture
subculture

ethnography

field research

existentialism

nationalism

assimilation; acculturation
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xenophobia

exogamy ; intermarriage
mosque

pagoda

Taoist temple

creed

bell tower

drum tower

town—god’s temple

Chinese knots

traditional Chinese medicine
Qing Ming Festival; Clear and Bright Day;
Tomb—-Sweeping Day; Chinese Memorial Day
Dragon Boat Festival
Lantern Festival

yangko

24 solar terms

folk songs

taboo (words)

acupuncture

the Doctrine of the Mean
cultural heritage

intangible cultural heritage
Chinese zodiac

totem

feng shui; fengshui
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Coffee has a history dating back to at least the 9th century and has been a

catalyst for social interaction across cultures and eras. Originally discovered in




Ethiopia, coffee beans were brought into the Middle East by Arab traders, spreading
to Egypt, Yemen, Persia, Turkey, and North Africa by the 15th century. Muslim

merchants eventually brought the beans to the thriving port city of Venice, where
they sold them to wealthy Italian buyers. Soon, the Dutch began importing and
growing coffee in places like Java and Ceylon (largely through slave labor), and the
British East India Trading Company was popularizing the beverage in England. Coffee
spread across Europe and even reached America.

Although coffee houses today continue to serve their traditional purpose as lively
social hubs in many communities, they have noticeably adapted to the times.
Rediscovering their purpose as centers of information exchange and communication,
many coffee shops now provide their customers with internet access and newspapers.
It has become extremely common to see someone sitting at a Starbucks listening to
music or surfing the web on his or her laptop. Coffee stores today also maintain a
fairly identifiable, yet unique aesthetic: wooden furniture and plush couches,
paintings and murals drawn on walls, and soft-lighting combine to give coffee shops
the cozy feeling of a home away from home.

Today, big business retail coffee shops are expanding quickly all over the world.
Starbucks alone has stores in over 40 countries and plans to add more. Despite its
popularity, Starbucks has been criticized and labeled by many as a blood-sucking
corporate machine, driving smaller coffee shops out of business through unfair
practices. This has even spawned an anti-corporate coffee counterculture, with those
subscribing to this culture boycotting big business coffee chains. Increasingly popular
coffee stores such as The Coffee Bean and Tea Leaf are also giving Starbucks some stiff
competition. In any case, it seems pretty clear that coffee has weaved itself into the
fabric of our consumer-oriented culture.

Coffee, it would seem, is more than just a drink. From early on after its
inception, coffee has been tied closely with cultural trends and has been indicative
of important periods in history. It was poured into the cups of the giants of the
French Enlightenment as they changed the course of human thought, it was placed
on the backs of Brazilian slaves in the era of Imperialism, its fragrance was in the air
as Beat poets like Kerouac and Ginsberg wrote of their alienation, and it is here now
as the world continues to change in this era of technology and globalization. So the

next time you enjoy your latte or your ice-cold caramel frappuccino, appreciate the

fact that you are connected to countless numbers of people spanning many different




cultures and eras through your love of that wondrous beverage: coffee.
(Fit A :Alex. “doefe A", (BB )2008 F F = . hep://www.qikan.com.cn/Article/shsd/
shsd200802/shsd20080224.html. )
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The connection between cities and their own cultures is obvious, which can be
found in ancient times. Many historic cities are associated with their unique and
distinctive cultural images. Ancient Rome, for example, always conjures up a memory
of its Colosseum and its imperial culture and Chang’an, the capital city of Tang
Dynasty located where Xi’ an is, a picture of the open and tolerant cultural
atmosphere at that time. As for Suzhou and Hangzhou in Ming and Qing Dynasties,

they remind people of both cities’ prosperous pop culture and the secluded cultural




style. Only a city’s distinctive cultural particularity gives its people a distinctive

cultural memory. Obviously, city acclamations like “The mountains and waters of
Guilin are the finest under heaven” and “In heaven there is paradise, on earth
Hangzhou and Suzhou” were never designed by the local authorities but have been
popularly recognized through history. They therefore embody the acceptance of the
cities’ cultural characteristics by most people.

We will, after an analysis of their cultural patterns, discover that the uniqueness
of those cities lies not only in such superficial material forms as architecture, fashion
and cuisine, but deeper in their cultural values, some of which are rooted in their
cultural conventions, and some in their religions. For example, the Iranian
capital Teheran differs greatly, whether in the sense of their material cultures or
institutional cultures, from European Christian cities, as Teheran presents itself as
an Islamic town with its Islamic religious values and cultural values. Another example
is ancient Athens, which distinguished itself because it never failed to respect the
value of individuals for the city. Pericles, the then leader of the city, considered “that
happiness depends on being free, and freedom depends on being courageous”. From
this it can be said that the existence of the ancient city was the result of achieving
individual freedom and happiness. Citizens are realizing the value of their city when
working towards their own aims. In this sense, a city and its dwellers are successful
in sharing a common culture and memory. '
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