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PREFACE

Breitling today is chiefly a symbol of masculinity and self-
confidence, but also of quality, reliability, and — last, but
cerfainly not least — precision. There is hardly another

watch brand that has undersfood its history so well, credibly
mainfaining its identity, progress, and own demands ﬂpon
itself thanks to the clever watchmakers at home in Grenchen.
Breitling is not an all-rounder looking to satisfy every taste
and need. Rather, Breitling concentrates on that which has
set it apart from all others: making top instruments for a
demanding clientele.

This book is designed fo provide a view of thaf which sets
—and has set — Breitling apart from the others. Alongside a
short history of the brand, we present you with one hundred

of the most remarkable models of the past and present.

From the first monopusher chronograph fo the legendary first
edifions of the Navitimer and the groundbreaking manufacture
chronograph Chronomat BO1 presented in 2009, you will find
here exactly the models upon which the fame of the legendary
Swiss brand is founded.

Itis, of course, impossible to be exhaustive here. lllustrating
the entire multiplicity of models from the course of the 125-
year history of Breitling within these pages would be a near
impossibility. Our goal, therefore, is to invite you fo browse
these pages and perhaps dream a little.

Heidelberg, August 2009
Henning Mutzlitz

PREFACE B
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'BRAND HISTORY

Eighteen eighty-four: the founding year of Breitling can be spied
on each and every dial of the strikingly masculine wristwatches
that this globally reputable brand hailing from Grenchen,
Switzerland manufactures. Its own history also plays an
important role — and justifiably so.

At the age of 24, Léon Breitling, a man of German descent,
opened his first workshop in St. Imier. It at first concentrated on the
manufacture of industfry chronographs and precision counters.
The young company grew quickly and in 1892, Breitling moved

it not so very far away fo La Chaux-de-Fonds in the Jura
mountains — the cradle of Swiss watchmaking. One year before
Breifling manufactured its first wristwatch in 1915, its founder
passed away. His son Gaston succeeded him and began outfitting
the first pilots of World War | with his instruments

for the wrist,

Breitling established itself as a pioneer in the furthering
development of timekeeping with the development of the first
independent chronograph button technology, and was therefore
nof randomly the first choice when airplane pilots were being
outfitted with the best chronographs in the 1930s. These
represented insfruments necessary to precise navigation for the
pilots. The Breitling chronographs had garnered a reputation for
being robust and reliable companions — even withstanding the
ever increasing acceleration forces that affect man and machine.
Although Breitling — contrary fo other manufacturers — did not

BRAND HISTORY
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produce its own movements, the company’s reassembly

specialists performed their work exemplarily and knew
precisely how to accommodate the needs of pilofs
Gaston’s son Willy took over the reins of the company in
1932, only five years after his father had done so; Gaston
passed away in 1927. Just two years later, the chronograph
pioneers presented another groundbreaking innovation: with
a second button on the case it was now possible to reset the
timing and allow it to immediately begin running again. Thus,
the cumulation of several short timings in series was made
possible. Only then did this wrist chronograph receive its
modern look comprising a crown at 3 o'clock and butfons at
2 and 4 o'clock.

In the mid-1930s, the company began its lasting cooperation



ARE. AR, TWMToRELEITH. NBRE, B
RITMBERAFETENML — ESRAHHNERTR
B, fE2Rfamat iR

F20HE0ERFH, BERLFAEHATEEAN.
FETEMETHNFEESME. 1936F, BERRA
REERZTENETHARZ, 7£1942F, XHAHEERK
EMZARHEE. BE, BERRS T M BE
% (Chronomat) , XRBF—REFHEITHERBIT
%X, REKTERAMAKMTREXXENEZE
BRIE. T BRSHRIIA0FEREHTHMT IR BEER
(Navitimer) $HF TiERE, MEitRBEREERM TEE
BT EINEE. IRNFREEMSVHITEN, ©F
BYTREZRAANELRERE THAMEERHRTT
MBZETARE, XHFETHBRBRA ALK T

B1999FE, FMAFRFREFEFX
PSR

Since 1999 each Breitiing watch comes with an o

official chronometer certificate

with worldwide aviation. In 1936, Breitling became the official
supplier to the Brifish Royal Air force and in 1942 ouffitter for

the United States Army Air Forces. In the same year, the brand
launched the Chronomat, the first chronograph to confain a
circular slide rule, which offered the a number of calculating
operations to pilots. The successful model paved the way for
the Navitimer, which was presented ten years later, and even

offered extended calculation functions. A sort of mechanical
navigation computer, the watch now made it possible for

the pilot fo perform navigational calculations in the cockpit
simply by rotating the rofating ring under the crystal. The new
chronograph quickly developed into a status symbol for pilots

all over the world. The Navitimer, which conveys the essénce of
the Breitling brand as no other watch in the collection, has lost
none of its status and remains the flagship for Breitling” s entire
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range of models.

With the beginning of manned space fravel, Breitling also

left the earth’s atmosphere: in 1962 a Cosmonaut model
accompanied American asfronaut Scoft Carpenter in orbit in
space capsule Aurora 7. In 1969, Breitling — in conjunction
with Hamilton-Biiren, Dubois Dépraz, and Heuer-Leonidas —
infroduced automatic winding for chronographs. Now it was
no longer necessary o inconveniently wind the mainspring of

~ the watch by hand; the watch permanently wound itself using

a rofor and the kinetic movement of its wearer. Caliber 11
proved its suitability for mass production and was ensuingly

encased by Breitling about 300,000 fimes. e
Despite this breakthrough in mechanical timekeeping, the NEW < e
successful brand Breifling also felt the effects of the Swiss
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is a prominent brand ambassador BRAND HISTORY 'I 'I
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industry’s quartz crisis; the mechanics developed over

the course of centuries now had to fight against the rapid
expansion of cheap quartz, which led to a faltering in
traditional production. On August 27, 1979, Willy Breitling
announced that Breitling had to close ifs doors.

This closing was not meant to last, towever. Engineer Ernest
Schneider secured the rights fo the Breitling and Navifimer
names and registered his new company, Montres Breitling

SA, in 1982 in Grenchen. At first, it was specialized in
manufacturing electronic watches. This era produced fechnical
innovations such as the Aerospace model, an innovative
multifunctional fifanium chronograph.

However, with the renaissance of mechanics the new-old
company made an abrupt about-face, concentrating once again
on fradifional mechanical craffing. A re-issue of the Navitimer
was presented in 1986, part of a phase of quality improvement
and new developments that has confinued fo this day. In 1999,

WERRZBE:
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The way to the future:
Breitling’s own Caliber BO1
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The first chronograph with a button: Breitling’s
Mono-Poussoir model from 1923

Breitling decided fo offer all its watches only
in certified chronometer quality — an expression
of the highest possible quality.

Five years lafer, planning for the company’s
first in-house movement, the BO1, had already
begun. This represented a quantum leap in

the development of the brand, and will ensure

independence from external suppliers in the future.

Breitling’s watchmakers conceived a modern
chronograph movement, which is nof only simply

constructed and thus suitable for mass production, but also
fuffills the highest demands on precision. The new caliber
was presented at the 2009 edition of Baselworld, the world’s
largest trade fair for watches and jewelry. By 2010 it is
planned for use as the base for further developments.
Breitling’s collection continues to consistently remain focused
on instrument watches. Together with the brand’s mature,
inimitable design, its extremely high demands on quality, and
its continued close relationship with aviation, it will build a
fundament upon which the brand’s confinued success in the
twenty-first century will be based.
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